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Abstract

The phenomenon of heritage tourism and the possibility of marketing, we will
in this study are given in both the theoretical and the empirical level. In theory
we touch certain issues defining heritage marketing and management as well
as a possible perspective access to them. In the empirical level we will point to
the existing cultural potential castles and ruins in Slovakia, with particular focus
on example of ruins Ci¢va. We indicate the most promising areas of strategy
development of heritage tourism in the tourist destination Ci¢va.

Key words
Heritage, heritage marketing, tourism, destination marketing, castle Ci¢va

uvoD

V suvislosti s pojmom ,heritage’” sa zrejme mnohi Citatelia zamyslia nad jeho vy-
znamom resp. nad tym, ako vlastne tento anglicky vyraz prelozit do slovenského
jazyka. Asi sa zhodneme v tom, Ze jednoslovny ale najma jednoznacne presvedcivy
ekvivalent slovencina nema. Riedeni je v takychto pripadoch viac. Prvym je vytvore-
nie vystizného neologizmu. Nam sa vsak takyto najst nepodarilo. Druhym, v tomto
pripade azda najcastejsie pouzivanym rieSenim je trochu nepraktické viacslovné
oznacenie - prirodné a kulturne dediéstvo, ktoré viak pomerne presne vystihuje p6-
vodne jednoslovné anglické oznacenie. Iste je mozné namietat, ze predsa doslovny
preklad z anglického jazyka je ,dedi¢stvo”. Toto oznacenie ma v nasom jazyku velmi

1u

A* University of PreSov, 17. novembra 1, 080 01 Presov, Slovakia
kvetoslava.matlovicova@unipo.sk (corresponding author)

B 3MONT plus, Kalinc¢iakova 2468/4A, 09301, Vranov nad Toplou
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1V anglickom jazyku sa pomerne ¢asto oznacenie ,cultural and natural heritage” nahrédza
jednoslovnym ,heritage”. Jeho pouzitie sa vsak nestretdva s nejednoznacnostou do takej
miery ako u nas, kedZe pre ,dedi¢stvo” ma anglictina aj iné fonologicky odlisné terminy.
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siroky vyznam presahujuci konotaciami skutocny zdmer, ktory je anglickym ,herita-
ge” sledovany. V slovencine je vyraz ,dedi¢stvo” najcastejsie spajany s vyznamom
odkdzany majetok v dedi¢skom konani (v angli¢tine aj inheritance). To je aj dovodom
preco oznacenie ,marketing dedicstva” poésobi skdr zmato¢ne. UNESCO v tomto
pripade pouziva ako alternativne slovenské oznacenie aj slovné spojenie ,svetové
dedicstvo?} no jeho pouzitie pésobi zavéddzajuco ak hovorime o vyznamom lokal-
nych reliktoch minulosti. Tretou moznostou je pouzivat anglikanizmus heritage,
resp. heritage marketing ako terminus technicus. K tejto moznosti sa priklaname, pre-
toZe ju povazujeme za praktické rieSenie minimalizujice mozné nedorozumenia.

CIELE PRISPEVKU

Fenoménu heritage a moznostiam jeho marketingu sa budeme v tejto studii ve-
novat tak v teoretickej ako aj v empirickej rovine. Ide o casto diskutovanu tému
na mnohych Urovniach (nérodnej, regionalnej ako aj na Urovni miest a obci), kto-
rej popularita z pohladu vyuzitia pri rozvoji turizmu na Slovensku v ostatnych
rokoch narasta. Na priklade zricaniny hradu Ci¢va poukdzeme na isté doposial
nevyuzité moznosti rozvoja tohto malo navstevovaného miesta a naznac¢ime naj-
perspektivnejsie oblasti smerovania stratégie rozvoja tejto rodiacej sa turistickej
destindcie. Pri koncipovani studie sme vyuzili standardny metodologicky aparat,
predovsetkym obsahovu analyzu, opis, situaénu analyzu, expertné interview a pre
vizualizaciu dat aj niektoré kartografické metody.

HERITAGE A HERITAGE MARKETING - NIEKOLKO POZNAMOK
KICH VYMEDZENIU

Prirodné a kulturne dedicstvo (heritage) mozno vnimat ako proces prostrednictvom
ktorého objekty, udalosti, miesta, zvyklosti, osobnosti a ich interpretacie odvodené
na zaklade minulosti su transformované do skusenosti v pritomnosti a pre pritom-
nost (Ashworth 2012, s. 2, 3). Je to tiez premyslene vytvarany vysledok aktualnych
politickych, socidlnych alebo ekonomickych potrieb. Takto vymedzené heritage
musi byt od pociatku chdpané nie len ako pristup ktory bol ale aj je prostriedkom
pre pochopenie minulosti v sic¢asnosti (Ashworth 1997). Klu¢ové prepojenie mi-
nulosti so su¢asnostou prostrednictvom dochovanych hmotnych aj nehmotnych

2 ,Tento pojem vznikol na zdklade Dohovoru o ochrane svetového kultirneho a prirodného dedic-
stva z roku 1972. Spominany dohovor vychddza z myslienky, Ze na svete existuji miesta (¢i uz pri-
rodné alebo vytvorené ludmi) s takou vynimocnou hodnotu pre cely svet, Ze by mali byt povaZova-
né za dedicstvo celého ludstva (nielen za dedicstvo oblasti, krajiny, regiénu), ktoré by zdroveri po-
Zivalo zvldstnu ochranu, aby mohlo byt zachované aj pre dalsie generdcie. Dohovor je vynimocny
v tom, Ze v sebe spdja ideu ochrany prirody s ochranou kultirnych pamiatok. Kladtic velky déraz
na ulohu miestnych komunit sluzi dohovor ako prostriedok na riesenie problémov tykajtcich sa
klimatickych zmien, rychlej urbanizdcie, masového turizmu, udrzatelného socio-ekonomického
rozvoja, prirodnych katastrof a inych problémov stcasnosti.” (UNESCO 2016)
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reliktov prostredia je v centre pozornosti heritage marketingu (Graham a kol. 2000).
Nie len Ze ma schopnost transcendovat ¢as a umoznit minulosti existovat v pri-
tomnosti ale zohrava dolezitu ulohu aj pri formovani pritomnosti (Ashworth 2012).

Heritage marketing sa postupne formoval z malo sofistikovanej podoby zalo-
Zenej na podpore osobnych odporucani a takpovediac podomacky vyrobenych
informacnych letdkov nesikovne snaziacich sa oslovit aspor publikum na lokélnej
urovni do formy moderného, masového a neraz aj agresivneho heritage marketin-
gu (Paskaleva-Shapira 2007), usilujiceho sa uputat pozornost stale va¢smi infor-
maciami zahltenej verejnosti a predat zvolené turistické destinacie.

Heritage marketing resp. marketing kultirneho a prirodného dedicstva je jed-
noznac¢ne vymedzeny v zmysle produktu, na ktory explicitne jeho oznacenie odka-
zuje. Podla niektorych autorov (napr. napr. Johnova 2008, s. 28) je vsak oznacovany
aj ako sucast tzv. art marketingu. Napriek tomu, Ze slovensky ekvivalent privlastku
»art” marketing odkazuje vyznamom na jeho uzsie chdpanie ako umenie (z toho
potom marketing umenia), uvedené oznacenie pouziva Johnova (2008) aj v ovela
sirSom vyzname ako: marketing kulttirneho dedi¢stva a umenia. Nasledne Specifiku-
je termin fine arts pre marketing ako marketing vytvarného umenia.

Z nasho pohladu je viak oznacenie heritage marketing t. j. marketing prirodné-
ho a kulturneho dedicstva potrebné vnimat sirSie (vid obr. 1). V oznaceni ,heritage
marketing” je totiz obsiahnuta istd sémanticka odchylka, ktora ho rozsiruje - okrem
kultdrneho je v hom obsiahnuté aj prirodné dedicstvo (€o vyssie zmieneny vyznam
Lart marketing” vylucuje).

Fine arts Art Heritage

marketing marketing marketing

Obr. 1 Pozicia heritage marketingu vo vztahu
k jeho pribuznym formam

Pri klasifikacii heritage marketingu mézeme narazit na isté pochybnosti o jeho
zaradeni z perspektivy zdmeru dosahovat zisk. Misiura (2006, s. 2) ho v tomto smere
radi skor k formam neziskového marketingu a tvrdi, ze primarnym motivom pre jeho
realizaciu by mala byt konzervacia resp. obnova kultirneho a prirodného dedicstva.
Generovanie zisku v komeré¢nom zmysle (vyjadrené ako penazny benefit) povazuje
len za prostriedok, ktory ma tomuto cielu napoméct (Matlovi¢ova, Kolesarova 2012;
Matlovicova et al. 2012). Preto ako dalej uvadza si mnohé neziskové organizacie

Folia Geographica, Volume 59, No. 1, 5-35, (2017) * 7
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posobiace v oblasti ochrany kulturneho a prirodného dedi¢stva nutené ,generovat
zisk’, prostrednictvom doplnkovych komerénych aktivit ako je prevadzkovanie ma-
loobchodnej ¢innosti (najcastejsie predaj suvenirov), restauracnych zariadeni, stan-
kov s obcerstvenim, organizovanim réznych komerénych podujati ¢i inych plate-
nych sluzieb jednoznacne prindleziacich do oblasti profit-marketingu. Dichotémia
profit a non-profit cielov heritage marketingu predstavuje jeho klt¢ovu problémo-
v oblast pri nastavovani marketingového mixu. Ukazuje sa totiz, Ze udrzatelnost
rozvoja turistickej destinacie je vtakomto pripade zavisla na schopnosti optimalizo-
vat intenzitu rozvoja tak, aby nebola narusend rovnovaha celého systému turistickej
destinacie (Matlovi¢ova 2008). Maximalizacia benefitov (zvycajne za cenu nadmer-
nej navstevnosti) v tomto pripade méze viest k znehodnoteniu, resp. nezvratné-
mu poskodeniu ba dokonca az k Uplnému zniceniu hlavnej turistickej atrakcie -
kultarnej pamiatky, prirodnej oblasti resp. Specifického objektu. Aj z komeré¢ného
pohladu nadmerny turisticky zdujem a s nim spojené negativne désledky vplyvu
na predmet ochrany, vedu k postupnému poklesu vyznamu atrakcie a k naslednej
strate zaujmu zo strany turistov. Ako priklad by sme tu mohli uviest jaskyne Lascaux
(pri Montignac na juhozapade Francuzska) ¢i Altamira (v Santillana del Mar na seve-
re Spanielska), ktorych nadmerna navitevnost zacala spésobovat vazne problémy.
Hrozilo, ze vzacne nastenne malby staré priblizne 35-tisic az 13-tisic rokov budu
trvalo zni¢ené turistami vydychovanou vlhkostou a mikroorganizmami. Preto boli
obe pre verejnost uzavreté (Lascaux v roku 1963 a Altamira v roku 2002). Ako na-
hradné riesenie bola vybudovana pre navstevnikov identickd képia ich castis. Aj na-
priek strate autenticity zaZitku z navstevy repliky, predsa len alternativne suplenty
reality dokdzali poskytnut dostato¢ne atraktivnu skdsenost a udrzat navstevnost
na takej Urovni, aby pokryla nevyhnutné naklady spojené s prevadzkou a ochranou
povodnych vzacnych historickych objektov pre buduice generacie.

V kazdom pripade masivny rozvoj heritage marketingu v poslednych rokoch
viedol k velkému tlaku na vzacne a v mnohych ohladoch aj zranitelné miesta s cen-
nymi prirodnymi a kultirnymi pamiatkami zo strany narastajuceho poctu turistov.
Ako naznacili vyssie spomenuté priklady, suc¢asne s rasticim dopytom rastie in-
tenzita uUsilia zamerana na najdenie stale efektivnejsich a premyslenejsich foriem
heritage manazmentu (Landorf, 2009; Pénzes et al. 2014; Kozma et al. 2014; obr. 2).

Aspekt zachovania, ochrany, vzkriesenia, pripominania a stvarfiovania minulos-
ti mo6ze byt prezentovany v pritomnosti celym radom sp6sobov. Ashworth (2012)
identifikoval tri paradigmatické prechody v pristupe k minulosti, ktoré boli a ak-
tualne aj su uplatriované v procese tvorby prostredi, pévodne vytvorenych v mi-
nulosti, sliZiace dnes uz zabudnutym potrebam. Zoradil ich chronologicky podlfa

3 Kopia Lascaux bola otvorena v roku 1983 a je oznacovand ako Lascaux Il. Navstevnici si v nej
moézu prezriet identické repliky Sdly bykov a axidlneho vyklenku. Koépia jaskyne Altamira
v mierke 1:1 bola otvorena v roku 2001 a je stcastou expozicie 300 m vzdialeného muzea.

8 ¢ Folia Geographica, Volume 59, No. 1, 5-35, (2017)
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ENVIRONMENTALNE
FAKTORY

POSKYTOVATELIA
A SPRAVCOVIA KULT.
A PRIR. DEDICSTVA
(nevyhnutnost porozumenia)

MARKETINGOVY MIX

TRHOVE SEGMENTY
(nevyhnutnost cielenia na
vybrany/é segment/y
alebo na ich kombinaciu)

Obr. 2 Zhrnutie generickych principov uplatfiovanych v kontexte
heritage marketingu. Zdroj: Misiura (2006, s. 3)

toho ako boli introdukované: od a) zachovania, cez b) ochranu az k c) heritage. Jed-
notlivé etapy nemaju podfa neho presne stanovené hranice a zo su¢asného pohla-
du predstavuju charakterom vrstevnatu Strukturu pristupov, kreovanu postupne,
nabalovanim na existujuce. Inymi slovami kazdé stadium je rozsirenim pdévodné-
ho o novu perspektivu tak, Ze simultanne uchovéva predo3lé a sucasne sa vietky
vzajomne prestupuju (Ashworth 2012).

Jednotlivé stadia, ktorymi prechadzal vyvoj ,heritage myslenia“ popisal profe-
sor Gregory J. Ashvorth (2012, s. 4-11) nasledovne:

a) Paradigma zachovania reliktov minulosti. V tomto Stadiu su zachovanie a rozvoj
vnimané kontradiktérne. Zachovanie je vnimané ako ochrana pred zmenou
resp. snaha o minimalizovanie efektov zmien. Rozvoj je teda povazovany za ne-
priatela v procese uchovavania reliktov minulosti pre budicnost. Akykolvek po-
kus o kompromis v duchu paradigmy zachovania minulosti vedie k oslabovaniu
ochrany, resp. nedostato¢nému rozvoju. V tomto pripade sa teda vylucuje do-
siahnutie ciela,rozvojom zachran®”. Ako priklad Ashworth (2012) uvadza vacsinu
gotickych katedral v Eurépe, ktoré boli postavené na zburanych pozostatkoch
predoslych chramov. Ochrana sa v tomto $tadiu pristupu k reliktom z minulosti
vnima rigidne bez ohladu na pripadnt moznost iného vyuzitia (napr. historické-
ho objektu k inym ucelom nekoreSpondujicim s povodnym). (Ashworth 2012)

b) Paradigma ochrany reliktov minulosti. Ide o ochranu vnimanu SirSie ako budova-
nie prostredia — ide o zmysluplnu ochranu veduicu v kone¢nom désledku k za-
chovaniu reliktov minulosti. Teda pripusta sa aj opatovné vyuzivanie artefaktov,
objektov ¢i prostredia ako sucast procesu ich ochrany do budtcna. Takéto pri-
stupy su oznacované tiez ako adaptivne opatovné pouzitie reliktov minulosti.
(Ashworth 2012)

Folia Geographica, Volume 59, No. 1, 5-35, (2017) * 9
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¢) Paradigma prirodného a kultirneho dedi¢stva. Toto je stadium dalSieho posu-
nu v chapani ochrany prirodnych a kultirnych pamiatok. Tie st vnimané ako
transmisivny prostriedok historicity prispievajuci k mnohym sucasnym social-
nym, politickym a ekonomickym potrebdm. Zaznamenavame tu isté médne
trendy prezentovat isté vybrané relikty, udalosti ¢i ¢asti histérie v sicasnosti.
Paradoxne hlavnym ciefom v tomto pripade nie ani tak uchovévanie ¢ohokol-
vek z minulosti ale iba vyuZitie minulosti pre sicasné ciele - ako determinant
dalsich zdrojov. Podla Lowenthala (1985) je ,heritage skér o kreovani niecoho ako
o ochrane reliktov minulosti“. Proces zachovania a ochrany minulosti je tu teda
posunuty do roviny vyberu a ochrany urcitého, predoslymi generaciami zane-
chaného, dedic¢stva pre buducnost. Ashworth ale v tejto suvislosti upozornuje,
ze z pohladu naplnenia hlavného ciela ochrany heritage, je potrebné venovat
najvacsiu pozornost zodpovedaniu troch otazok: kto robi selekciu, na zaklade
akych kritérii a aki mé v celom procese zodpovednost. (Ashworth 2012)

Aj napriek tomu, Zze uvedené vyvojové $tadia heritage myslenia boli odvodené
na zaklade pozorovani pristupov v podmienkach zapadoeurdpskych krajin, s istym
oneskorenim ich pozorujeme aj na Slovensku. Povazujeme preto za uzito¢né, ak si
kompetentni vyjasnia naznacené problémové oblasti v rdmci planovania procesov
ochrany a rozvoja prirodného a kultdrneho dediéstva uz v inicidlnej faze planovania.

Obozretnost je na mieste uz pri inicidlnych Uvahach o samotnej podstate
heritage. Podobne ako minulost aj heritage je potrebné vnimat kontextualne
a podla Gregory Ashwortha a Briana Grahama (2005) aj v mnoznom ¢isle, ¢ize mat
na zreteli viaceré mozné minulosti ¢i kultirne a prirodné dedi¢stva (heritages)
vo vztahu k danému objektu. N&sledne z toho plynie diverzita moznosti vyuzitia
a tvorby marketingovych produktov na baze mnohonésobnosti produkovatelov
heritage - tak verejnych ako aj sukromnych, oficidlnych ale aj neoficidlnych, vlast-
nych aj cudzich (v zmysle pévodu) (Ashworth and Graham, 2005). Ich uspokojenie
z pohladu dosiahnutia zamyslanych cielov je velkou vyzvou, pretozZe zvycajne su
celkom odlisné. Preto je neraz vacsina usilia v planovacom procese venovana sna-
he o zosuladenie rozdielnych predstav o heritage manaZzmente.

HRADY AKO SUCAST KULTURNEHO DEDICSTVA
A ICH KULTURNY POTENCIAL

To ¢o je predmetom zaujmu v ramci heritage marketingu t.j. sibor elementov tak
hmotného ako aj nehmotného charakteru je oznacované ako kultirny potencial
(cultural potential). Ide tu predovietkym o hmotné a nehmotné kulttrne dedi¢stvo
(rézne historické objekty, artefakty, zvyky a tradicie, podujatia, gastronémiu, kul-
turne produkty a pod.) ale aj kultirne organizacie a kultdrne institucie a podpornu
infrastruktudru t. . nevyhnutné kultdrne zazemie (Lenovsky 2008; Dubskd, Michalik
2012; David et al. 2011).

10 e Folia Geographica, Volume 59, No. 1, 5-35, (2017)
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Kym v pripade cultural potential mdme na mysli skér kvantitativne vyjadrenie
vyuzitelného heritage v zmysle akejsi ,pasportizacie vyuzitelnych signifikantnych
prvkov histérie” a podpornej infrastruktury turistickej destinacie, v pripade kul-
tarnej hodnoty heritage (cultural value), madme na mysli kvantifikaciu finan¢nu. Ide
o rézne odhady hodnoty diel, zbierok, objektov, vlastnickych prav a pod. najma
pre potreby poistenia, vyplatenia nélezného ¢i inych dovodov. Aj sa tu opierame
o velmi subjektivne nazory, neraz lisiace sa aj zdsadnym spdésobom, su ziadané zo
strany autorit zodpovednych za ich spravu a rozvoj. Napokon vyuzivaju sa aj v mar-
ketingovej komunikacii ako déveryhodny prostriedok zvySovania atraktivity pro-
pagovaného heritage.

V marketingu kultirneho dedi¢stva sa nezriedka stretneme aj s odhadmi tzv.
kulturneho kapitalu (cultural equity), ktory sa chape ovela Sirsie ako komplex moz-
nych prinosov heritage pre turisticku destindciu, t.j. okrem finanéného aj nefinan¢-
ny, mentdlny ¢i behaviordlny kapital (napr. méze vplyvat na zvySovanie atraktivity
Uzemia ako miesta pre byvanie, s naslednym zvysenim cien nehnutelnosti v zazemi
turistickej destinécie ¢i ceny sluzieb).

Medzi pamiatky so zna¢nymi rezervami vo vyuzivani kultirneho potencialu na
Slovensku rozhodne patria hrady. Podla Encyklopédie slovenskych hradov (Pla-
Cek, Bona 2007) sa na Slovensku nachadza 168 hradov, pricom 109 z nich eviduje
Pamiatkovy urad Slovenskej republiky ako kultirne pamiatky (obr. 3). Aj ked vyse
70 z nich sa zachovalo len v podobe ruin, ich poloha zvy&ajne na vyvysenom mies-
te, s vyhladom na zaujimavu prirodnu scenériu poskytuje vyuzitelny zaklad pre
vytvorenie atraktivneho turistického produktu.

Mesta podFa poétu obyvateFov:
(80 SR, 2011)
*  5000- 10 000

® 10001 -40 000
@ 40001 -100 000
@ 100001 aviac
—— CeslyL tredy
E5§> ZRUCANINA HRADU [ Hranice krajor

Obr. 3 Hrady a zrucaniny hradnych objektov na Slovensku
Zdroj ddt: Krizanovd, Puskdrovd (1990); Placek, Bona (2007); Gurriak, Hujovd (2014)
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Zmapovat ich kultirny potencidl je rozhodne nelahka uloha. V r. 2011 spustilo
Ministerstvo kultury SR pilotny projekt ich zachrany resp. podla moznosti aj obno-
vy, ktory je zaujimavy aj zo socidlneho hladiska, kedZe bol postaveny na priorite
zapojenia dlhodobo nezamestnanych. Za poslednych péat rokov fungovania pri-
niesol pozitivne vysledky a preto sa su¢asna vlada SR rozhodla v iom pokracovat.
Zasadnym problémom pre angazovanie sa v uvedenom narodnom projekte pla-
nujucom obnovu aj inych stredovekych hradnych pamiatok s vyuzitim finan¢nych
prostriedkov z eurépskych fondov, je identifikacia majitelov hradov resp. hradnych
komplexov (pozemkov, nehnutelnosti, zbierkovych predmetov a pod.). Préve vyjas-
nenie komplikovanych a neprehladnych vlastnickych vztahov, ktoré presli vyvlast-
flovacimi a restitu¢nymi procesmi je velkou brzdou v snazeni o ich zachranu (napr.
Gurnak, Hujova 2014).

Samozrejme Ze konzervacia, obnova ¢i dobudovanie hmotnych atributov
stredovekych hradov na Slovensku nie je jedinym problémom rozvoja turizmu
v oblastiach ich lokalizacie. Aktualne trendy v heritage turizme uz prekonali do-
minanciu statickej ponuky a posunuli jej charakter do podoby interaktivnych pod-
ujati. Su¢asni najma zahrani¢ni turisti pozaduju a z domovskych krajin su ¢asto aj
zvyknuti nie len na vysoku uroven doplnkovych sluZieb ale o¢akavaju aj sprievodné
aktivity, ktoré im pribliZia heritage prostrednictvom celej palety rozli¢nych foriem
zazitkov (napr. trojdimenzionalne projekcie, no¢né tematické zabavné podujatia,
predstavenia v netradi¢nych priestoroch s moznostou zapojenia navstevnikov, Zivé
rekonstrukcie historickych udalosti a pod.). Vyuzitelnych in3piracii pre slovenské
hrady je v tomto smere dostatok aj v okolitych krajinach napr. Polsku, Ceskej re-
publike ¢i Madarsku.

Ako ukazuje mapa (obr. 3) kultdrny potencial hradov na vychode Slovenska je
dostatocne velky a v mnohych pripadoch len ¢akd na svoje vyuzitie. Okrem néarod-
nej kultdrnej pamiatky (NKP) Spissky hrad, ktora je zapisand aj na zozname UNES-
CO medzi najvyhladavanejsie patria Krasna Horka, ruiny hradu Jasov, hrad v Starej
Lubovni a v mestsky hrad v Kezmarku. (vietky na zozname NKP Slovenska), Pred-
metom zaujmu turistov su vak aj dalsie NKP zrdcaniny hradov: Ci¢va, Hanigovce,
Jasenov, Kamenica, Kapusiansky hrad, Markusovce, Plave¢, Turniansky hrad, Saris-
sky hrad a Velky Kamenec. V PreSovskom a Kosickom kraji je mozné najst aj dalsie
hrady resp. ich pozostatky, ktoré patria k oblubenym cieflom vikendovej turistiky
najma obyvatelov z blizkeho okolia.

V dal3ej ¢asti studie podrobime podrobnejiej analyze zracaninu hradu Ci¢va
zaradenej na zoznam Nérodnych kultirnych pamiatok Slovenska.
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PRIPADOVA STUDIA HRADU CICVA

Hrad Ci¢va sa nachadza v katastradlnom tzemi obce Sedlisk4, okres Vranov nad Top-
[ou (obr. 4, 5).

Od Vranova nad Toplou je vzdialeny priblizne 10 km. Z pohladu zahrani¢ného
turistického potencidlu je v dosahu jednodennych néavstevnikov z Polska (82 km od
hrani¢ného priechodu Vysny Komarnik — Barwinek), Madarska (74 km od priecho-
du Slovenské Nové Mesto) ale aj Ukrajiny (70 km od hrani¢ného priechodu Vysné
Nemecké).

Obr. 4 Zrucanina hradu Ci¢va v obci Sedliska

Hrad Ci¢va plnil v minulosti vyznamn straznu funkciu, k ©omu ho predur¢ovala
poloha na krizovatke starych obchodnych ciest spdjajucich mesta Vranov nad Top-
fou, Humenné a izemie od madarského mesta Sarospatak az po Polsko. Lezi nad
udolim rieky Ondavy a v tom ¢ase strazil cestu udolim Ondavy na Dukliansky prie-
smyk respektive na sedlo Dujava - kde sa napdjala na jednu z vetiev polskej cesty
(vid'mapa cestnej siete na Slovensku v 15. stor. in Kr3ak ed. 2009, s. 106).

Hradny kopec, na ktorom sa Ci¢va vypina, je znamy svojim osidlenim uz z mlad-
$ej doby kamennej, bronzovej a pamité si obdobie Keltov a Slovanov (Skubla
2014). Prvy krat sa zmienka o majetku Ci¢va spomina uz v roku 1270, ked vo vte-
dajsej dobe tzemie zname ako ,terra Chychwa" ziskal od krala Stefana V. predok
panov z Rozhanoviec — magister Reynold (Hrad Ci¢va 2016). Jeho predkovia po-
stavili popri ceste do Polska udolim Ondavy strazny goticky hrad - ,castrum Chy-
chua”. V roku 1309 péni z Rozhanoviec darovali pozemky synom Jana Gercheho za
preukazané sluzby, avsak neexistuju Ziadne doékazy o tom, zeby hrad vo vtedajsej
dobe uz stél (Skubla 2014). Prvy krat, sa ako hrad s kontrolnou a straznou funkciou
nad obchodnou cestou, spomina v roku 1316 (Skubla 2014).V rokoch 1410 a 1414
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Obr. 5 Poloha hradu Ci¢va
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kral Zigmund panom z Rozhanoviec potvrdzuje panstvo Ci¢va a v listinach uvadza,
Ze k nemu patri aj hrad Ci¢va, ktory bol postaveny ich predkami (Hrad Ci¢va 2016).
V 16. storoci boli ku kamennej veZi, paldcu v juznej Casti, cisterne v severnej ¢asti
hradného arealu a obvodovému opevneniu sa dobudované aj dve basty — delova
basta talianskeho typu a mensia basta v predhradi (Skubla 2014). Hrad bol vybu-
dovany v roménsko-gotickom slohu. Pravdepodobne najvzacnejsim architektonic-
kym prvkom na hrade Ci¢va a takisto aj v slovenskej architektdre hradov je okrahly
bergfrit s britom, ktory chranil hrad zo severozdpadnej strany. Podla rekonstrukcie
jeho podoby z konca 17. storocia , ktoru zostavil Ing. P. Gutek, pozostéval z troch
Casti - jadra hradu, predhradia a predpokladaného druhého predhradia (obr. 6;
Hrad Ci¢va 2016; Slamka 2011).

V 16.-18. storoci niekolko krat zmenil majitela aj spravcov. Poslednych majitelov,
rodinu Barkdczy, si v roku 1909 uctili vystavbou rodinnej hrobky, ktora sa nachadza
priamo pri prednej pristupovej ceste vedla miestneho cintorina (obr. 7). Ide o jed-
noduchu prizemnu stavbu s obdiznikovym pédorysom, ktora je zasadena do svahu
hradného kopca. Hrobka nikdy nesldzila svojmu ucelu. Zosnuli ¢lenovia rodiny Bar-
kéczy st pochovani na miestnom cintorine pod masivnymi ndhrobnymi kamenmi
(Hrad Ci¢va 2016). Tato dobre zachovald a mohutna stavba je dnes vo vlastnictve
obce Sedliska. Zial stale zostava nevyuzita.

Nasledujuce obdobie neprinieslo hradu vyraznejsie pokusy o zachranu, ¢o sa
podpisalo na jeho aktudlne zlom stave.

- veza s britom
A - jadro hradu - palicovd zistavba po obvode hradby jadra hradu
B - predhradic
C - predpokladané

druhé predhradic

- severnd basta
- nddvone

1
)
3
4
A 5 - vychodni bata
6 - parkinovi hradba
7 - druhd veZovi brina
8 - balta pn druhe) brine
9 - Stitova hradba
) - hradba predhradia
11 - hospodirske objekey
12 - Sijovd prickopa
3 - pristupovd cesta

Obr. 6 Rekonstrukcia podoby hradu z konca 17. storocia podla Ing. Petra Guteka
Zdroj: Sldmka a kol. (2011); autor rekonstrukcie podoby: Ing. Peter Gutek
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Obr. 7 Hrobka rodiny Barkéczy, Narodna kultdrna pamiatka
Zdroj: Hrad Ci¢va 2016

Hlavni aktéri rozvoja heritage turizmu na hrade Ci¢va a v jeho okoli
Dobrovolnicke aktivity spojené so zdchranou hradu

V sucasnosti mozno za hlavného aktéra pokusajuceho sa koordinovat turistic-
ké aktivity na hrade a v jeho okoli Ob¢ianske zdruzenie Pro futuro hradu Ci¢va
(OZ PFHCQ). Ide o zdruzenie niekolkych dobrovolnikov (aktualne 11 ¢lenov) z obce
Sedliska a prilahlych obci, ktoré vzniklo koncom roka 2014. Jeho cielom je hrad
Ci¢va chranit, postupne obnovovat a zveladovat do podoby, ktora bude schopna
generovat primerany turisticky dopyt a nasledne tak prispievat k rozvoju celej pri-
[ahlej oblasti Podci¢va.

Na obnove hradu Ci¢va sa pracuje intenzivne od zalozenia OZ a to aj napriek
personalnym a finan¢nym limitom. Zdruzenie organizuje pravidelné dobrovolnicke
brigady, ktorych cielom je odstranenie naletovej zelene, Uprava pristupovych ciest
a oprava rozpadnutych murov (obr. 8).

September 2014 | & el November 2014

Obr. 8 Vysledok dobrovolnickych prac OZ Pro futuro hradu Ci¢va
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Kedze hrad Ci¢va je v Slovenskom pamiatkovom fonde zapisany ako narodna
kulturna pamiatka, preto podlieha prisnym reguldcidm a nariadeniam zo strany Pa-
miatkového Uradu SR (v pripade hradu Ci¢va zo strany Krajského pamiatkového
Uradu v Presove). Na strane druhej vsak Statut NKP mu umoznuje cerpat financ-
nu podporu zo strany Statu vo forme dotdcii. V tomto pripade je velmi prinosnym
dotacny program ,Obnovme si svoj dom”, v ramci ktorého Ministerstvo kultdry SR
v spolupraci s Ministerstvom prace, socidlnych veci a rodiny podporuje nie len ob-
novu a rozvoj kultirneho dedicstva na Slovensku, ale aj zamestnanost v danom
regidone (Ministerstvo kultary SR 2011). OZ PFHC tento dota¢ny program vyuzilo
a zaciatkom roka 2016 mu bola zo strany $tatu pridelena finan¢na podpora vo vys-
ke 15 000 eur. Uvedené prostriedky boli vyuzité nie len na financovanie stavebnych
Uprav na hrade a taktiez posluzili na architektonicko-historicky vyskum.

Oblastnd organizdcia cestovného ruchu (OOCR) Horny Zemplin a Horny Saris

Daldou organizaciou do posobnosti ktorej spada aj Uzemie hradu Ci¢va je OOCR
Horny Zemplin a Horny Sari3. Oficidlne za¢ala svoju ¢innost 1.6.2012 otvorenim
kancelarie na Mestskom urade v Humennom. Jej hlavnym cielom je podporovat
turizmus v danom regione prostrednictvom lepsej spoluprace medzi zapojenymi
aktérmi a ucinnej propagacie ¢lenskych regiénov Slovenska doma aj v zahranidi.
Organizacia pésobi v humenskom, sninskom, vranovskom a medzilaboreckom re-
gione (Humenné 2016). . Jej clenmi su: mesto Humenné, mesto Snina, mesto Vranov
nad Toplou, mesto Medzilaborce, obec Mald Domasa, Stanislav Socha, Kaisar, s.r.o. -
Hotel Alibaba, Ladislav Jurpdk, Vihorlat resort, Klub vojenskej histérie Beskydy, Mgr.
Martin Drob-nak, Karpatské drevené cerkvi, n.o, Ing. Daniela Galandovd, Hotel Karpa-
tia Humenné, MS systém, s.r.o. Kosice, Ing. Gabriela Kuzmovd, Penzién Aston Humen-
né, Iveta Jaskaninovd, Restaurdcia Kotva a Fénix — detskd organizdcia, o. z, Mgr. Jozef
Talarovi¢” (Horny Zemplin Horny Sari OOCR 2016).

Iné organizdcie a instittcie podpornych turistickych sluZieb

Za ucelom nepriamej podpory turizmu boli PreSovskym a KoSickym samosprav-
nym krajom zriadené aj dalsie organizacie, institlucie ¢i subjekty, ktorych posob-
nost pokryva Gzemie hradu Ci¢va resp. jeho zazemia. Ich zameranie a aktivity moz-
no zaradit do kategoérie doplnkové resp. podporné sluzby pre turizmus. Ide hlavne
o kulturne institucie, Udrzbu ciest, stredné 3koly, socidlne zariadenia a pod.

Existujlica siet turistickych sluZieb okoli hradu Ci¢va

Uroven poskytovanych sluzieb je jednym z faktorov, ktoré sa podielaju na
formovani imidzu turistickej destinacie. Vyhodou hradu Ci¢va je jeho dopravna
dostupnost a priame dopravné napojenie na okresné mesta Humenné a Vranov
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nad Toplou, no predovietkym dobréa konektivita do nedalekej rekrea¢nej oblasti
Velkd Domasa (priame dopravné spojenie).

Podla Statistického tradu SR (2016) bolo v okresoch Vranov nad Toplou a Hu-
menné v roku 2014 evidovanych spolu 33 ubytovacich zariadeni, z ktorych 20 je
vzdialenych do 30 km od hradu. Su lokalizované priamo v centre mesta alebo v ne-
dalekych atraktivnych prirodnych oblastiach s mozZnostou turistiky (obr. 9, tab. 1).

N

WﬁE
S
Okres Humenné
Okres
Vranov nad Toplou 10 Adidovee
N A Velopolie %,
Rekreaéné stredisko @ )
Domasa & 19. 7 Al
\ Kvakovcen:"*wJ 7 17
\ D1. | H%nné “.‘EL,/
Zamutov L;T ——4/7 \’v_\K;_niénica
;‘f‘f";a/': Sedlffka\“» 8. nad Cirochou
Vrano“\;‘&‘-i.u
nad Toplou
Legenda
S Hrad Citva
Obce
—— Hlavna cest
avna cesta 0 5 10 20 30 40 50 Km
|:] Hranica okresu

Obr. 9 Ubytovacie zariadenia v okoli hradu Ci¢va
(Vysvetlivky k ¢iselnym hodnotdm v mape st uvedené v tab. 1)

Najblizsim ubytovacim zariadenim je Restaurdcia a penzién Cicva, ktoré sa na-
chadza vo vzdialenosti asi 170m od hradu pri hlavnej ceste. Okrem kvalitnych stra-
vovacich sluzieb ponuka aj podkrovné ubytovanie s celkovou kapacitou 9 16zok
(Restauracia Ci¢va 2016). Restauracia v sucasnosti spolupracuje s hradom Ci¢va -
poskytuje obcerstvenie pri organizovanych brigadach a podujatiach, spolupodie-
[a sa na propagdcii hradu a zabezpecuje predaj propagacného materialu o hrade.
Pocas celého roka je navstevnikmi najvyuzivanejsim zariadenim v bezprostredne;j
blizkosti hradu.

Z dalsich podpornych turistickych sluzieb sa 7 km od hradu v obci Topolovka
nachadza pozi¢ovna lodi Alcea, ktora vyuziva pritomnost vodnych tokov (Laborec,
Ondava, Cirocha, Topla, Latorica a Bodrog) a organizuje ich splavovanie. Vo svojej
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Tab.1 Ubytovacie zariadenia v okoli hradu Ci¢va

Vzdialenost od hradu Ci¢va (v km) Adresa
1. | Re$tauracia a penzion Ci¢va 0,2 | Sedliska 151, 094 09 Sedliska
2. | Ubytoviia Domova mladeze 7,5 [ Lu¢na 1055, 093 01 Vranov nad Toplou
3. | Penzién House Hamm 8,2 | Bernoldkova 1109, 093 01 Vranov nad Toplou
4. | Mestska Sportova hala 9| Dr. C. Daxnera 87,093 01 Vranov nad Toplou
5. | Hotel Patriot*** 10| Bozeny Némcovej 1,093 01 Vranov nad Toplou
6. | Penzion Familia*** 11,8 | Cemernianska 251/48, 093 01 Vranov nad Toplou
7. | Hotel Zelena Laguna**** 12 | Kvakovce 26, 094 02 Domasa rekreacna oblast Dobra
8. | Hotel Karpatia*** 14,5 | Csl. Armady 1377, 066 01 Humenné
9. | Penzién Milénium** 14,8 | Stefanikova 39,066 01 Humenné
10. | Garden hotel Domasa 14,8 | Rekrea¢na oblast Domasa, Stredisko Dobra 423
11. | Hotel Alibaba*** 15,3 | Nédmestie slobody 51, 066 01 Humenné
12. | Penzién Aston 16,7 | Laboreckd 81, 066 01 Humenné
13. | Aredl Pohody-Penzién u Racka | 18,8 | Brestov 824, 066 01 Humenné
14. | Penzién Proxima 19 | Stefanikova, 066 01 Humenné
15. | Penzién Baccara 20,9 | Brestov 826, 066 01 Humenné
16. | Penzién Opél 21,7 | Zdmutov 423, 094 15 Zamutov
17. | RZ Lesik 22,4 | Kamenica nad Cirochou 677, 067 83 Kamenica nad
Cirochou
18. | Bilikova chata*** 23,1 | Ran¢ Zalubova Zamutov, 094 15 Zamutov
19. | Ranc Velopolie 23,3 | Velopolie 129, 067 31 Velopolie
20. | Penzién Obsitnik* 30| Adidovce 9, 067 32 Vysny Hrusov

Zdroj: Vlastné spracovanie podla Gresner a Chudina (2015, s. 46-49)

ponuke ma niekolko vyletnych splavov — od niekolko hodinovych az po celodenné.
Jednym z nich je aj splav rieky Ondava so zaciatkom v obci Slovenska Kajna az po
obec Sedliskd s vylodenim pod hradom Ci¢va. (Alcea poZi¢ovna lodi 2016).

K rozsireniu a zatraktivneniu turistickej ponuky v sledovanej oblasti prispelo
vyraznym spdsobom aj vybudovanie Rekreacného aredlu Lysd Hora, situovaného
v 5 km vzdialenej obci VySny Kazimir. Prirodny aredl sa nachadza v tichom prostre-
di na brehu rybnika. Jeho sicastou je amfiteater s kapacitou priblizne 200 miest,
ktory je vyuzivany hlavne pocas kulturnych podujati v letnom a jarnom obdobi.
Turistom je k dispozicii aj bazén s toboganom, vonkajsie altanky s ohniskami,
reStaurdcia, vonkajsi bufet a detsky aredl. Vyhodou pre rozvoj turizmu na hrade
Ci¢vaje, ze s aredlom ho spajaju turistické chodniky, v letnych mesiacoch velmi ob-
[Ubené. Postupné rozrastanie rekrea¢ného aredlu spolu s medziro¢nym ndrastom
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navstevnosti viedlo k planom na dalsie rozsirenie turistickych sluzieb. V najbliZsich
rokoch sa pripravuje vystavba ubytovacieho zariadenia. Okrem letnej sezény je are-
al vyuzivany aj v zime. Miestny rybnik pri dostato¢nych mrazoch sluzi ako prirodna
plocha pre kor¢ulovanie a bazén vyuzivaju otuzilci a privrzenci zimného plavania.

Vyuzitelné prostriedky a moznosti marketingovej komunikdcie
heritage produktu Cic¢va

Medzi najcastejsie vyuzivané prostriedky komunikacie patria masovokomuni-
kacné prostriedky ako televizia, rozhlas, rézne periodikd (najma noviny, ¢asopisy
a ind tlac). Velmi rozsirenym elektronickym masovokomunika¢nym prostriedkom
je aj internet, ktory zmenil na$ pohlad na dostupnost najrozmanitejsich informacii
bez ohladu na vzdialenost, kedZe pre ich online Sirenie vzdialenost nepredstavuje
takmer Ziadnu prekazku.

a) Regiondilne televizne a rozhlasové stanice

Na uzemi vychodného Slovenska posobi 7 regionalnych televiznych stanic —
HNTV (vysiela od r. 1993), TV NASA (vysiela od r. 1996), TV B52 (vysiela od r. 2002),
Televizia Viychod (vysiela od r. 2007), TV REGION (vysiela od r. 2009), TV7 (vysiela
od r. 2011) a Televizia Zemplin (vysiela od r. 2015). Ich ¢innost je zamerana pre-
dovsetkym na spravodajstvo z regidonu a dokumentarnu tvorbu. Predmetom ich
zaujmu je Sirokd oblast tém zo Zivota na vychodnom Slovensku — mapuju spolo-
Censké a Sportové podujatia, moznosti trdvenia volného Casu, dianie v Skolstve,
regiondlnej politike a Siroky okruh tém prezentovanych formou diskusii ¢i roz-
hovorov so zndmymi osobnostami a pod. Vysledkom ich vzdjomnej spoluprace
je vysielanie programov resp. dokumentov aj z inych lokalnych televizii. Pre pod-
nikatelské subjekty a r6zne institucie ponukaju moznosti propagécie vo forme
reklamnych spotov ako aj moznost obcianskej inzercie. Sti¢astou dokumentar-
nej tvorby a spravodajstva je propagacia kultarnych a prirodnych pamiatok, za-
ujimavosti a pripravovanych podujati v danom regiéne. Tieto aktivity zohravaju
dolezitu ulohu v edukacii, zvySovani kultirneho povedomia a lokalpatriotizmu
miestnych obyvatelov, ktorych povazujeme za najdolezitejsich aktérov
v procesoch uchovavania a zveladovania heritage v regiéne.

V ramci digitalneho vysielania je vacsina tychto televiznych stanic divakom do-
stupnd na celom uzemi Slovenska. Podla poctu zobrazeni videi regionédlnych
televizii v internetovej databéaze YouTube v r. 2016 sa na 1. mieste s vy$e 700 000
zobrazeniami umiestnila televizia TV7. Druhda najsledovanejsia z vychodoslo-
venskych regionalnych TV bola TV NASA Kosice, ktora sa umiestnila na 3. mies-
te, VTN Vranov (zahia aj TV B52) na 4. mieste a Humenskd televizia (HNTV) na
9. mieste (TV REGION 2013; Televizia Vychod 2016; TV NASA 2015; Televizia TV7
2012; Televizia Zemplin 2012; VTN Vranov 2016; HNTV 2016).
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Podobne ako televizne stanice, aj rozhlasové stanice sa svojich posluchacov
snazia informovat o aktudlnom diani v regidéne. Ich ciefovymi skupinami su
posluchéci vietkych vekovych kategérii so zaujmom o kultirno spoloc¢enské
dianie, Sport ale aj politické dianie vdanom regidéne (Radia 2016). Medzi najcas-
tejSie pre Ucely propagdcie vyuzivané FM radia pokryvajice tzemie vychodné-
ho Slovenska patria: Radio Regina — regionalne vysielanie (vysiela od r. 1991),
Radio Kiss (vysiela od r. 1993), Radio Kosice (vysiela od r. 2007), Réadio Presov
(vysiela od r. 2008). V sucasnosti su velmi oblibenym marketingovym komuni-
ka¢nym prostriedkom aj regionalne internetové a satelitné radia - Radio Paf (vy-
siela od r. 1968), Radio 9 (vysiela od r. 1971), §tuRKo(vysieIa od r. 2006) a Radio
Sirava (vysiela od r. 2013).

Printové média - periodikd vyuZitelné pre propagdciu hradu Ci¢va

Oblubenym zdrojom informécii o diani na vychodnom Slovensku su aj perio-
dika. Niektoré z nich presahuju pokrytim regiondlny charakter — st dostupné na
uzemi celého Slovenska: Tyzdennik Pod Vihorlatom, Tyzdennik Podvihorlatské
noviny, Tyzdennik Humenské noviny, Mesac¢nik Vranovsky hlasnik, Tyzdennik
Vranovské noviny, Vranovské novinky, Tyzdennik Spektrum, Tyzdennik
Slovensky vychod ako aj regiondlne prilohy celondrodnych dennikov Pravda
a SME (dennik Korzar). Svojim ¢itatelom prinasaju informacie z daného regiénu,
z oblasti kultury, Sportu, prace, zdravia a podobne. SU uréené pre Citatelov viet-
kych vekovych kategérii a vydavané v dennych, tyzdennych alebo mesa¢nych
intervaloch.

Internet a on-line komunikdcia v heritage marketingu sledovanej oblasti

Internet sa vdaka relativne pohodinému a rychlemu pristupu k prakticky
neobmedzenym informdcidm z celého sveta, stdva stdle populdrnejsim na-
strojom vyuzivanym pre Ucely heritage propagacie. Vyuzivaju ho jednak jed-
notlivci ako aj organizacie, institucie a iné spolo¢nosti. Prezentécia akychkolvek
podnikatelskych subjektov alebo inych organizacii prostrednictvom interne-
tovych stranok je dnes uz samozrejmostou. Ich absencia z hladiska zamysla-
ného rozvoja ¢i nevyhnutného udrzania a zamyslaného zvySovania konkuren-
cieschopnosti spolo¢nosti predstavuje dnes uz zadsadny problém. Tzv. dot.com
éra naplno zasiahla aj oblast turizmu. Okrem on-line ndkupov tovarov a sluzieb
nevyhnutnych pre organizaciu pobytu, mézu navstevnici internetovych stranok
ziskat takpovediac jednym kliknutim aj mnoZstvo uzito¢nych informacii o pa-
miatkach, turistickych informaciach, sprievodnych podujatiach a pod. Oblast
heritage turizmu ponuka cely rad on-line nastrojov, ktoré mézu zna¢nym spo-
sobom vylepsit zazitok z navstevy zvolenej atrakcie.

O problematike hradov a kultirneho dedi¢stva je pre potencidlnych turistov aj

v nasich podmienkach k dispozicii niekolko internetovych a interaktivnych stranok
na socialnej sieti Facebook. Z vytypovanych 21 internetovych stranok sa o hrade
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Ci¢va dozveddme len na 11 z nich. Konkrétne su to: www.catsrum.sk, www.dejiny.
wbl.sk, www.hrady.sk, www.hrady-zamky-kast iele.sk, www.kamnavylet.sk, www.
pamiatky.net, www.pamiatkynaslovensku.sk, www.po-kraj.sk, www.region-sloven-
sko.sk, www.slovenskehrady.sk a www.turistikaonline.sk. Problémom je, Ze infor-
mdcie na nich nie su ¢astokrat spravne. Najcastejsia chyba ktord sa vyskytuje je
samotny nazov hradu - spravne pomenovanie ,Ci¢va“ je zamiefiané nespravnym
,Ci¢ava” (pravdepodobne to suvisi s nespravnym odvodenim z nazvu rovhomen-
nej obce v okrese Vranov nad Toplou?). Pre aktivistov na hrade Ci¢va by bolo vhod-
né pokusit sa rozsirit elektronicku propagaciu na tematicky suvisiacich strankach,
ktoré aktudlne nie su vyuzivané napr. o www.hrady-zamky.org, www.castleland.eu,
www.dovolenkaslovensko.eu, www.krasneslovensko.eu, www.muzeum.sk, www.
slovakia.com, www.slovenskepovestikdebolotambolo.webnode.sk, www.hrad.wbl.
sk, www.zemplinske-hrady.sk a www.zachranmehrady.sk.

Moznosti rozsirenia ponuky v ramci heritage turizmu
o vybrané hradné objekty v okoli Ci¢vy

Z pohladu vyuzitia kultirneho potencidlu hradov v ramci uceleného heritage pro-
duktu sme sa sustredili na tzemie Horného a Dolného Zemplina, Sarisskej a Koic-
kej oblasti, ktoré sme vymedzili nasledovne:

— Sarisskd oblast - okresy: Pre3ov, Sabinov, Stara Lubovia, Bardejov, Svidnik,
Stropkov;

- Hornozemplinska oblast - okresy: Vranov nad Toplou, Humenné, Medzilaborce,
Snina;

- Dolnozemlpinska oblast - okresy:: Trebisov, Michalovce, Sobrance;

- Kosickd oblast - okresy: Kosice, Kosice — okolie (obr. 10).

V tabulke (tab. 2) uvddzame zoznam vybranych hradov v predmetnom tUzemi
Styroch vyssie uvedenych oblasti a existujucich obcianskych zdruzeni, samosprav
obci v kompetencii kt. je starostlivost o nich. Niektoré z uvadzanych hradov su
uz zaniknuté alebo prestavané na iné historické budovy. Ide o Michalovsky hrad,
Stropkovsky hrad, na mieste ktorych dnes stoja kastiele, hrad Kysak, hrad Bodon,
hrad Lipovec v Kecerovskom Lipovci, po ktorom dnes uz nezostali Ziadne stopy,
Skdrossky hrad, hrad Sokol, hrad Lipovec v Lipovciach a zrdcanina hradu Csonka-
vdr v Kralovskom Chimci, po ktorych zostali uz len posledné mury (Zemplinske
muzeum 2014; Severovychod Slovenska 2016; Slovenské hrady 2016; Obecny urad
obce Skaro$ 2016; Obecny urad obce Sokol 2016; Obecny Urad mesta Kralovsky
Chlmec 2016). Vyber sme realizovali s ohladom na moznosti spoluprace s OZ Pro
futuro hradu Ci¢va.

4 Nazov hradu Ci¢va je uvadzany nespravne ako Ci¢ava aj v publikacii: Kollar D., Nedpor J. (2007):
Hrady najkrajsie zricaniny. Kultirne krasy Slovenska, Dajama na s. 120-123
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Obr. 10 Vybrané hradné objekty v Hornozemplinskej, Dolnozemlpinskej,
Sarisskej a Kosickej oblasti. (Vysvetlivky k ¢iselnym hodnotdm v mape st uvedené v tab. 2)

Tab.2 Prehlad institucii v ktorych kompetencii je starostlivost o hrad, resp. organizécie
aktivne v oblasti zdchrany, uchovania pripadne rozvoja turizmu na hrade

Existujuce obcianske zdruzenia (0Z),

resp. samosprava obce v kompetencii kt. je starostlivost o hrad

HORNOZEMPLINSKY REGION

1 |Hrad Ci¢va

Pro futuro hradu Ci¢va

www.hradcicva.sk

2 |Hrad Jasenov

Zdruzenie na zachranu Jasenovského
hradu

www.zachranahradu.wix.
com/jasenov

3 | Hrad Brekov

Zdruzenie na zachranu Brekovského
hradu

www.brekov.eu

DOLNOZEMPLINSKY REGION

4 |Viniansky hrad

Zemplinsko-uzska hradna cesta

www.zemplinske-hrady.sk

Michalovsky hrad

zaniknuty hrad

6 |Hrad Pari¢

Samosprava mesta TrebisSov

www.trebisov.sk/kulturne-
pamiatky

7 |HradTibava

OZTIHRAC

Hrad Backov

sukromny viastnik

9 | Zrucanina hradu
Csonkavar

zaniknuty hrad
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SARISSKY REGION
10 | Saridsky hrad 0Z Hradba Sari3 www.obcianske-zdruzenie
-hradba-saris.webnode.sk
www.sarisskyhrad.sk
0OZ Rakociho cesta www.hrad.wbl.sk
www.rakoczi.wbl.sk
OZ Aeternitas www.aeternitas.sk
OZ Sprévcovia pravych pokladov -
storodi
Samospréava mesta Velky Saris www.velkysaris.sk
11 | Kapusiansky hrad | Samosprava obce Kapusany www.kapusany.sk
12 |Hrad Plavec Samosprava obce Plave¢ www.plavec.sk
13 | Stropkovsky hrad | zaniknuty hrad -
14 |Zborovsky hrad OZ na zachranu Zborovského hradu | www.hradzborov.sk
15 |Kamenicky hrad | OZ Kamenna veza www.kamennaveza.sk
16 | Zbojnicky hrad 0OZ Rékociho cesta www.hrad.wbl.sk
Samosprava obce Ruska Nova
Ves
17 |Hrad Sebes Samosprava obce Podhradik www.podhradik.sk/obnova
-hradu-sebes
OZ Rékociho cesta www.hrad.wbl.sk
18 |Hrad Bodon zaniknuty hrad -
19 |Hanigovsky hrad | OZ Novum Castrum www.novum.castrum.sk
20 |Hrad Lipovec 0OZ Rékociho cesta www.hrad.wbl.sk
zaniknuty hrad
KOSICKY REGION
21 |ObiSovsky hrad Samosprava obce Obisovce www.hrad.wbl.sk
OZ Rékociho cesta
22 | Turniansky hrad OZ Castrum Thorna www.castrumthorna.eu
23 | Skarossky hrad zaniknuty hrad -
24 |Kosicky hrad OZ Castellum Cassovia www.kosickyhrad.sk
25 |Hrad Sokol zaniknuty hrad -
26 |Kysacky hrad zaniknuty hrad -
27 |Hrad Slanec OZ Zachranme hrad Slanec www.hradslanec.sk
28 |Hrad Lipovec zaniknuty hrad -
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V Hornozemplinskom regiéne sme sa sustredili na tri hrady - hrad Ci¢va, hrad
Brekov a hrad Jasenov. Na vietkych troch pésobia obcianske zdruzZenia, kto-
rych cielom je rekonstrukcia hradu, starostlivost o dochované pozostatky a ich
prezentacia Sirokej verejnosti. ZdruZenie na zdchranu Brekovského hradu ma hrad
Brekov v prenajme uz od roku 2008. Oproti ZdruZeniu na zdchranu Jasenovského
hradu, ktoré vzniklo v roku 2011, ide o najdlhsie pésobiace OZ v regiéne. S financ¢-
nou podporou Ministerstva kultury SR a Eurépskeho socidlneho fondu (ESF) v rdm-
ci Operacného programu Zamestnanost a socidlna inklizia sa zdruzeniu podarilo
zrealizovat na hrade uz Styri projekty, vdaka ktorym bolo mozné realizovat zna¢nu
cast rekonstrukénych prac. Aj v nasledujicom obdobi preto planuju pokracovat
v rozpracovanom projekte obnovy: ,Hrad Brekov 2016". Tak ako takmer vietky os-
tatné OZ aj ZdruZenie na zdchranu Brekovského hradu sa usiluje o zvy3ovanie po-
vedomia o hrade. Preto je jednym z klicovych cielov OZ stimulovat medziro¢ny
narast navstevnosti hradu prostrednictvom kazdoro¢ne organizovanych kultur-
no-historickych podujati. Medzi najzndmejsie eventy patri ,Silvestrovsky vystup na
hrad Brekov”a workcamp ,/VW Brekov” za Ucasti zahrani¢nych dobrovolnikov, ktoré
sa realizuju pravidelne od zaloZenia OZ. V roku 2015 mali svoju premiéru aj ,Dru-
gethovské sldvnosti”, ktoré prilakali priblizne 500 hradnych navstevnikov. Novinkou
pod hradom Brekov je novopostavené hradné muzeum, ktoré by malo disponovat
odbornym sprievodcom, nalezmi z archeologickych vyskumov a suvenirmi. Jeho
otvorenie sa planuje na rok 2016 (Brekov 2016).

Podobne ako ZdruZenie na zdchranu Brekovského hradu, aj ZdruZenie na zdchra-
nu Jasenovského hradu rok ¢o rok zveladuje hrad Jasenov realizovanymi projektmi
podporenymi Ministerstvom kultdry SR a ESF v rdmci OP Zamestnanost a socidlna
inkluzia. Pravidelne usporaduiva podujatie pod nazvom ,Stretnutie obéanov Jase-
nova a Chimca”a ,Noc hradnych zricanin”, do ktorej sa hrad Jasenov zapaja spolu
s dalsimi hradmi Slovenska (Zachrana hradu 2016). V organizovani kulturno-his-
torickych podujati nie je spomenuté OZ velmi aktivne. Podla predsedu Zdruzenia
na zachranu Jasenovského hradu Alexandra Dana (2015, realizované interview)
vytvorenie a celkova organizécia kulturnych podujati na hrade lezi zvyc¢ajne na ple-
ciach jedného, pripadne dvoch alebo troch ludi, nehovoriac o tom, Ze tieto aktivi-
ty vykonavaju dobrovolne ako ¢lenovia zdruzenia. Je to preto podla neho ¢asovo
a psychicky naro¢nd ¢innost, kedZe okrem tohto ,hobby” sa venuju aj svojej praci,
ktora ich Zivi. MoZno ale dodat, Ze takto to funguje vo vacsine OZ s dobrovolnickou
zdkladnou. Ich aktivita je postavend na ochote angazovat sa ¢innostiam spojenymi
so zachranou hradov predovsetkym vo svojom volnom case.

Saridsky hrad je azda najznamejsim hradom spomedzi uvedenych hradov.
Puta nie len svojou rozlohou, ale aj mnozZstvom OZ, ktorych vznik je désledkom
rozdielnych nazorov a zlej komunikéacie medzi jednotlivymi ¢lenmi, no predovset-
kym nere$pektovania mesta Velky Sari3, ako jediného vlastnika Sarisského hradu.
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V roku 2006 bolo vytvorené prvé OZ Rdkociho cesta, ktoré az do roku 2011 fungo-
valo bez vyraznejsich problémov. Zlom nastal pocas spustenia pilotného projektu
.Zdchrana torzdlnej architektiry” podporeného Ministerstvom kultdry a Minister-
stvom prace, socidlnych veci a rodiny. Rozpory vo vnutri zdruZenia viedli napokon
k odchodu niektorych jeho ¢lenov. OZ Rdkociho cesta patri medzi tie aktivnejsie
zdruzenia, za ¢o vdaci svojej ¢lenskej zakladni a dizke svojho pésobenia. Vo svojich
zaciatkoch vypracovalo Stratégiu rozvoja Sarisského hradu a jednym z jeho hlavnych
cielov bolo aj vybudovanie turistickej cesty, ktora by spéjala vietky miesta viazuce
sa k rodu Rékociovcov. V sticasnosti sa snazi o rozvoj siestich hradov v blizkom oko-
Ii mesta Velky Saris (hradu Obiovce, Solnohradu, hradu Sebes, Sarisského hradu,
hradu Lipovec a Kapusianského hradu). Aktivne participuje na projekte Presovska
hradna cesta, ktora ma za ciel podporu rozvoja heritage turizmu v meste Presov
a jeho okoli (obr. 11; Rékoczi 2016; O. z. Hradba Saris 2015).

Presovska hradna cesta J -

ol Sa)
¥ =
*is’ Jrapv>/
y4
000] 5ikm . ,kfg‘y g a7
G R

— N%Sebeé
MEMORANDUM PRESOV

Velky Saris, Kapusany, Sofnohrad
Podhradik, Ruska Nova Ves, (Zbojnicky hrad)
Obisovce a Lipovce su vstupnymi branami
na $est' hradov, ktoré chceme spojit’
s mestom Presov a prispiet’ k ich oZiveniu
naplnenim tychto cielov:

1) Starostlivost o hradné lokality

2) Viyznacenie pristupovych ciest

3) Propagécia PreSovskej hradnej cesty

4) Miniatury hradov v PreSove

5) Sprievodné podujatia a atrakcie

V Presove, 4.2.2012

= / ir, /<7¥\

Obr. 11 Predovska hradnd cesta - Zakladajlca listina. Digitalizovany detail z verejnej
informacnej tabule spracovany Ing. Mgr. Jozefom Kotuli¢om
Zdroj: Rdkoczi 2016; Kotuli¢ J. (2016)
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Navrh moznych oblasti smerovania marketingovej stratégie turistickej
destinacie Ciéva

Vychodiskom pre vyhodnotenie sucasného stavu a ndvrh moznych rieSeni z pohla-
du strategického ciela - zvysit navstevnost hradu, bola SWOT analyza (tab. 3). Tento
analyticky néstroj ndm posluzil pre nadvrh optimalnej stratégie rozvoja sledované-
ho Uzemia (obr. 12).

Tab.3  SWOT analyza mozného zvysenia po¢tu turistov na hrade Ci¢va

Ciel* Zvysenie poctu turistov na hrade Ciéva

Silné stranky Slabé stranky
Dobré vztahy OZ PFHC s obcou Sedliska 8 | Nedostato¢ne upraveny aredl hradu -7
(podpora a spolupraca)
Pestra odborna struktura ¢lenskej 5 [ Nebezpecenstvo Urazu -7
zakladne
OZ PFHC
Clenstvo OZ PFHC v zdujmovom zdruzeni 7 | Chybajuce toalety -10
Zachranme hrady - podpora
Hrad je vyrazny imidZotvorny prvok 7 | Nezhody medzi ¢lenmi OZ PFHC -8
okresu Vranov nad Toplou
Vizudlna odlisitelnost zachovanych ruin 8 | Nedostato¢na propagdcia hradu -8
hradu a hradnych aktivit
Grofka Alzbeta Bathoryova spéta s histo- 7 | Absencia historickych expozicii -7
riou hradu - prvok posiliujici imidz hradu artefaktov priamo na hrade
Rovinaté predhradie hradu - vyuzitelné 8 | Nedostatok financii -5
pre infrastrukturu, podujatia
Krajinarsky atraktivne okolie hradu 7 | Nedostatok suvenirov -5
Napojenie hradu na turisticky chodnik 6 | Nedostatok podujati -5
Dopravna dostupnost 9 | Poskodena zadna pristupova cesta -10
Poloha vo vztahu k inym hradom 5 | Nelegalna skladka odpadu pod hradom | -10
Turisticky atraktivny objekt rodinnej 7 | Slaba spolupraca OZ PFHC s miestnymi | -10
hrobky rodiny Barkdczy podnikatelskymi subjektmi

84 -92
Prilezitosti Ohrozenia
Pritomnost Kyslikovej drahy popri 8 | Padanie muriv ohrozujtce navstevnikov | -10
pristupovej ceste na hrad
Blizkost okresnych miest Vranov nad 5 | Nizky dobrovolnicky potencidl -5
Toplou, Humenné a Stropkov
Blizkost polskej a madarskej hranice 5 | Legislativne obmedzenia -7
Parkovisko pod hradom - momentalne 10 | Nezodpovedni vodici prichadzajuci -5
nevyhovujlce na hrad
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Obecné kulturno-historické podujatia 10 | Nezndmy vlastnik hradu -10
kazdoroc¢ne realizované pod hradom
Vyuzitie moznosti Cerpania prostriedkov 10 | Vandalizmus -8
z Ministerstva kultdry SR a ESF v ramci OP
Zamestnanost a socidlna inkluzia
Pritomnost remeselnikov pod hradom 8 | Rozpad zdruzenia OZ PFHC -8
pre nezhody ¢lenov
Nevyuzita blizkost rekreacnej oblasti 7
Domasa
Nevyuzivana blizkost hradu Jasenov 7
a Brekov
Realizovanie kombinovanych splavov na 5
rieke Ondava spoloc¢nostou Alcea
Pritomnost Restauracie Ci¢va pod hradom 5
Blizkost Rekreac¢ného aredlu Lysa Hora 5
Vybudovanie muzea v nevyuzitom 10
objekte hrobky rodiny Barkdczy
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Obr. 12 Diagram SWOT analyzy ciela - zvysenie poctu turistov
na hrade Ci¢va
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Nami realizovana situa¢nd analyza ukazala, ze pre dosiahnutie stanoveného
ciela - zvy$enia poctu navstevnikov by malo OZ Pro futuro hradu Ciéva vyuzit stra-
tégiu tzv. spojenectva, ktora sa zaklada na vyuziti nukajucich sa prilezitosti, ¢im by
si posilnila svoju poziciu na trhu a postupne by dokazala eliminovat pocetné ne-
dostatky. Na vyuzitie prileZitosti vSéak nema aktualne dostatok vnutornych sil, pre-
to sa odporuca ,spojenectvo” t.j. ziskanie strategického partnera resp. partnerov
(napr. siefovanim s inymi subjektami, obcianskymi zdruzeniami, podnikatelmi, ¢i
samospravnymi organmi a pod.), ktori by jej umoznili naplno vyuzit doposial nevy-
uzity potencidl a existujice moznosti rozvoja.

KedZe sa OZ Pro futuro hradu Ci¢va (OZ PFHC) angazuje v rozvoji heritage turizmu
pomerne kratko (len od oktébra 2014), nas vyber smerovania spocinul v ndvrhu stra-
tégie orientovanej na Styri zakladné oblasti (podrobnejsie sme ich rozobrali v tab. 4):

a) Historicky potencidl hradu - skoncipovanie ndmetov ponuky a organizicia
podujati s historickou tematikou. Vytvorenie muzea v objekte rodinnej hrob-
ky rodiny Barkdczy, sustredenie existujucich artefaktov a potencidlnych
muzealnych expondtov; organizované prehliadky hradu s kvalifikovanym
sprievodcom. Rozsirenie ponuky prehliadok s profesiondlnym vykladom
(napr. no¢né prehliadky, sustredené na Specificki tému ako je stredoveka
gastrondmia, mdda, zvyky a pod.)

b) Skvalitnenie turistickej infrastruktury — klG¢ové pre zvysenie navstevnosti hradu
bude oprava pristupovych ciest na hrad (najma tej najkratsej). V marketingo-
vej komunikécii by sa nasledne mala objavit informécia o tom, Ze Ci¢va je teda
idedlna pre ,kratku” zastavku aj pre tranzitujucich turistov. Lezi priamo pri hlav-
nom cestnom tahu Vranov nad Toplou - Svidnik a od parkoviska je vzdialeny
len 15 minut chédze s malym prevysenim 65 m. Pre zlepSenie pristupu na hrad
by bolo vhodné skvalitnit aj turisticky chodnik spajajuci Ci¢vu s rekreanym
aredlom Lysa Hora. Ziadanym doplnkom by malo byt okrem uz spomenutého
muzea vytvorenie turistického informacného centra s predajiiou suvenirov.
V planoch miestnych aktivistov je aj Uprava spevnenej plochy pre organizova-
nie pravidelne sa opakujucich eventov.

¢) Ndjdenie strategického partnera pripadne viacerych partnerov pre organizaciu
podujati a ziskavanie finan¢nych prostriedkov z Ministerstva kultury SR a ESF
v rdmci OP Zamestnanost a socialna inkluzia;

d) Propagdcia hradu - elektronické média, skoly, informacné materidly a 3D rekla-
ma. Pozitivne referencie Sirené ustnym podanim, predstavuju jednu z najdéle-
Zitejsich a najucinnejsich foriem propagdcie turistickej destinacie, preto pova-
Zujeme za potrebné neustale oslovovat a rozsirovat okruh priaznivcov hradu
Ci¢va (napr. vernostné programy, klub priatelov hradu Ci¢va a pod.). Spravny
vyber nastrojov marketingovej komunikacie by mal byt cestou k osloveniu Siro-
kej verejnosti, so zacielenim predovsetkym na klu¢ovy segment - rodiny s det-
mi (alternativne aj skupiny mladych fudi a déchodcov).

Folia Geographica, Volume 59, No. 1, 5-35, (2017) 29



£ -

Heritage marketing a moznosti jeho vyuZzitia pri rozvoji turistickej destinacie

Tab. 4

Navrh smerovania stratégie rozvoja hradu Ci¢va

Vizia: Transformacia hradu Ci¢va na turistickd atrakciu regionalneho vyznamu

Strategicky ciel* Dobudovat a skvalitnit turistickd infrastruktaru

Specifické ciele

Skvalitnenie
materidlno-technickej
zakladne

Rozsirenie ponuky tema-
tickych podujati a sprie-
vodcovskych sluzieb

Zlepsenie
propagécie

RozSirenie
kooperacie

Vybudovanie muzea
najdenych historickych
artefaktov a predmetov
na jedom mieste

-koncentréacia doposial

Rozsirenie festivalu Slav-
nosti remesiel pod hra-
dom Ci¢va o podujatia pre
deti

Obnova a skvalit-
nenie existujuceho
turistického znace-
nia a informacnych
tabul

Oprava pristupovych
ciest na hrad

Vytvorenie turistického
informacného centra
s predajriou suvenirov

Pravidelné tematicky za-
merané hradné poduja-
tia (Hradné kino, vecerné
prednasky historikov, no¢-
né prehliadky hradu, Ser-
miarsky festival, Stredo-
veky jarmok, Ci¢viansky
hradny karneval, Stredo-
veky gurmansky festival,
Letné hradné kino, Beh
okolo hradu, Hradna sko-
la pre detiai.)

Vytvorenie kalen-
dara podujati a jeho
diseminacia (out-
doorova a printova
reklama)

Spolupraca s turis-
tickymi informac-
nymi centrami, ces-
tovnymi kancela-
riami a s podnika-
telskymi subjektmi
v regiéne (napr. re-
kreac¢ny areal Lysa
Hora)

Vybudovanie spevnenej
plochy pre organizova-
nie pravidelne sa opa-
kujucich eventov

Pravidelné vikendové pre-
hliadky pre rodiny s detmi

Skvalitnenie turistické-
ho chodnika spajaju-
ceho had s rekrea¢nym
aredlom Lysa Hora

Vytvorenie mobilnej apli-
kacie - virtualny sprievod-
ca hadom

Propagacia na elek-
tronickych médiach
(pravidelna aktua-
lizdcia internetovej
stranky hradu) a so-
cidlnych sietach (In-
stagram, Twitter,
Youtube, Fecebook,

Kooperiacia s ostat-
nymi hradmi Hor-
ného Zemplina
(hrad Brekov, hrad
Jasenov) - spolo¢na
propagécia a podu-
jatia

Koordinacia aktivit
existujucich sub-
jektov: spolo¢nost
Alcea, restauracia
Ci¢va a OZ PFHC

ZAVER

Bohata histéria, neobycajnd architektira a zaujimavé prirodné prostredie radia
hrad Ci¢va k pamiatkam so silnym, ale doposial aj zna¢ne nevyuzitym potencialom.
V porovnani s inymi hradmi vychodného Slovenska ma urcité nedostatky v reali-
zacii kulturno-historickych podujati, v Sirke a pestrosti ponuky a doplnkovych slu-
Zieb, v propagadcii aktivit zdruZenia a tiez samotného hradu, ako navstivenia hodne;j
turistickej atrakcie. Ob¢ianske zdruzenie Pro futuro hradu Ci¢va, ktoré v sucasnosti
vystupuje ako hlavny aktér v rozvoji turizmu na hrade Ci¢va, kvéli svojmu kratkemu
posobeniu doposial nezrealizovalo Ziadne hradné podujatie. Jednou z moznosti,
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ktora by mohla podporit zmenu tejto situacie, je spolupraca s existujucimi sub-
jektmi miestneho turizmu. V okoli hradu Ci¢va je niekolko podnikatelskych sub-
jektov, ktoré by mohli byt z hladiska spoluprace istym prinosom. Prvym z nich je
Restauracia Ci¢va, ktora je situovana v tesnej blizkosti hradu a okrem stravovacich
sluzieb ponuka aj ubytovacie sluzby. Druhym potencionalnym partnerom by moh-
la byt spolo¢nost Alcea, ktora pravidelne organizuje splavy na riekach vychodného
Slovenska, nevynimajuc ani rieku Ondava pod hradom Ci¢va. Tretim subjektom je
Rekreaény areal Lysa Hora, ktory je prepojeny s hradom Ci¢va prostrednictvom tu-
ristickej trasy.

Spolupraca uvedenych subjektov by nepochybne prospela rozvoju turizmu
v oblasti Pod¢ivy ale napriek tomu ju nemozno precenovat. Na rozvoj heritage tu-
rizmu v zmysle kreovania ponuky vo Vranovskom okrese je potrebné nazerat kom-
plexne. Existujuce kulturne a prirodné bohatstvo regiénu ktoré je jeho sucastou,
by malo byt vnimané skor ako cenny bonus, vyuzitelny doplnok k inym turistickym
aktivitam. Rozhodne samo o sebe nebude postacovat ako atrakcia schopna gene-
rovat dostatocny dopyt. Na mieste je preto triezvost v ocakavani moznych benefi-
tov pre dosiahnutie udrzatelnej prosperity.
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SUMMARY

POTENTIAL OF THE HERITAGE MARKETING IN TOURIST
DESTINATIONS DEVELOPMENT

Ci¢va castle ruins case study

The study deals the possibilities of heritage tourism and its marketing opportunities
both in the theoretical and the empirical level. In the theoretical section, we touched
upon the existing problems of the Slovak terminology, we devoted of the definition, the
position in relation to other forms of marketing (heritage marketing, art marketing,
fine arts marketing) we have briefly suggested development stages of the “heritage of
thinking’; which described professor Gregory J. Ashvorth (2012) and the possible per-
spectives of the approach to heritage in the past. In the empirical plane, we pointed to
the existing and so far in tourism, little used cultural potential of the castles and their
ruins as an important part of cultural heritage of Slovakia. Special attention has been
paid to the example of the ruins of the castle Ci¢va. The rich history, unusual architec-
ture and interesting natural environment advise the castle Ci¢va to monuments with
a strong, but yet also considerably unused potential. Compared with other castles of
the regions of eastern Slovakia has a number of flaws in the implementation of the
cultural-historical events, in the width and variety of the offer and additional services,
in the promotion of the activities of the association and also the castle itself, as the
visitation worthy local tourist attraction. Us realised analysis has shown, that for achie-
ving the goal to increase the number of visitors should the authorities involved in the
process of restoration of the castle to use the strategy of the so-called alliance, which
is based on the use of offered opportunities, which would strengthen its position in the
market and gradually to eliminate the numerous shortcomings. To use the opportu-
nities, however, does not currently have enough internal forces, therefore it is recom-
mended to obtain a strategic partner or partners (e.g., networking with other bodies,
civic associations, entrepreneurs, or self-governing bodies etc.), who would enable her
to take full advantage of so far untapped potential and existing development oppor-
tunities. In the following years should be the development of the castle priority directed
to four key areas: a) the use of the historical potential of the castle, b) creating a menu
of events with a historical theme, c) finding a strategic partner or multiple partners
for the acquisition of financial resources from the Ministry of culture of the SR and the
ESF within OP Employment and social inclusion, and d) intensifying the promotion of
the castle. The correct choice of instruments of marketing communications should be
a way to addressing the general public, targeting in particular the key segment — fami-
lies with children (alternative groups of young people and pensioners).
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Abstract

Presented article devoted to the issue of mutual relation between the activities
related to travelling, tourism and interest in visiting the places, respectively
landscapes marked by death and dying. The aim of this paper is to point out at
relationship interaction in historical - anthropological context and on the example
of the landscape of death - Poddukliansky region, situated in Slovakia - Polish
border. The region has a rich potential and availability of war heritage, generating
conditions for the development of alternative forms of tourism, specialized in the
creation of offers and products focused on publicity and drawing attention to the
cultural - historical heritage of the World War | & II. Particular attention is paid to
the war cemeteries, their spatial localization and present state assessment that
we have obtained by field research. The results of field research are documented
by cartographic attachment developed in a specialized geographic information
system QGIS.

Key words
Tourism, death, landscapes of death, war cemetery, Poddukliansky region

INTRODUCTION

A war and the events based thereon are momently linked with misery, suffer-
ing and dying. Poddukliansky region, situated on Slovakia - Poland border, is an
example of this landscape marked by death. The tragedy of the both World Wars
has appeared herein in a full force and it was seen not only by the decimated
human lives but by the destructive forces, which can be still identified in the land-
scape structure. Strategically important geographical location of the border region
predetermined by its presence of the Dukla Pass is a decisive determinant in mili-
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tary strategies and campaigns. Within living memory, the Carpathian saddles and
passes have provided an important migratory crossroads, entrance gateways that
facilitate the accessibility of the mountain range. Mainly merchants, travellers and
later on also soldiers took advantage of them. One of the branches of the Amber
Road led through the Dukla Pass, which passed through the historic territory of the
former Kingdom of Hungary to Galicia and Poland. The importance of this territory
confirms the existence of a historical journey from the time of the reign of Joseph
Il., the connector of North Zemplin municipalities and Poland, which served as the
military road and bears named after him “Jozefinka”. The increase of land usage for
military purposes is recorded in the late 18th century. In 1799, the General G. L. Re-
binder Corps passed through the Dukla Pass and a year later Surovov units under
lead of General I. Moroninsky passed through. After the battle of Austerlitz in 1805,
the Czarist troops under the lead of M. I. Kutuzov were passing the mountains on
their way back (Mikita 2005). Poddukliansky region was the most notable affected
by the World War I. and the World War II. The landscape has maintained the origi-
nal military objects: cemeteries and graves - the memento of tragic events directly
related to dying and death, predominantly represented in the area of national cul-
tural monuments Dukla battlefield. In the presented paper we pay special atten-
tion to them. The aim of the paper, from the theoretical standpoint is to develop
mutual interconnections between war, death, and tourism, and on the basis of the
fieldwork results to point out at the potential of Poddukliansky region. This region
is attractive for its possibilities of development of alternative forms of tourism that
associate with visiting places, respectively landscapes, connected to death and
misfortune in consequence of war conflict. In particular, we pay attention to al-
ternative forms of tourism, such as dark tourism (Lennon, Foley 1996), (Sharpley,
Stone 2009), thanatourism (Tanas 2013), as well as anthropological reflection on
death and society (Aries 1974), (Davies 2005). Special emphasis is put on aspects
of the war cemeteries and their spatial placement in general (Hubkova 2010), (Ma-
linova 2002), as well as in specific examples and data obtained by field research
(Slivkova 2011). The results of field research documenting relevant attachments.

AIMS AND METHODOLOGY

The main aim of the paper is to point out on the disposable potential of studied
territory through its existing wartime heritage, namely the war cemeteries and
graves from the period of the First World War that are preserved in situ (in its origi-
nal location). Pursuant to the main aim we set partial aims as follow:

1. To realize the spatial identification of war cemeteries and graves from the
period of World War | in the studied area

2. To prepare spatial localization of the war cemeteries and graves from the period
of World War | by recording their geographic location by GPS coordinates
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3. To create the cartographic attachment that will show the acquired results based
on the previous two partial aims

To achieve the aims we realized field research in which we applied mainly the
explanatory-descriptive method. The basis of this method was to provide realistic
and spatially oriented description of war objects ranging from initial observations
in the field to the clarification and systematization of theoretical knowledge, which
are analysed in the chapters describing the war cemeteries in relation to the geo-
graphical features of the area of interest. In addition to the explanatory-descriptive
method we have used a supplementary method of geographic information systems,
based on the application of geographic information technologies. By application
the geographic information systems we have achieved analytical processing, to be
specific we have created the spatial analysis of data gathered by field research, and
subsequently we have transferred them into the visual form of maps. Cartograph-
ic maps were prepared by using specialized geographic information system QGIS,
working on the basis of Open source software. The source of cartographic infor-
mation OpenStreetMap is off-the-shelf upgrade of QGIS software under the name
of OpenLayers plugin. The basic data base for geographic information system that
is generated and provided by Geodesy, Cartography and Cadastre Authority of
Slovak Repubilic, as well as self-created vector layer in QGIS software interface have
been a source of vector data.

INTRODUCTION TO DEATH - ANTHROPOLOGICAL DISCOURSE

The understanding of death as an integral part of life and formation of vital attri-
butes has a cardinal importance. It is the path of knowledge and the cultivation of
values attributed to life. In this context, we can claim that the intellectual insight
of human is very important. As an intro to the indicated issue, we would like to
use the phrase of one of the leading specialists in the aspects of death and the
manner of its interpretation of societal conventions, Professor D. J. Davies “Words
Against Death” This phrase was used in the essay: Death, Ritual and Belief by Davies
as a fundamental understanding the issue. Death and its variable forms of inter-
pretation are there for us as a reminder of our mortality. Ariés (1974) speaks of
death as of taming, natural and unavoidable part of the culture and spiritually
mature society. Death is not only a kind of entity of personal reflection awareness
of non-being in this world, but it is also a salutary habitat impulse, that is acquired
by connection between the everyday experiences and particular death. In that
sense, we can mention an interesting philosophical reflection of anthropologist
Leach (1961, p. 34): “for the human, it is significant to create contradictions and op-
posites association such as between day and night - life and death. Religion is trying to
convince us to think about the dead as it was the night.” Ariés (in Davies 2005) states
that in the 18t century, death became interested in public affairs; human became
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to be more interested in the death of others than his own. Therefore, we can con-
sider the 18" century as a breakthrough thanks to the progressing understanding
of death, which was not more the taboo topics in society. Ariés has defined the
period between the 12" and 18™ century as a period in which the death was some-
thing unentitled (Davies 2005). In the 19t and 20%" centuries, death has become the
subject of interest of scientific research. The specific contribution was provided by
scientific disciplines of anthropology and sociology. They pointed out, how the in-
dividual identity relates to the wider community, including ancestors and deities,
and how human identity changes with the death of a member of the community
(Davies 2005). In a reflection (Malinowski 1974) about the anthropology of death,
we can distinguish the adaptation features between death and life, fear and hope
at the end of which stands the desire for life. Malinowski emphasized the idea that
a human facing death tries to maintain a positive attitude towards life. The oppo-
site approach was adopted by Sigmund Freud. By using the word Thanatos (a word
of Greek origin, expresses the name of the ancient Greek God of death and the
death itself) he named the death instinct that prevails in human. Freud considered
it as a negative and destructive force that constantly precipitated human creativity
and desire to live (Davies 2005). In aforesaid academic works, there is evident hu-
manistic and secular view of death. Changing the view of death was closely linked
to the change of philosophy of life. In successive steps the death as a public taboo
became res publica (public property). Discourses about God, religion through the
authority of church dogmatism were replaced by interest in human and in the
world as a space for life and self-realization. Davies (2005) notes that this shift has
resulted in the transition from religiosity to spirituality. The theme of spirituali-
ty began to be generally accepted as a useful concept to describe the depth and
quality of life (McGinn 1973). Experience and liberty of speech were naturally based
on the desire to live their lives as much as possible in clear and authentic way.

The current social trend is mostly characterized by increasing dependency on
personal lifestyle choices, which only emphasize and underlie the individual con-
sumer lifestyle. This trend can be also observed by changes in tourism consum-
er behaviour. Individual consumption of tourism contributes to the genesis of
non-traditional alternative forms and it extends the base of the so-called special
interest tourism, respectively niche tourism. In the special interest tourism, there
are often reflected sociological and psychological aspects of the subjects, for in-
stance the added value of amplify living (emotionalism), authenticity and identi-
ty of a particular target site (destination, region). It is the result of mutual interac-
tion within which stands on the one side pragmatic and experienced bearer of the
demand for tourism and services, on the other side, there is undeniable influence
of the media and availability of information, significantly influencing personality,
value system and the human being needs.
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DEATH AND TRAVELING

As we have already mentioned, although the process opens taboo topics of death
in the 18" century, the most notable increasing tendency of interest in death has
been observed in the 20% century. In consideration of the predominance of cat-
aclysmic/thanatological information and news in the today’s media, we can per-
ceive the death as a modern phenomenon, and the trend of mass media cover-
age. The theme of death and dying infiltrates daily to our households through the
media, we have become its natural consumers. It has unsurprisingly influenced
the ideas, needs and wishes of tourism participants, who have begun to prefer and
search for those forms of tourism and destination, providing knowledge, remind-
ers and experiences immediately concerned with tragedy, misery, suffering, terror
and dying oriented sites. The interest in death is not a new social phenomenon. As
an example, we can mention the gladiatorial games from the ancient Rome, me-
dieval pilgrimages and public executions. We can consider them to be early forms
of tourism in association with death and dying, which showed some signs of orga-
nized activities. Another example is the first registered tour guide in England from
1838, combined with a trip by train in order to testimonies from the execution
of two murderers. Sight-seeing of Paris in the 19% century was preceded by visit-
ing morgues, which can be described as the forerunners of the Body World’s ex-
hibitions. Seaton holds the view that death, suffering and tourism exist in mutual
harmony for several centuries (Sharpley, Stone 2009). As an example, he presents
the surviving records of visits to the battlefield of Waterloo from 1816, when visi-
tors could directly be spectators and be part of the fighting and dying but also of
dying the participants themselves. Until the late 20™ century, the site belonged
to the most visited and popular places among tourists in Belgium. Namely, the
battlefields represent the most typical examples of landscapes marked by death,
so called deathscapes. They are directly linked to decimation of lives. Deathscapes
issue is the main concern of the authors Maddrell, Sidaway (2010). In their epony-
mous study, they define them as spaces for death, dying, mourning and remem-
brance. Any activities related to the visit rate of battlefields are dated back to
ancient times. For instance, we can mention written surviving records of ancient
Greeks and their visiting of Thermopylae battlefield; perhaps even fabled Troy.
In the last two centuries, the both organized activities took form and nature of
tourism. The origins associated with organized visit rate of battlefields and sites
can be found in modern England, Germany and later in the US. At the beginning of
the American Civil War, on 215 July 1861, in the immediate vicinity of the ongoing
Battle of Bull Run, there was organized a picnic for visitors from Washington. The
principal aim was to observe the flow of fighting that came to the end as one of
the largest massacres. Similar incidents took place around Gettysburg (Jedrysiak,
Mikos von Rohrscheidt 2011). The oldest guides and tourist maps of the battle-
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fields appeared before the end of the 19th century. In 1902, Thomas Cook’s Travel
agency organized tours to South Africa for the British, during which the partici-
pants could idly watch during the fighting in the Boer War (Jedrysiak, Mikos von
Rohrscheidt 2011). Immediately after the war, English and French veterans began
mass visitation of locations, where World War | took place, i.e. Verdun, the Somme
and Ypres straightaway in 1920. Another example is the mass attendance of large
organized Australians tours in the Turkish Gallipoli battlefield. After the World War
I, especially Ardennes, respectively binding sites of the allied invasion of Nor-
mandy have become the target place for tourists. Even US tourists started to hunt
these sites.

DEATH AS A CURRENT TREND IN TOURISM

Currently, the alternative forms of tourism outweigh those that are primary associ-
ated with death, misery, suffering, etc. This trend is highlighted by the number of
created alternative forms of tourism terminology, which started to intensify espe-
cially in the past two decennia:

— Black spot tourism (Rojek, 1993)

— Thanatourism (Seaton, 1996)

— Dark tourism (Lennon and Foley, 1996)

— Holocaust tourism (Ashworth, 1996)

—  Morbid tourism (Blom, 2000)

- Slavery tourism (Dann and Seaton, 2001)

- Prison tourism (Strange and Kempa, 2003)

- Fright tourism (Bristow and Newman, 2004)

- Atrocity tourism (Ashworth and Hartmann, 2005)

Among other equivalences, we can mention: necro tourism, grief tourism, black
tourism, war tourism, military tourism, battlefield tourism, etc.

Travel writers were the first to describe the tourism to deadly places. An example
of this is Patrick Jake “P. J." O’Rourke and his work Holidays in Hell from 19809. It is the
travel writings about the world’s worst places in the 1980s (Warsaw, Belfast etc.). Ac-
ademic interest of the problem is dated to the early 1990s. It was the study of so-
ciologist Chris Rojek (Ways of Escape: Modern Transformations in Leisure and Travel,
1993), where he first time used the term necro fever in response to the term black
spots - visit rate of places marked by death and dying, or places of death of celebri-
ties (Sharpley, Stone 2009). Commercially most frequent term in terminology is the
concept of dark tourism. Dark tourism is defined by Foley and Lennon (1996, p. 3)
as “the phenomenon which encompasses the presentation and consumption (by visi-
tors) of real and commodified death and disaster sites.” Tony Seaton first used Than-
atos and thanatourism, as a term to describe death-related tourism in 1996. Philip
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Stone and Richard Sharpley they have coined the term product of dark tourism. They
defined Dark tourism as the act of travel and visitation to sites, attractions and ex-
hibitions that have real or recreated death, suffering or the seemingly macabre as
a main theme.

Dark tourism or thanatourism is essentially a behavioural phenomenon, based

on behavioural perspective.

Taking into account the behavioural perspective, Seaton has defined five cate-

gories of dark travel activities (Sharpley, Stone 2009):

1.
2.

Travel to witness public enactments of death.
Travel to see the sites of individual or mass deaths after they have occurred
(battlefields, death camps).

. Travel to memorials or internment sites, including graveyards, cenotaphs,

crypts and war memorials.

Travel to see evidence or symbolic representations of death at unconnected
sites, such as museums containing weapons of death or attractions that recon-
struct specific events or activities.

. Travel for re-enactments or simulation of death (festivals, re-enactment of

famous battles).

Tanas (2013) created the original motives typology of visiting sites/objects that

are connected to death. He divided them into two groups:

The first group is represented by motives referring to the sacrum (sacred):

1. Religious motive - based on religious needs, which binds to the cult of
the dead and relics. A typical declaration of tourist activity is a visit rate of
graves and relics possession.

2. ldentity motive - related to the searching for ancestors, uncovering the
history, family, local or national identity (roots tourism).

3. Empathy motive - based on the need for expression and sharing empathy
with the survivors of the gone. This includes visitation of the graves of
victims from wars, the Holocaust, and disaster and sites documenting the
tragic events.

4. The motive of memory - related to keeping and maintaining the memory
of the late, tragic event. It is connected to visit rate of memorial sites (me-
morials, cemeteries, etc.).

The second group are the motives included in opposite sphere so-called profa-
num (profane):

1. Cognition motive - related to cognition of history and culture in connec-
tion with the death or dead.

2. Curiosity motive - it is presented by interest to see and by experience to
do something unusual, original, and unique.
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The motive of entertainment - with a predominance of fictive mediation
of activities that provide an entertainment.

Motive of emotion - based on the global development of pop culture
and mass culture (need for emotions of fear, anxiety, through the fiction-
al mediation of death).

Tanas$ classifies tourism associated with death (thanatourism) as cultural
tourism. He emphasises the cognitive and educative function. Building on the ty-
pology of motives in the primary relation sacrum - profanum, the author specified
the content of thanatourism by manner of interpretation of death and the organiza-
tion of tourist activities in the areas of theirimplementation as follows (Tanas, 2013):

1. Act to death - it is visiting places by tourists, where the tourists face a real risk,
respectively life-threatening. Such a participant often attends the sites of mil-
itary conflicts, an active war zone and he deliberately searches for a real con-
frontation with death, dying, and he seeks the greatest authenticity of survival.
Participant is witness to the tragic events.

2. Documentation of death - a visit of the places, where the tourist meets with ar-
tefacts documenting deaths in historical context. Tanas$ (2013) states specific
examples of sites documenting death:

exhibitions, museums and other objects documenting the atrocities
committed against the people, the Holocaust, the mass murders, terror-
ist attacks etc.

exhibitions, museums and other objects documenting the incidents re-
sulting in death (villeinage, epidemics, disasters, cataclysms and others)
exhibitions, museums and other objects collecting the material and im-
material artefacts related to death and dying (magic, burying rituals,
customs and traditions at funerals, etc.).

places that collect human bodies torsos

preserved, protected and unaltered objects and drawings documenting
the end of life

3. Commemoration of the death - tourists visit the place with commemorative
function, mentioning death (causes and way death) and awareness of the value
of life:

places with graveyards functions such as cemeteries, graves, crypts, cata-
combs, an ossuary

monuments, memorials, mausoleums

cathedrals with the burial, symbolic and religious function in the context
of image of death

sceneries, objects and illustrations about the passing of human life
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4. Staging of death - method of pretending the simulated/unreal death:

-  cultural events with the view to provide the reconstruction of historical
events and with the demonstration of dying and death (reconstruction of
historic battles, pogroms)

- cultural or religious events connected to traditions referring to an act of
death (calvary, ceremonies on the occasion of All Saints, voodoo rituals,
Halloween, etc.).

- performances and rendering, in which death plays a significant role (film,
literature, painting, sculpture, etc.)

- all other performances, objects and illusory rendering attached to the
death, with the aim of attracting staged emotions (empathy, grief, fear,
anxiety, etc.)

5. Recreation - it is a way of organizing visits that are thematically focused on the
interpretation of death in the form of cognition and entertainment:

- cemeteries, parks and battlefields adapted for recreational purposes to
provide the regeneration of physical and mental powers of participants

- amusement objects and places involving experience, emotionality but
also knowledge (palace of fear, museums of horror, torture chambers,
paintball, etc.)

Since the 1960s, in Western Europe; it began a rebounding conviction for the
protection of cultural heritage, the number of redevelopment and reconstruction
work in order to preserve these historical war sites for future generations have in-
creased. Mihalic (1996, p. 234) described the connection between war and tourism
as follows: “when the war is over, it becomes part of the historical memory of a certain
destination and this memory becomes a tourist attraction”. Ironically, after the de-
struction of the historical and cultural legacy by the war, the war is a tool for re-
vitalization and reconstruction of the devastated country. As Smith notes (1996),
memorabilia of warfare and allied products probably constitutes the largest single
category of tourist attractions in the world. War heritage should have present
events of last centuries, binding to specific people and places. By utilization of
tourism, the representation of historical and cultural heritage should supply an ex-
planation and understanding of war facts and their dependence, and subsequent-
ly provide understanding of the relationship between past, present and future. The
way of their protection refers to the formal achievement of status as part of the cul-
tural heritage or to enlightenment and awareness of individuals and companies
that are trying to preserve and protect their own culture and history.

In consideration of Smith statement, we can claim that the war heritage is rep-
resented by wide range of facilities and sites binding to the historical war incidents
and personalities. Tourism specialized on war heritage, its promotion, preservation
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Map 1 Spatial location of the Dukla battlefield
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and presentation to the current and future generations was defined by Mikos von
Rohrscheidt (2008) with the usage of tourism activities. Their aim is to provide indi-
vidual experience or education by means of the visiting places and objects of de-
fensive nature and importance, in connection with the war, the military, generals
and soldiers.

Poddukliansky region is abundant in war heritage from the both World Wars.
Based on the following classification of Lawin, Stasiak (2009), in the area of interest
are represented all types of military attractions:

1. Various defence facilities (bunkers of the 3rd Czechoslovak Brigade Staff in the
cadastre of village Vy3ny Komarnik)

2. Battlefields (The National cultural landmark Dukla battlefield)

3. Military museums or other museums with military depository (The Museum
Branch of the Museum of Military History in Svidnik, observation Tower Dukla
with an exhibition focused on renovation of war-devastated Poddukliansky
region in the cadastre of village VySny Komarnik)

4, Monument commemorating historical events (the Monument of the Soviet
Army in Svidnik, the monument of the Czechoslovak Armed Corps in the ca-
dastre of VySny Komarnik, the monument to fallen Soviet pilots in the village
Dlhora, the monument to the Fallen in the World War | and Il in the cadastre of
village Kec¢kovce, the memorial to the victims of World War | in the cadastre of
village Jurkova Vola, commemorative plaque of M. I. Kutuzov in Svidnik, com-
memorative plaques on the occasion of liberation of the village, which is repre-
sented in the many different municipalities of the district)

5. Places linked with an important military captain (e.g. Monument of General J.
Vedral - Sézavsky, at the place of a tragic incident, where Sazavsky died; in the
cadastre of village Vy$ny Komarnik)

6. Mounds and cemeteries of fallen soldiers (Table 1)

7. Military meetings and events (meetings of lovers of military history, reconstruc-
tion of battles in the area of the Dukla battlefield, thematic exhibitions etc.).

CEMETERY AS A LANDSCAPE ELEMENT

Cemeteries are often seen only as a special place to bury the dead bodies. But for
many people, cemeteries have other functions and meanings. Hupkova (2009, p. 8)
points out that “cemeteries are a significant part of the cultural heritage. The cemetery
joins material cultural and historical memo represented by gravestones, symbols and
signs with spiritual message. It creates a specific atmosphere reflecting the culture of
the local population.” The perception of death, the way of burying, rituals and tra-
ditions associated with the funeral, the cemetery appearance and legislative and
economic context of burying vary in space and time. Cemetery pattern affects the
physical-geographical conditions (relief, hydrological conditions, fauna and flora)
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and local socio-historical conditions (history and culture). If a cemetery has a special
distinctive function, it is formed mainly by material objects and spiritual message
blending. A substantial culture is created by cemeteries, particularly through the
cemetery’s architecture. Graves and cemeteries are sometimes the only source of
information about the very long gone past and about the people’s way of life. The
grave itself is a reflection of a burial rite. Cemeteries are also a significant compo-
nent in urban planning (protection zones, development forecast and new suitable
areas for cemeteries) (Hupkova 2010).

The type and appearance of gravestones have changed over time and passed
through different stages of development. The gravestones of all kinds of shapes
and types can be found in the older part of the cemeteries. In the newer part of the
cemeteries are found mostly similar looking gravestones. Cemeteries architecture
was influenced by the cultural and artistic movements. Inter alia, thanks to ceme-
teries we can be kept memories of important national personalities and also the
personalities of local importance (Hupkova 2010).

Cemeteries can provide information on the demographic development of the
country. There are cemeteries that have problems with space shortage; others are
nearly empty. According to gravestones we can also state that no-new inhabi-
tants would move to municipality, because most of the deceased are buried in old
family graves. Location of graves in cemeteries provides information about its reli-
gious character of the area. In the strong religious areas are graves oriented purely
towards the east - west, which corresponds to Christian doctrine. In other areas
there are graves oriented in different directions. Cemeteries in traditionally reli-
gious areas are characterized by a high number of family tombs, sightlines graves
and large number of religious symbols. A substantial number of religious symbols
on new graves are typical (Hupkové 2010).

WAR CEMETERIES

War cemetery is a surface anthropogenic form that is used for funerary purposes.
Soldiers, prominent military captains and heroes are buried here. War cemeteries
are characterized by simplicity and uniformity of gravestones and create premedi-
tated spatial structure. Simple expression makes them different from the civil cem-
eteries.

Memorials of prominent personalities and heroes and also the Monument to
the Fallen, who died in strategic military attacks and incidents, are part of the war
cemeteries (Krokusova, Cech 2013).

Space solution is determined by the range of buried victims. War cemeteries
can create a mass-grave or individual graves. Their appearance needs to be prear-
ranged with architects. Graves use to be typically arranged in rows and other geo-
metric figures with sustainable landscape architecture. Some larger war cemeter-
ies have their own original appearance strictly prescribed by country order where
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Image 1 The monument of the Czechoslovak Armed Corps with war cemetery
Author: T. Pasterndk

death soldiers were from (Sonsky 2002). The concept of war cemeteries is done by
genius loci. Dominant expressive tools are meadows, hills, horizon, earth and sky,
symbolizing the eternal cycle of life and death. Before the usual pathosand monu-
mentality it prefers the atmosphere of humility and piety (Kapisinska 2009).

After the World War |, peace treaties ensure the burials of fallen warriors. These
were contracts that ended the war: The Treaty of Saint-Germain-en-Laye, The
Treaty of Trianon, The Treaty of Versailles and the Treaty of Neuilly-sur-Seine. All
countries accepted these treaties because each country had foreign fallen soldiers
on its territory (Malinovéd 2002). The Geneva Convention from 1938 is concerned
with war graves in more detail. Entombing duty covers all cases of fallen soldiers
burials right on the battlefield and those who died as a result of war injuries. Ac-
cording to the Geneva Convention orders, countries are under the obligation to
take care of war graves and maintain them in a recognizable state. A certain excep-
tion was the communist behaviour, which acted on the graves of their enemies,
as well as they acted on the other ideologically inconvenient groups. For instance
overgrown, abandoned or lost graves of German soldiers were part of the normal
urban cemeteries. (Malinova 2002).

First and foremost, the idea and the reason for their creation were their peace-
ful message and reminder of the senselessness of war conflicts which have result-
ed in enormous loss of life. Especially for those, who fought in the war and survived
these conflicts, the idea of commemoration of fallen soldiers, from any country and
fought on the side of anyone, is understandable. By reason that the one who expe-
rienced the war first-hand, he never wants to let anything like that. Human victims
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Image 2 German war cemetery in the village Hunkovce near Dukla Pass
Author: T. Pasterndk

are a result of war and war memorials are built for their honour. Their function is to
warn and remind the war its consequences.

There are a number of important documents issued by the Central Inspectorate
of War Graves, which laid down the arrangements of war graves and define the
concepts of war grave military grave. These documents are located in Bratislava, in
the Military History Archive. One of these documents includes instructions, where
we can find both definitions; war graves and military (peacekeeping) graves; ac-
cording to the period in which they were referred to (peacekeeping). The Central
Inspectorate of War Graves delimitated the period, in which the graves of the fallen
and deceased soldiers are named war graves. Every other military grave built out of
this period is the grave military (peacekeeping) (Bystricky 2007).

- War grave is the one military grave, which originated in the time of World War |,
i.e. from the date of its declaration until 31 December, 1919. There is an excep-
tion, in case when the soldier’s death was the result of circumstances that were
not related to the extraordinary hostilities. They are classified as military graves
(peace) (Bystricky 2007).

- Military (piecekeeping) grave is every military grave built out of wartime and it is
voidable after the time prescribed by law. These graves also include graves from
the war period, in which the death of the deceased soldier was caused by a cir-
cumstance which was not related to the extraordinary hostilities (Bystricky 2007).

The term war grave is also defined in Slovak republic legislation. According to
paragraph 2. Article a) of Act 130/2005 Coll. about the war graves, as amended,
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war grave is a place where human remains of war victims are buried, as well as a place
with gravestone, memorial, other pious symbol or a commemorative place that remind
awar event.

Besides the war grave, Slovak legislation defines the term war cemetery. The
entire text is: ,war cemetery is a cemetery, where the war victims or deceased are buried
in individual or common graves as a result of the wars after 1914”(Obrana 2014, p.7).

The presence of the war cemeteries associates with area that is linked with mil-
itary activity or war accidents. During the World Wars, war cemeteries were built
directly in the area that is related to the war (e.g. Douaumont ossuary, Gettysburg
National Cemetery, war cemeteries in Dukla Pass in the Carpathians). Nowadays,
there are ongoing conflict in other geopolitical and spatial contexts and burial of
fallen soldiers is no longer bind on the battlefield (e.g. American soldiers who died
during military operations in Irag, Afghanistan are buried in the US).

Localization of the war cemeteries, from both World Wars, is connected to space
(spaces) directly related to war operations, respectively to spaces indirectly affect-
ed and influenced by military activities. By the basic definition of the country, we
can identify those places where war cemeteries were created.

complex of great historical battles,

at the crossing points of military fronts,

in places of heavy fighting and strategic points (attitudes, passes),
nearby military bases,

nearby military hospitals, general hospitals and prison camps,

as a segregated part of the civil urban cemetery,

as part of large cemeteries which have declared national status,
as a segregated part of rural cemeteries,

scattered about the edges of rural communities or in forests.

Sm 0 a0 oo

According to the genesis, we can identify two types of war cemeteries:

1. The war cemeteries spatially oriented in the peripheral zone of the urban cem-
etery
—  We can include cemeteries in the urban part of municipalities, that are
marginal part of urban cemetery and they are located in the elevated
terrain above the municipality,
2. Scattered war cemeteries
—  Transfer of front lines was bind in position to the mountain ridges
(passes), so these cemeteries were created in strategic attitudes. Many
cemeteries have graves scattered and their localization is difficult.
Usually, they are located outside of urban communities and blend with
the environment. They are typical scattered graves whose localization is
ambiguous (Slivkova 2011).
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Map 2 Spatial location of the war cemeteries in the Svidnik district
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Another specific element connected to the war cemetery is the vegetation that
creates and harmonizes the appearance of the cemetery. In the area of the Carpath-
ians there was the rule that at the war cemeteries were planted spruces and around
were planted hawthorn. Exactly these plants can help us identify already forgotten
and abandoned sites even today after more than ninety years (Slivkova 2011).

Other declaration of harmony at war cemeteries with the surrounding natural
environment is the use of natural materials in the formation of gravestones. The
reason is practical as well as aesthetic. In time of war, it was the most available
material. Moreover, if we take into account the nature of the Carpathians, wood
and natural stone intensify the atmosphere of the place. The most commonly used
wood for the crosses is birch. Due to the religious background of the northeast
region in Slovakia, the most common version of the cross is Roman Catholic or
Orthodox. In terms of the use of natural stone, the granite is the most dominant.
A specific fragment to identify the war graves is an iron star. This marking is typical
of war graves, which are part of civil rural cemeteries.

Overall, we can claim that the war cemeteries in terms of their location and
composition of the country were “ancestors” of civil cemeteries. Their overall ap-
pearance, spatial structure and predisposing solutions taking into account physical
and geographical circumstances of a particular country landscape allows them to
create a unified and harmonious complex in the country.

FIELD RESEARCH AS A KNOWLEDGE BASE OF CURRENT STATE
OF WAR CEMETERIES

A fundamental information source was a study of Igor Slepcov, a regional histori-
an, devoted to issues of war cemeteries from the period of World War | in eastern
Slovakia. In this study, the author presents statistical data of the war cemeteries
and graves, as well as the list of names of municipalities in which the individual
objects are located. The author, however, does not offer the further explanation of
the spatial localization of cemeteries and does not provide information that would
facilitate the process of their identification and orientation in the field. This fact
has become an impulse towards to the one year field research. Overall, we visited
40 municipalities of Svidnik district and especially we mapped war objects in the
district town, Svidnik. As a result of the research activity, we are presenting a set of
geographic knowledge clarifying how to identify war objects in the field by using
identifiers that emerge from the geographical characteristics of the territory. At
the same time, we provide the clarification of its geographic location with usage of
GPS and we briefly evaluate the current status of objects in the attachment.

In regard to the current state of objects that can be described as alarming, the
identification of these objects in terrain was very difficult and challenging. Many
times the locals themselves have shown willingness to help us, mostly witnesses
to the World War Il events. Other times we had to rely on our own intuition and try
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to orientate in the terrain on the bases of the geographical characteristics of the
territory.

Basic identifiers of war cemeteries situated in the Poddukliansky region are:

1. Stand alone central conifer or isolated line of trees in an atypical regular arrange-
ment situated in an elevated terrain
The regular trees, usually conifers, surrounded on perimeter by hawthorn indi-
cate the presence of the war object. In many cases, the central conifer is a sub-
stitution of central cross or symbol. In the lower elevations and near water
courses, the cemetery is mostly surrounded by hornbeam, oak, birch or bush-
land alley. In this group we include war cemeteries in villages e.g. Mlynérovce,
Rovné, Vysny Orlik, Nizny Orlik, Hunkovce. They are located in the elevated
ground above the village or isolated by the water course. Most of them are in
unkept condition; they are not crossable because of flight wood species and
heavy bush vegetation.

2. War Cemetery as a part of the public cemetery
The spatial localization of the war cemeteries in Svidnik district is most often
linked to the marginal zone of the public cemetery. Border fence of the cem-
etery is natural hedge, such as arborvitae, spruce, rosebush, hawthorn, oak,
rowan and others, or building materials such as wood, stone, iron. If the orig-
inal or provisional fence has not preserved, the presence of the object would
be indicated by terrain increases of graves. If the graves are not marked with
crosses or metal stars, it is difficult to identify them; define the exact boundar-
ies between civil and war graves is challenging. Typologically we include here
the majority of cemeteries, for example in Nizny Miro3ov, Korejovce, Krajna
Porubka, Kapisova, Krajné Cierno, Krajna Bystra, Havranec, Svidnicka, Sarbov
etc. Nowadays, several objects are almost extinct. Original fence was main-
tained sporadically, graves miss signification in the form of a cross, metal star,
central symbol and especially the signboard.

3. Scattered graves in the municipalities
The increased concentration of the dead on the battlefield required immediate
action to prevent humiliation of bodies and spreading of infection. The result
of the hastened victims’ burial are scattered graves, whose identification and
precise localization is the most difficult of all these typological groups. In many
cases, we do not even know about their existence. For instance, in surrounding
forest around Radoma (Radoma ., Radoma lll., Radoma IV.) are three war ceme-
teries. These are typical scattered graves, whose localization is not clear without
using an archival evidence and practical experience in the field.

The current status, spatial location and statistical data of the number of grave
sites and of victims points out the following table 1.
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Table 1 The analysis of the spatial location and the current state of the war cemeteries
from the World War | in the Svidnik district

No. Village Ot.)jectc Current. state of Numper Number
lokalization object of buried of graves
1 | Benadikovce 49°13'40.20"N | hardly identifiable, | Befadikovce |- 14 -
21°32'51.90"E unkept Benadikovce Il - 9 1
2 |Bodruzal ;?3112%?)(())’; located, well-kept 400 39
3 |Cernina ;321222?(1);'; located, well-kept 326 70
4 | Dlhona ;?212222,,'; located, unkept 24 12
s fowos | wmeen | |
6 |Havranec ;?Zéi,ﬁgg,,’; located, well-kept 10 5
7 |Hunkovce ;?:2;’35322”’:\5‘ located, unkept 159 21
8 |Kapisova ;?23222;::,’; located, unkept 16 10
9 |Keckovce ;?Zggi%gﬂ,l: located, unkept 59 11
10 | Korejovce g?i;gi?;g": located, well-kept 5 5
11 |Krajna Bystra ;?213()),1222%”[: located, unkept 64 29
12 |Krajna Polana ;3311’:113;;(())”['\51 hardlyuirc]ilf:;itfiable, 20 9
13 | Krajna Porubka ;?221542?)(())”’; located, well-kept 38 23
14 | Krajné Cierno 22219’?;3%”'; located, unkept 5 2
15 |Kruzlova 2?21"11925%”'; supposedly extinct 5 5
16 | Kurimka ﬁgg;;lg': Not located 20 15
17 | Ladomirova ‘;?(;133’53216%"'; located, well-kept 286 84
18 | Medvedie ;?Z-Z:gf)g”,; located, unkept 116 43
19 | Mirola ;?:13,‘(‘)‘1‘132”,; supposedly extinct 6 2
20 | Mlynarovce 232132,(());;19”,; located, unkept 750 131
21 |Nizna Pisana g?igigﬁig"; located, unkept 4 4
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49°22'29.70"N

22 | Nizny Komarnik 21°41'54.20"E Not located 13 4
o 49°21'25.40"N Nizny MiroSov | - 14
23 | Nizny MiroSov oo h located, well-kept - -
y 21°28'35.59°E Pt Nizny Mirosov 11- 12
AV located, unkept 164 140

21°32'00.13"E

49°19'39.20"N
21°30'57.30"E
, 49°11'02.80"N .
25 | Okrdhle 21°32'58.80"E extinct 10 -

49°21'45.51"N supposedly

24 | Nizny Orlik

26R|Brikes 21°44'19.20"E located 26 2
Radomal - 66 -
49°11'52.70"N | nearly extinct, Radomall - 38 -

27 |Radoma omnr "
21°33'58.90"E unkept Radomal lll - 84 -
RadomalV - 57 -

. 49°16'29.41"N
28 | Rovné 21°30'56.92"E located, unkept 200 93

49°23'25.60"N | hardly identifiable,

29 [Roztoky 21°29'30.70°E unkept 6 6
I
31 | Svidnicka ;?Zii,g;gg,,’; located, unkept 4 4
32 \S/\)lll::]r;”;\-” dnik ;3:;3%503(1)”,'; located, well-kept 360 67
33 IS:l\lnzi;”;\;l dnik ;?i;igigg"’; located, well-kept 437 115
34 |Sarbov ;?2572?)2?5’; located, unkept 12 4
35 |Sarigsky Stiavnik 49°12'46.90°N supposedly extinct 19 17

21°33'35.00"E

49°10'37.60"N .
36 |Stefurov RS extinct 4 4

49°23'47.20"N | hardly identifiable,

37 | Vapenik 21°32'07.60"E unkept 16 7
38 [Vyzna Pisana ﬁé‘égigg'g hard'yui:f:;tﬁab'e' 21 15
o [osmramies | S |, |
40 |Vysny Mirosov g?:ﬁgl?g?;lz located, well-kept 210 170
41 |vyzny orlik g?;gigfé'; located, unkept v\gi;yoczlriﬁ::?; 1;0

Source: Slivkovd 2011, Slepcov 2011
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Image 3 War cemetery in Cernina Image 4 War cemetery in DIhona
Author: S. Slivkova Author: S. Slivkovad
DISCUSSION

Why do we need to develop activities connected to tourism in the area of interest?
Mentioned area has a high potential for the development of alternative forms of
tourism, specialized in military and war tasks. Based on the results of field research,
the main aim was to prepare documentation on spatial localization of the war cem-
eteries from the World War I in the Svidnik district, to sum up the current status of
these objects and then summarize the results into the relevant figures. Although the
Poddukliansky region has a rich war legacy, the current technical conditions of these
objects are alarming and in many cases these objects are on the edge of extinction.
Unless there are substantial changes in the direction of ensuring reinstating and
reconstruction of these objects, in a few decades we can consider about their total
extinction - due to poor technical conditions, as well as public indifference to pre-
serve these objects for the future generations, as a memento of war terror. In the
long term perspective, Svidnik district has the highest unemployment rate. In 2015,
the rate of registered unemployment inhabitants in the Svidnik district was 19.38%
(the second highest unemployment rate in the region and the sixth highest in Slo-
vakia). A sustainable ongoing high rate of unemployment has classified Svidnik
district to the less-developed districts of Slovakia. On August 31, 2016 the Cabinet
meeting took place in Svidnik. Consequently the Government passed a law “The
Action Plan of the Svidnik district development” (here in after AP) based on the Law
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no. 336/2015 Coll. on the support of the least developed districts and on amend-
ments to certain laws. The main objectives of AP is to create jobs with usage of local
natural and human resources, to ensure the economic potential of the district by
the favourable international position and to improve the business environment. AP
envisages the creation of 1418 jobs in the year 2020, of which 173 jobs would be
in tourism. According to AP, Svidnik district has development potential that can be
used on reducing of unemployment through the creation of sustainable jobs based
on these predispositions: advantage cross-border interconnections and developed
cross-border cooperation of municipalities, cooperation in field of labour, culture,
tourism, nature preservation, social contacts, etc., and the cross-border develop-
ment, particularly in the Carpathian Euroregion. In the branch of tourism, the AP
characterizes Svidnik, as a district with the idle potential of the cultural, historic and
natural wealth, the rich traditions of the festival, cultural and military heritage.

CONCLUSION

According to the terrain research realised in the municipalities of the Podduklian-
sky region, we have tried to register and describe the state of the war cemeteries
from the period of World War I. On the basis of field activities, we have pointed out
at the dominant spatial representation of these objects in the area of the Dukla
battlefield (Map 1) moreover at the rich war legacy of an observed area (Map 2).
Despite the demonstrable potential of all mentioned attributes, the region’s poten-
tial for tourism development is not sufficiently exploited. The current development
strategy of the Svidnik district has to solve the issue of tourism, especially following
weaknesses: poor technical state of cultural and historical monuments, the need to
develop acomplex tourism services, lack of tourism development strategy. Svidnik
district is not involved in any regional tourist organization; therefore the inflow of
financial resources for tourism development in a given area is limited - destination
management and destination marketing is absent. Tourism in the district has to be
oriented to building and improving the infrastructure, especially for guided tours,
eco-tourism and agro-tourism (pensions, catering, guide service, etc.). The implied
condition of tourism development is the involvement of Svidnik district to the na-
tional network of destination management, to be a membership in the regional
tourism organizations, respectively to create clusters in tourism.
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Abstract

This paper assesses the issue of providing statistical data focusing on the field
of tourism. The focus is on the relationship between data providers (particularly
Statistical Office in Presov) and applicants of these data who address their
application. The subject of this research is the analysis of these requirements
based on multiple criteria (impact of seasonality in applications, the structure of
applications depending on the group and the gender of applicants, the frequency
of each area in requirements, the frequency of applications from the same
applicant, circuit of data that were provided by the applicant, etc.) in the period
2011 - 2015.The aim is to identify changes based on a total of 1 426 applications
submitted and within 402 applications in the field of tourism, that have occurred
in the evaluated issue of the past five years, to outline trends and provide insights
found to statistical office to improve communication with the public.

Key words
Information, statistical data, Statistical Office, tourism, application
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Zijeme v dobe velkého zaujmu o Udaje a informacie ako o velmi hodnotny a cenny
produkt na jednej strane a zaroveri sme nimi neustale doslova,obtazovani” a zahl-
covani na strane druhej. Hlavnym zdrojom tychto informacii s masmédia, inter-
net, knihy, noviny, ¢asopisy, mézu to byt informacie od priatelov, zndmych alebo
aj informdcie, ktoré ziskavame sami pocas nasich vlastnych ,vyskumnych” ciest
v meste, na vidieku alebo v okolitej prirode. Ich zdrojom teda méze byt vietko to,
¢o si pamatame, ¢itame alebo Studujeme. Jednoducho st nevyhnutné pre nds kaz-
dodenny Zivot, pre nasu pracu, pripadne pre vlastny vyskum.

A University of PreSov, 17. novembra 1, 08001 Pre3ov, Slovakia
jan.kozon@smail.unipo.sk

B* University of PreSov, 17. novembra 1, 08001 Presov, Slovakia
radoslav.klamar@unipo.sk (corresponding author)
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Druhou stranou mince je ich hodnota. Ta je vyraznou mierou priamo umerna
ich aktudlnosti, kvalite a déveryhodnosti. Ako viak docielit, aby boli aktuélne, déve-
ryhodné a zarover zodpovedne poskytované a za akych podmienok. Z nepreber-
ného mnozstva informdcii, ktoré su k dispozicii a ktoré neustale vznikaju, zanikaju,
aktualizuju sa, sa pozornost v prispevku sustreduje na Specificki skupinu tdajov,
ktoré svojim charakterom patria medzi udaje overené, doveryhodné a aktudlne. Ide
o tatistické udaje, ktoré su spravované Statistickym uradom Slovenskej republi-
ky ako oficidlnou a vieobecne akceptovanou institiciou. Osobitne bude fokuso-
vand problematika Statistickych tdajov z oblasti cestovného ruchu resp. turizmu,
na spolahlivost ktorych upozorfiuju Matlovi¢ova et al. (2015): ,Spolahlivé statistické
ddta, tykajuce sa velkosti a Struktdry turizmu, su zdkladom vsetkych analyz turistické-
ho ruchu, marketingovych aktivit a systémovych aktivit z hladiska turistickej politiky
Stdtov” Na dolezitost Statistickych udajov o cestovnom ruchu ako aj o cestovhom
ruchu ako takom upozoriuju tiez Matlovic¢ova et al. (2012), Chalupa, Janouskova
(2014), Pawlusinski (2015) a Klamar, Mika (2015).

Pri hodnoteni predmetnej problematiky sa viak pozornost nebude zameriavat
na analyzu vybranych ukazovatelov cestovného ruchu, ale sustredi sa na menej
tradi¢ne hodnoteny element a to na Ziadatelov a ich poziadavky smerované na
informaény servis Pracoviska Statistického uradu SR v Pre3ove, odkial pochadzaju
zdroje informdcii o ziadateloch pre hodnoteny vyskum. Bude sledovana struktdra
podanych Ziadosti na zéklade viacerych kritérii ako napr. vplyv sezénnosti v Zia-
dostiach, struktura ziadosti v zavislosti od skupiny a pohlavia Ziadatelov, pocetnost
vyskytu jednotlivych Uzemi v poziadavkach a pod. za obdobie ostatnych pat rokov.
Cielom prispevku je zistit zmeny, ktoré nastali v hodnotenej problematike za uve-
dené obdobie, nac¢rtnut trendy vyvoja a poskytnut zistené poznatky Statistickému
Uradu pre zlepsenie komunikacie s verejnostou a zaroven poukazat na niektoré
neuspokojené poziadavky, ktoré by mohli byt v buducnosti ndmetom pre rozsi-
renie sledovanych ukazovatelov v rdmci Programu $tatnych Statistickych zistovani
z oblasti cestovného ruchu.

TEORETICKY RAMEC PROBLEMATIKY
Udaje, informacie, vedomosti

Udaje a informacie zvyknu byt velmi roznorodé. Méze ist o obycajné popisy pred-
metov alebo udalosti, informacie o aktualnych Sportovych vysledkoch, pripadne
o najnovsich médnych trendoch alebo udaje velmi $pecifické (napr. z oblasti tech-
noldgii bezdrétového prenosu dét a pod.).

Avsak existuju aj udaje, ktoré popisuju vybrané vlastnosti osob alebo pred-
metov, ¢im podliehaju urcitej klasifikacii (napr. udaje o pohlavi, mieste obvyklého
pobytu, narodnosti, ndabozenskom vyznani, dosiahnutom vzdelani, cestovani, tra-
veni volného ¢asu, atd.). Ide teda uz o jednotky (entity), ktoré poskytuju urcity typ
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informacie a ktoré je mozné nejakym spdsobom odmerat a oznacit konkrétnym
¢islom, napr. hruby domdci produkt, miera nezamestnanosti, priemernd mesacna
mzda, pocet obyvatelov podla pohlavia, veku, miesta obvyklého pobytu, pocet na-
rodenych, zomretych, pocet navstevnikov vo vybranej krajine, pocet prenocovani,
priemerna cena za ubytovanie a pod.

Udajov resp. dat je obrovské mnozstvo a navzajom sa lidia svojim charakterom.
Kitchin (2014) v rdmci ich klasifikacie uvadza: ,V SirSom zmysle slova sa déta liSia
v zdvislosti od formy (kvalitativne alebo kvantitativne), Struktiry (Strukturované, se-
mi-Struktdrované, nestruktirované), zdroja (zozbierané, dopocitané, vygenerované,
docasné), producenta (primdrne, sekunddrne, tercidrne) a podla typu (indexované,
atributové, metaddta)”.

Osobitym hladiskom, ktoré sa v ostatnych rokoch dostava vyrazne do popredia,
je velkost rozsahu dét a s nim spojeny fenomén oznacovany ako tzv. Big data. Na-
priek tomu, Ze ide skor o vagne definovany pojem, Hurwitz et al. (2013) ho definuju
ako kombinaciu starej a novej technolégie, ktora umoznuje spracovanie velkého
mnozstva dat primeranou rychlostou, tak aby v dany ¢asovy okamih bolo mozné
poskytnut pozadované analyzy.

Kitchin (2013) v tejto suvislosti priblizuje hlavné charakteristiky tychto dat:

— s obrovské v objeme, skladaju sa z terabajtov aZ petabajtov dat,

— vysoké v rychlosti, vznikaju v redlnom ¢&ase alebo kratko po rnom,

- roznorodé v pestrosti, pricom su struktdrované i nestrukturované,

- vycerpavajuce ¢o do rozsahu, snazia sa zachytit celé populdcie alebo celé systé-
my,

- jemnozrnné v rozliseni, snaZia sa o ¢o najvacsiu podrobnost a jedine¢nost in-
dexacie v identifikacii,

- prirodzene rela¢né, obsahuju spolo¢né polia umoznujlce vzajomné prepojenie
roznych datovych sad,

- flexibilné, majuce ¢rty extenzionality (mozZnost jednoducho pridavat nové polia)
a Skalovatelnosti (moznost rychleho rozsirenia ¢o do velkosti).

JZdroje Big ddt mozno rozdelit do troch kategérii: riadené (napr. pasovd kontro-
la), automatizované (napr. generované senzormi) a dobrovolné (napr. zo socidlnych
sieti)” (Kitchin, 2014). Ako spominany autor (Kitchin, 2014) uvadza, vdaka tymto
trom zdrojom dat sme schopni vyprodukovat v priebehu dvoch dni viac udajov
ako za celé obdobie do roku 2003. Zaroven vsak upozornuje (Kitchin, 2013), Ze so-
cidlne vedy ako aj humanna geografia nie si v sucasnosti zatial dobre pripravené
po metodologickej i teoretickej stranke na éru Big data. Podobne aj Suja (2013)
poukazuje na uskalia pri ich vyuzivani ... problém vznika pri verifikdcii a validdcii
takychto objemov ddt" Avsak zaroven poukazuje aj na moznost ich vyuZitia v ob-
lasti Statistickych udajov ,Big ddta maju rozhodne potencidl produkovat relevantnej-
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Sie a vcéasnejsie Statistiky ako tradicné Statistické zdroje, ktoré su v stucasnosti takmer
exkluzivne postavené na prieskumoch a ziskavani administrativnych ddt zo stdtnej
a verejnej spravy’.

Ostatnym nemenej dblezitym atributom dat resp. Udajov je ich priestorovy as-
pekt. Priestorové data sltizia na priestorovu analyzu a modelovanie a ich vyuzitie
je Sirokospektralne (napr.: kataster nehnutelnosti, doprava, meteorolégia a pod.).
Hvingel et al. (2014) poukazuju na vzajomné prepojenie terminov: “Geografické
ddta’] “geoddta” alebo “priestorové ddta’; su ddta s priamym alebo nepriamym od-
kazom na konkrétnu polohu alebo geograficku oblast”. Podla lvanica et al. (2005)
“Priestorové ddta su udaje, ktoré sa vztahuju k uréitému miestu v priestore, pre ktoré je
na potrebnej urovni zndma lokalizdcia tohto miesta alebo aspor obsahuji formdinu
polohovd referenciu”. Délezitost priestorovych dat v rdmci Eurépskej Unie potvrdzu-
je aj existencia iniciativy INSPIRE, “.. ktorej ilohou je budovanie eurdpskej priestoro-
vej infrastruktary”.

Data resp. Udaje su viak iba prvym krokom v retazci udaje — informacie - po-
znatky. Preto je doélezité rozlisovat medzi uvedenymi terminmi.

»Ddta su diskrétne, objektivne fakty o udalostiach... Ddta popisuju len ast toho, o
sa stalo. Neposkytuji ndzor alebo vyklad ani Ziadny obhdjitelny postup... Ddta ni¢ neho-
voria o ich vlastnom vyzname alebo relevantnosti” (Davenport, Prusak 1998). Uvedeni
autori (Davenport, Prusak 1998) dalej zdérazriuju, ze informacie musia informovat
a teda, Ze,...su to ddta, ktoré vytvdraju rozdiel... Na rozdiel od tdajov, informdcia mad
vyznam (zmysel)... Ked'sa ddta stdvaju informdciou, ich tvorca im doddva zmysel”.

Informaciou (pochdadza z latinského slova ,informare”) je teda mozné oznacit
Jfakt, vedomost, sktisenost, ktord svojho adresdta o nieCcom pouci, zniZuje jeho hladinu
nevedomosti. Z chaosu robi poriadok, z neurcitosti urcitost, z ndhodnosti zdkonitost™'.
Informacia sa v tomto pripade uz stdva komoditou, ktord ma svoju hodnotu.

Kogut, Zander (1992) poukazuju na Uzke prepojenie medzi informaciou a ve-
domostami: Informdcie st vedomosti, ktoré mézu byt prendsané bez straty integrity
a obsahuju fakty, ..”, a teda informacie su jednou z foriem poznania.

Nonaka, Takeuchi (1995) uvadzaju, Ze ,Poznanie a informdcie su si podobné v nie-
ktorych aspektoch. Napriek tomu, poznanie a informdcie su tieZ odlisné. Zatial ¢o in-
formdcie su zostru¢énené, vedomosti st vZdy o presvedceni a musia viest k nejakému
zdveru”.

JVedomosti su vysledkom osvojenia si informdcii prostrednictvom ucenia. Vedo-
mosti st suborom faktov, zdsad, tedrii a postupov, ktoré sa vztahuji na oblast prdce
a §tudia” (Veredova, Ceresnik, 2013).

Syntézu vietkych troch pojmov vystizne priblizuju Quigley, Debons (1999):
Data su definované ako ,text, ktory neodpovedd na otdzky skimaného problému’;

1 https://mkocis.files.wordpress.com/2010/10/zakladne-pojmy-informatiky.pdf
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informacie ako ,text, ktory odpovedd na otdzky kto, kedy, ¢o alebo kde” a vedomosti
ako ,text, ktory odpovedd na otdzky preco a ako”.

Aby sa bolo mozné lepsie zorientovat v hodnotovom poradi, je potrebné ndjst
vztah medzi uvedenymi entitami. Bellinger et al. (1997), Davenport, Prusak (1998),
Choo et al. (2000) opisuju tento vztah ako hierarchicky, pozostévajuci z udajov
v dolnej ¢asti, nasledovany informaciami a poznanie je na samom vrchole.

K hierarchickému usporiadaniu sa priklanaju tiez Horakova et al. (2007), ktori
uvadzaju: ,Na najniZsej trovni sa nachddzaju tdaje. Pridanim vyznamu a Struktdry
k udajom dostdvame informdcie ako interpretované udaje. Ak k informdcidm pridd-
me uvazovanie, abstrakciu a moznosti, resp. spésoby ich pouZitia, dostdvame znalos-
ti. Znalosti spolu so schopnostou ¢loveka vyberat tie pravé, zapojit svoje skusenosti,
poznat ich principy a ohranicenia a so schopnostou ucit sa, z tychto znalosti ddvaju
expertizu, teda schopnost riesit problémy na vysokej — expertnej drovni, niekedy vni-
manej ako mudrost”.

Podobne aj Kitchin (2014) v rdmci vedomostnej pyramidy definuje Styri irovne:
»Ddta (abstrahujuci prvok), Informdcie (prepojené prvky), Znalosti (usporiadané infor-
mdcie) a Mudrost (aplikovanie znalosti)”.

Statistické udaje

Osobitou skupinou Udajov su Statistické Udaje. V sucasnosti neexistuje takmer
Ziadna fudska ¢innost (vedecky vyskum nevynimajuc), ktorej by neboli vo vacsej
¢i mensej miere sucastou. Neustale rastlci zaujem uzivatelov o Udaje z roznych
oblasti spolo¢enského Zivota sa stal hnacou silou pre zber, spracovanie, uchova-
vanie a prezentovanie $tatistickych udajov. Tie pokryvaju rézne oblasti zaujmu
Sirokého spektra uzivatelov. Organy Statnej spravy a samospravy na réznych urov-
niach pouzivaju tieto Udaje na kvantifikaciu a priestorovu lokalizaciu potrieb, na
pripravu akénych programov, identifikaciu potrieb a trendov spravania sa urcitych
javov. Podnikatelskym subjektom vybrané statistické Udaje poskytuju informacie
tykajuce sa moznej ponuky a dopytu po tovaroch a sluzbach ako aj ich moznej
zmeny v priestore a ¢ase, na zaklade ¢oho im pomahaju pripravit si svoje investic-
né plany. Vedcom z akademického prostredia pouzivanie tychto udajov ponuka
celostny pohlad na vztahy a ufah¢uje im interpretaciu a prognézu javov. Napokon
aj Studenti ich vyuzivaju pri priprave seminéarnych, bakalarskych, ¢i diplomovych
prac a sirokd verejnost ich vyuziva na vseobecny rozhlad v dneSnom modernom
svete.

Inak povedané, statistické udaje umoznuju v priestore a Case interpretovat re-
alitu skimanych javov a ich vzajomné vztahy. Na zéklade poznania vyvoja tychto
javov (Casové rady), ich exaktnou Statistickou analyzou a interpretaciou je mozné
predpokladat ich dalsi vyvoj, ¢o napokon ulah¢uje ich pouzivatelom prijimat ¢o
najlepsie rozhodnutia do buducnosti.
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Vo vieobecnosti teda ,Statistika na podklade vedeckych metéd je zodpovednd
za zber, organizovanie, zhromazdovanie, prezentdciu a analyzu udajov ako aj za pri-
jimanie opodstatnenych zdverov a rozhodnuti na zdklade tychto vedeckych analyz”
(Murray, Larry 1999).

Aby boli statistické udaje pouzitelné z hladiska analyzy a hodnotenia skiima-
nych javov, musia spifiat ur¢ité poziadavky. Jednou z najdélezitejsich je ich viero-
hodnost, teda Ze su prezentované s dostatoc¢nou presnostou. Okrem toho, musia
byt ziskavané na zdklade vopred stanovenej metodiky, ¢o umozni ich vzajomnu
¢asovl a priestorovu porovnatelnost. Dalsou déleZitou poziadavkou je minimalizo-
vanie doby medzi zberom dét a zaciatkom 3irenia vysledkov. Dolezit4 je tiez pozia-
davka dostupnosti z hladiska ¢asu a periodicity, priestorového rozdelenia a druhu
Statistickych dat, rovnako ako rézne sp6soby a prostriedky ich prezentacie.

Aby bolo mozné splinit vietky uvedené poziadavky, musi existovat déveryhod-
nd, ostatnymi subjektmi akceptovang, stdtom kontrolovand a medzindrodne uzna-
vand institlcia zriadend za tymto ucelom. Tou instituciou je Statisticky urad.

Kazdy 3tat si pre svoje vnutorné potreby i pre medzindrodné porovnévania
zriaduje takyto druh institucie, ktorej hlavnym poslanim je préaca so Statistickymi
udajmi. Na Slovensku je za vykon $tatnej Statistiky zodpovedny Statisticky urad
Slovenskej republiky, ktory sa riadi zakonom ¢&. 540/2001 Z. z. v zneni neskorsich
predpisov. Tento zdkon v § 2 hovori, ze ,Stdtnou Statistikou su systematicky a pld-
novite vykondvané ¢&innosti, ktorych predmetom je ziskavanie, spractvanie, Sirenie,
poskytovanie a hodnotenie tdajov o javoch hromadnej povahy, zabezpecovanie ich
porovnatelnosti na posudzovanie socidlno-ekonomického vyvoja...".

Statisticky urad SR je zaroven drzitelom certifikatu systému manazérstva kvality
podla ISO 9001:20083. Tento certifikat potvrdzuije, Ze Statisticky urad SR pri organi-
zovani, ziskavani, spracivani a poskytovani oficidlnej Statistiky v zmysle platnych
$tandardov spiha poZziadavky medzinarodnej normy. Suc¢asne je dékazom, ze za-
vedeny systém manazérstva kvality vytvéra vhodné predpoklady pre dalsie skvalit-
fovanie sluzieb poskytovanych pouzivatefom a pre rozvoj iradu smerom k vyssej
efektivite a u¢innosti.

Na to, aby mohol tento urad efektivne pracovat so Statistickymi adajmi, musi
ich aj ziskavat. Deje sa to prostrednictvom Statistickych zistovani, ktorych obsah
a rozsah urcuje Program S$tatnych Statistickych zistovani vydany vyhlaskou* na
sledované obdobie. Do tychto zistovani na zéklade parametrického vymedzenia
v zmysle programu su zaradené pravnické osoby, fyzické osoby - podnikatelia,
resp. aj domacnosti (oznacené ako spravodajskd jednotka), od ktorych Statisticky
urad pozaduje poskytnutie Udajov. Spravodajské jednotka ma teda (zdkonom sta-

2 http://www.epi.sk/zz/2001-540
3 https:/slovak.statistics.sk/wps/portal/ext/aboutus/certificates/
4 http://www.noveaspi.sk/products/lawText/1/75158/1/2
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novenu) povinnost poskytnut pozadované Udaje a to bezplatne, Uplne, spravne,
pravdivo a v stanovenych terminoch.

Zber, kontrola a spracovanie Statistickych tdajov sa vykonava podla Speciali-
zacie na jednotlivych pracoviskach $tatistického uradu za celé Gzemie Slovenskej
republiky. Specializacia pracovisk prispieva k zvy$eniu Grovne kvality ziskanych
a spracovanych Statistickych udajov a informacii. Obsah 3pecializacie pracovisk je
nasledovny:

- Pracovisko SU SR v Bratislave - $tatistika financii, obchodu a netrhovych sluzieb

- Pracovisko SU SR v Trnave — demograficka $tatistika, intrastat

- Pracovisko SU SR v Trenc¢ine — cenova $tatistika, socidlna ochrana

— Pracovisko SU SR v Nitre — $tatistika polhohospodarstva

~ Pracovisko SU SR v Ziline - $tatistika dopravy, informacii a komunikacii, zdravia

- Pracovisko SU SR v Banskej Bystrici - $tatistika priemyslu, terénnych zistovani

— Pracovisko SU SR v Kogiciach — tatistika stavebnictva, trhu prace

- Pracovisko SU SR v Pre3ove - $tatistika cestovného ruchu, energetiky a trhovych
sluzieb.

Vzhladom na to, Ze empiricka ¢ast prace je zamerand na analyzu rozsahu a ob-
sahu poziadaviek zameranych na cestovny ruch, je délezité uviest druhy Statistic-
kych zistovani, ktoré sa vykonavaju na zdklade Programu S$tatnych Statistickych
zistovani na Slovensku:

- Mesacny vykaz o ¢innosti ubytovacieho zariadenia (CR 1-12)

- Dotaznik na aktualizaciu registra ubytovacich zariadeni CR (Org UZ 2-93)

- Ro¢ny vykaz o vybranych sluzbach v cestovnom ruchu (CR 6-01)

- Zistovanie o domacom a vyjazdovom cestovnom ruchu (CR 3-04)

- Vyberové $tatistické zistovanie o aktivnom zahrani¢nom cestovnom ruchu.

Po ukon¢eni zberu, spracovani a kontrole tdajov musi Statisticky urad zabezpe-
¢it ochranu dévernych udajov. Komplexny zdroj Udajov podla jednotlivych Statis-
tickych okruhov, vratane moznosti navolit si vlastné triedenie podla Uzemia a ¢aso-
vych radov, ponukaju verejne dostupné databdzy DATAcube, STATdat a Slovstat.

Vyznamnu ulohu pri Sireni Statistickych informdcii ako aj dalSich produktov ma
Edi¢ény program, ktory poskytuje informacie o vydavanych publikaciach v pris-
ludnom roku. Dal3im vyznamnym pomocnikom je Kalendar prvého zverejnenia
udajov, ktory obsahuje ¢asovy rozvrh prvého publikovania vybranych ukazovate-
lov. V3etky tieto nastroje su zverejnené a dostupné na internetovom portali tatis-
tického dradu.
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CIELE, METODIKA A DATA

Statistick)’/ urad SR je zodpovedny za zber, kontrolu, spracovanie, uchovavanie
a poskytovanie Statistickych udajov. Ciefom predmetného vyskumu vsak nebola
analyza samotnej struktury, rozsahu a obsahu Sstatistickych udajov, ktoré ponuka
Statisticky urad. Primdrne bola pozornost zamerana na analyzu zaujmu ziadatelov
o tieto udaje, teda kto bol ich ziadatelom, za aké ¢asové obdobie, izemné ¢lenenie
a na aky ucel boli pouzité. Pracovisko v PreSove v rdmci $pecializacie (od roku 1998)
je zamerané na zber Statistickych udajov z oblasti vybranych trhovych sluzieb,
energetiky a hlavne cestovného ruchu pre celé tizemie Slovenskej republiky. Z toh-
to dévodu bola pozornost blizsie orientovana na vyskum poziadaviek ziadatelov,
ktori prejavili zadujem o Udaje prave z oblasti cestovného ruchu a to za obdobie
piatich rokov (2011 - 2015). Detailnejsie bola sledovana i struktura tychto ziadosti
na zaklade suboru vybranych kritérii (vplyv sezonnosti v ziadostiach, struktura zia-
dosti v zavislosti od skupiny a pohlavia ziadatelov, pocetnost vyskytu jednotlivych
uzemi v poziadavkach, frekvencia poddavania Ziadosti od toho istého Ziadatela,
okruh udajov, ktoré neboli poskytnuté Ziadatelom a pod.). Vyber uvedenych kritérii
zavisel do velkej miery od dostupnosti informdcii, ktoré musel ako povinné uviest
Ziadatel v rdmci svojej poziadavky.

Ziadatel mohol poziadat o Gdaje prostrednictvom formulara, ktory je dostupny
na internetovej stranke uradu?, vyplnil a nasledné ho odoslal na pracovisko alebo
poziadavku formuloval priamo v texte e-mailu. Formulér,Objednavka Statistickych
informacii” obsahoval nasledovné polozky: meno, priezvisko, titul, meno organi-
zacie, typ pouzivatela, krajina povodu Ziadatela, ulica, ¢islo domu, PSC, obec, tele-
fon, fax, e-mail, ICO, predmet Ziadosti a text poziadavky. Povinné boli styri polozky
(meno, priezvisko, e-mail, text poziadavky).

V rdmci empirického vyskumu bola zvolend metéda obsahovej analyzy tex-
tovych dokumentov (konkrétne Ziadosti o poskytnutie Statistickych udajov so
spisovym cislom) od ziadatelov, ktoré boli k dispozicii v archive Pracoviska SU SR
v PreSove. Vzhladom na rozsah dostupnych podkladov bol skimany cely subor
1462 Ziadosti za obdobie rokov 2011- 2015 znamenajuci dostato¢ne vysoku vypo-
vednu hodnotu ziskanych informacii. Pri analyze uvedeného poc¢tu dokumentov
(Ziadosti) bolo potrebné prehodnotit viac ako 3 tis. stran textu. Na viac, vzhladom
na to, ze ziadatel mohol poziadat o poskytnutie Statistickych udajov bud prostred-
nictvom objednévkového formulara (kde boli povinné 4 polozky) alebo priamo
formulovat poziadavku v texte e-mailu, bolo potrebné vacsinu udajov (v zmysle
stanovenych kritérii) dohladat v dostupnych archivnych dokumentoch. Navyse pre
pozadovanu presnost a objektivnost analyzy bolo realizované v niektorych pripa-
doch aj opakované dohladavanie.

5 https://slovak.statistics.sk/wps/portal/ext/services/contact.us/information.order/
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Pre naplnenie hlavného ciela, ktorym bola analyza a zhodnotenie zadujmu Zia-
datelov o vybrané statistické udaje, boli zvolené nasledujuce vyskumné otazky:

- predpokladdme, Ze vzhladom na modernizaciu a dostupnost statistickych uda-
jov na internetovom portali SU SR (DATAcube, STATdat, Slovstat) bude postup-
ne klesat zaujem o Udaje prostrednictvom informacného servisu pracoviska
v PreSove

- predpokladédme (vzhladom na $pecializaciu pracoviska), Ze minimalne 25 % zo
vietkych ziadosti budu tvorit Ziadosti o Udaje z oblasti cestovného ruchu

- predpokladdme najvacsi zaujem o Statistické Uidaje pocas mesiacov v prvom
polroku

- predpokladédme, Ze bude vyrovnany pomer Ziadosti o Statistické udaje podla
pohlavia Ziadatelov

- predpokladdme, Ze pocetnost vyskytu ziadosti bude zavisla od atraktivnosti re-
giénu, pre ktory su Statistické udaje vyziadané

V rdmci vyskumu bola zistovana a analyzovana i frekvencia opatovného poda-
vania ziadosti o Udaje z pohladu toho istého Ziadatela, resp. kolkokrat v priebehu
sledovaného obdobia poziadal ten isty Ziadatel o udaje. Taktiez boli analyzované
Ziadosti, v rdmci ktorych neboli ziadatelom poskytnuté Statistické udaje (teda ci
Statisticky urad dané udaje nezistuje resp. nie su v jeho kompetencii a pod.).

VYSLEDKY

Pri poskytovani a Sireni Statistickych udajov je dolezité poskytnut Ziadatelom nielen
pozadované udaje, ale ich aj dodat v tvare a forme, ktorym budu rozumiet, spolu
s metodickymi vysvetlivkami pre ich spravnu interpretaciu a ndsledné vyuzitie pri
rozhodovacich procesoch. Vyznamnu tlohu v tomto smere zohravaju informacné
servisy Ustredia Statistického Uradu ako aj jednotlivych pracovisk v krajskych mes-
tach, ktoré prijimaju a vybavuju (elektronickou postou, telefonicky, osobne alebo
pisomne) poziadavky na Statistické udaje od domacich a zahrani¢nych Ziadatelov.

Vysledky hodnotenia vSetkych ziadosti

Pri vieobecnom pohlade na jednotlivé poziadavky (v ramci Pracoviska SU SR
v Predove ich bolo spolu 1 462) je mozné ich rozdelit do troch zdkladnych skupin.
Najvacsiu skupinu tvorili poziadavky, kde ziadatel jednozna¢ne formuloval o aké
Statistické Udaje ma zdujem, presne stanovil pozadované obdobie a definoval
predmetné Gzemie. Dal3iu skupinu predstavovali poziadavky, ktoré mali $pecifiko-
vany priestorovy a ¢asovy rozsah, ale nie vietky pozadované udaje boli publiko-
vané za dany casovy horizont alebo Uzemnu jednotku (napr. kapacity a vykony za
ubytovacie zariadenia podla obci boli publikované v zostavach az od roku 2005,
resp. vobec neboli k dispozicii). Tretiu skupinu tvorili poziadavky, ktoré boli nejasné
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a velmi vSeobecne formulované (napr. potreboval by som pre ucely diplomovej
prace vietky informécie, ktoré mate za cestovny ruch). V oboch tychto pripadoch
bolo potrebné Ziadatela metodicky usmernit a presnejsie Specifikovat poziadav-
ku z hladiska ¢asového rdmca a priestorového vymedzenia. Uvedené rozdelenie
poukazuje na to, Ze v niektorych pripadoch bola potrebna viacndsobna komuni-
kacia so Ziadatelom, upresnenie poziadavky s cielom najst prienik medzi potrebou
a moznostami poskytnutia udajov.

Prvou oblastou hodnotenia bolo sledovanie vyvoja poétu ziadosti smerova-
nych na Pracovisko SU SR v Predove v obdobi rokov 2011 - 2015. Od roku 2011
(416 ziadosti) bol zaznamenany postupny pokles Ziadosti aZ na Uroven 160 v roku
2015. Index 2015/2011 teda dosiahol hodnotu 38,5. Najvyraznejsi pokles zaujmu
bol z pohladu skupiny Ziadatelov identifikovany u Studentov (index 24,2). Uvede-
né trendy nie su vysledkom klesajiceho zaujmu o Statistické Udaje, ale predovset-
kym ich zvySujicou sa dostupnostou na internetovej stranke Uradu spristupnenim
novych databaz (DATAcube, STATdat), ktoré zaroven umozniuju vytvarat si vlastnu
Strukturu tabuliek podla ¢asového a lzemného triedenia. Narastajuca pocitacova
zru¢nost (obzvlast u studentov) spdsobila, Ze je jednoduchsie a pohodinejsie si
stiahnut Udaje priamo z portélu statistického Uradu podla potrebnej Struktiry ako
o ne ziadat na informa¢nom servise pobocky. Tento trend je vitany a digitalizacia
a verejné spristupnenie Udajov na databazovych portéloch boli aj cielom samotné-
ho statistického uradu.

V dal3ej casti vyskumu bola pozornost sustredend na struktiru ziadosti resp.
poziadaviek podla jednotlivych kritérii (napr. podla spésobu dorucenia, podla pé-
vodu Ziadatela, typu Ziadatela, statistickych okruhov a pod.). Podla spésobu do-
rucenia poziadavky bolo z celkového poctu poziadaviek za sledované obdobie
najviac prijatych prostrednictvom elektronickej posty 82,5 % (1 207). Dalsie formy
podania boli riesené osobne na pracovisku 11,7 % (171) a odoslanych pisomne cez
Slovensku postu bolo 3,8 % (55). Telefonické poziadavky na celkovom pocte pri-
jatych poziadaviek tvorili iba 2,0 % (29). Z tejto Struktury je zjavné, Ze Ziadatelia
vyrazne uprednostnili elektronicki komunikaciu bez potreby osobného kontaktu.
Z hladiska statu pévodu Ziadatela, najviac Ziadosti bolo zo Slovenska (98,4 %), dalej
to boli pouzivatelia z Ceskej republiky (0,9 %), z Polska (0,3 %), zo Spojenych Statov
americkych, Dadnska, Rakuska a Velkej Britanie (po 0,1 %). Z hladiska typu Ziadatela
najpocetnejsiu skupinu tvorili fyzické osoby (Studenti, ucitelia $kol, obc¢ania) 65,7 %
(961), dalej samosprava a miestna statna sprava 15,9 % (232), podnikatelska sféra
7,1 % (103), zdruZenia a neziskové organizacie 6,2 % (91) a ostatni (média, zdravot-
nictvo a pod.) 5,1 % (75). Z hladiska 3tatistickych okruhov najviac poZiadaviek bolo
za cestovny ruch 27,5 % (402), dalej z oblasti demografie 20,5 % (299), s¢itania oby-
vatelov, domov a bytov 16,3 % (238), zamestnanosti 4,7 % (69), makroekonomic-
kych ukazovatelov 3,4 % (50), spotrebitelskych cien 3,1 % (46) a r6zne kombinacie,
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resp. ostatné okruhy 24,5 % (358). Toto posledné hladisko potvrdilo predpokladany
viac ako Stvrtinovy zaujem o Statistické udaje z oblasti cestovného ruchu, na ktoré
sa Pracovisko SU SR v Predove $pecializuje. A nie je to len zameranim krajského pra-
coviska na danu oblast, ale aj pritomnostou najvyznamnejsej oblasti cestovného
ruchu na Slovensku — oblasti Tatier. Z tohto dévodu bude dalsia pozornost zamera-
na na analyzu Ziadosti prave z tohto Statistického okruhu.

Vysledky hodnotenie Ziadosti z cestovného ruchu

Z celkového poctu podanych ziadosti (1 462) az 402 suviselo s problematikou ces-
tovného ruchu, ¢o predstavovalo 27,5 %, teda viac ako Stvrtinu vietkych poZiada-
viek. Pri hodnoteni ich Struktury boli sledované nasledujuce kritéria: vplyv sezdn-
nosti v ziadostiach, Struktura Ziadosti v zavislosti od skupiny a pohlavia ziadatelov,
pocetnost vyskytu jednotlivych Uzemi v poziadavkach, frekvencia podavania Zia-
dosti od toho istého ziadatela, okruh Udajov, ktoré neboli poskytnuté Ziadatelom
a pod.

Prvym hodnotenym kritériom bola sezénnost pri zadavani poziadaviek. Na za-
klade hodnotenia celého suboru Ziadosti je zrejma ich vysoka rozkolisanost v po¢-
te pocas jednotlivych mesiacov (Graf 1) s vyraznejsim poklesom v obdobi maj az
september a dominantnym maximom v mesiaci marec a sprievodnymi vo februdri
a aprili.

Sezénnost Ziadosti z oblasti cestovného ruchu do velkej miery kopirovala se-
zonnost pri zadavani ziadosti celkovo. Kazdoroc¢ne (s vynimkou roku 2015) bol naj-
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Graf 1 Pocet Ziadosti podla mesiacov za obdobie rokov 2011 - 2015
Zdroj tdajov: Pracovisko SU SR v Presove (vlastné spracovanie)
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vacsi zaujem o tieto data v mesiaci marec (sekundarne vo februari a aprili), kedy
bola podand viac ako patina zo vietkych poziadaviek (22,9 %). Z tohto hladiska bol
absolutne najsilnejsim marec 2013 (Tab. 1), kedy bolo podanych az 27,1 % pozia-
daviek za uvedeny rok. Naopak v priemere najmenej ich bolo v letnych mesiacoch
jun (3,7 %), jul (3,0 %) a august (4,2 %), ¢o jednoznacne suviselo s obdobim letnych
prazdnin a dovoleniek a vieobecnym poklesom pracovnej aktivity.

Zaroven sa potvrdil aj predpoklad, Ze najvacsi zaujem o Statistické Udaje bude
pocas prvého polroku 71,1 % (286).

Tab.1 Prehlad poziadaviek podla jednotlivych mesiacov (2011 - 2015)

Mesiac v roku Spolu
Rok 1 2 3 4 5 6 7 8 9 |10 |11 | 12 | abs. | %
2011 ] 3 |13 |19 |11 2 3 0 8 9 7 |10 88 | 21,9
2012114 | 22 | 24 | 14 3 3 1 4 2 2 7 6 | 102 | 254
2013 8 | 1 E 6 |12 2 6 9 4 6 3 0 92 | 229
2014 6 |10 |18 9 7 5 1 3 2 3 4 4 72 | 179
2015 3 7 6 | 12 3 1 1 4 0 3 3 48 | 11,9
Spolu|{ 34 |63 |92 ({52 |30 |15 (12 |17 |20 |20 |24 | 23 | 402 |100,0

Zdroj udajov: Pracovisko SU SR v PreSove (vlastné spracovanie)
Trend z hladiska sezénnosti bol vyrazne prepojeny s typom resp. skupinou
ziadatelov (Tab. 2). V ramci tohto kritéria dominovali studenti (44,8 %), nasledo-

vani samospravou a statnou spravou (19,9 %) a zdruZeniami a neziskovymi orga-

Tab.2 Prehlad poziadaviek podla skupiny Ziadatelov a obdobia (2011 - 2015)

.. Mesiac v roku Spolu
Typ ziadatela
1/2(3(4|5(6(7|8[9]|10(11|12|abs.] %
Studenti 10|40 271 4| 1| 3| 3| 4({10({11| 6| 180| 448

Samosprava a Statnaspraval 9 (16| 7 (12| 7| 3| 4| 4| 3| 3| 2|10| 80| 199

Zdruzenia,

31 2| 9| 7(12| 4] 3| 5| 5| 4| 5| 3| 62| 154
neziskové organizacie

U¢itelia, doktorandi 8 4(10| O 3| 2| 1| 1| 1] 1| 4| 1| 36/ 90
Podnikatelska sféra 41 1| 2| 1| 2| 3| 1| 3| 4| 0| 2| 3| 26| 65
Média 0 11 2] 2] 2 11 0] 11 0] O 9 2,2
Siroka verejnost a iné 0 2| 3] 0| O 31 1] o]l of 9 22
Spolu 34|63|92(52(|30(15|12(17|20|20|24|23|402/100,0

Zdroj udajov: Pracovisko SU SR v Presove (vlastné spracovanie)
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nizaciami (15,4 %). Prave pri najpocetnejsej skupine (Studenti) bol najvacsi zaujem
o Udaje opat v mesiacoch marec (33,9 %) a februar (22,2 %), ¢o vyrazne suviselo
s finalizaciou ich zavere¢nych prac v tomto obdobi (uviedlo to az 76,7 % Studentov,
pricom 69,6 % z nich vyuzilo udaje pri rieSeni diplomovej prace, 23,9 % bakalarskej
a 6,5 % seminarnej prace). Z celkového poctu studentov (180) iba 95 z nich uviedlo
aj univerzitu, na ktorej studovali. Najviac ich bolo z PreSovskej univerzity (29,5 %),
dalej z Technickej univerzity v Kosiciach (16,8 %), z Univerzity Mateja Bela v Banskej
Bystrici (13,7 %), UPJS Kosice a zo Zilinskej univerzity (po 8,4 %).

Z hladiska pohlavia ziadatela bol definovany predpoklad, Zze bude vyrovna-
ny pomer medzi pohlavim. Analyza vSak nepotvrdila tento predpoklad, pretoze
takmer 2/3 Ziadatelov tvorili Zeny. M6Zeme konstatovat, Ze takmer vyrovnany po-
mer pohlavi bol len v skupine podnikatelska sféra. Zaujimavy vysledok bol v sku-
pine Studenti, kde takmer 4/5 Ziadatelov tvorili Zeny. V tomto ohlade su Studentky
viac konzervativne ako aj opatrnejsie pri vyhladavani a spracovavani dat (a teda
aj zadavani poziadaviek priamo na pracovisko), pricom Studenti-muzi vo va¢som
meradle vyuzivali Statistické udaje zo Statistického portalu. Muzi mali dominanciu
v troch kategdriach typu ziadatela (zdruZzenia, média, Siroka verejnost). Pri vyhod-
nocovani ziadosti v 2 pripadoch nebolo mozné urcit pohlavie Ziadatela (* v Tab. 3
je znizeny pocet ziadatelov Spolu na hodnotu 400).

Tab.3 Prehlad poziadaviek podla skupiny ziadatelov a pohlavia (2011 - 2015)

Typ ziadatela Muzi % Zeny % Spolu
Studenti 39 21,7 141 78,3 180
Samosprava a Statna sprava 28 35,0 52 65,0 80
Zdruzenia, neziskové organizacie 42 70,0 18 30,0 60
Ucitelia, doktorandi 15 41,7 21 58,3 36
Podnikatelska sféra 12 46,2 14 53,8 26
Média 6 66,7 3 33,3 9
Siroka verejnost a iné 6 66,7 3 333 9
Spolu 148 37,0 252 63,0 400*

Zdroj tdajov: Pracovisko SU SR v Presove (vlastné spracovanie)

Nasledujucim kritériom bola pocetnost vyskytu Gizemia v Ziadostiach na sta-
tistické udaje. Predpokladom bolo, ze tato pocetnost bude zavisla od atraktivnosti
regiénu. Z analyzy mozno konstatovat, ze predpoklad sa potvrdil a najcastejsie sa
vyskytovali poziadavky na udaje za okresy (resp. ich obce), ktoré z hladiska rozvoja
cestovného ruchu patrili k Gzemiam s nadregionalnym az medzindrodnym vyzna-
mom (Obr. 1).V prvom rade islo o Tatransky region CR s okresmi Poprad, Kezmarok
a Stard Lubovnia. Tieto okresy sa vyskytli aj v najvda¢Som pocte Ziadosti o Statistic-
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Obr. 1 Pocetnost vyskytu Uzemia v poziadavkéach podla okresov
Presovského kraja (2011 - 2015)
Zdroj udajov: Pracovisko SU SR v Presove (vlastné spracovanie)

ké udaje tykajuce sa cestovného ruchu - okres Poprad (126), okres Kezmarok (71)
a Stard Lubovnia (44). Zaroven okres Poprad ako dominantny okres v mnohych uka-
zovateloch v cestovnom ruchu sa vyskytol v kazdej piatej poziadavke (Tab. 4).

Tab.4 Pocetnost vyskytu tizemia v poziadavkach podla okresov Presovského kraja
(2011 -2015)

BJ |HE |KK | LE |[ML|PP |[PO|SB |SV |SL |SP |SK | VT
Pocetnostvyskytu| 47 | 30 | 71 | 31 [ 29 |126| 59 | 25 | 28 | 44 | 31 | 31 | 33
Podiel v % 81511215350 (21,5|101(43|48|75|53|53]|56

Zdroj udajov: Pracovisko SU SR v Presove (vlastné spracovanie)

Z dalsich regidnov cestovného ruchu mal vyssie zastupenie poziadaviek Saris-
sky region CR a to konkrétne okresy Pre3ov (59) a Bardejov (47), ¢o suviselo jednak
s pritomnostou krajského mesta Pre3ov a v ramci neho sidla pracoviska SU, ako aj
medzindrodného vyznamu Bardejova ako centra cestovného ruchu s pamiatkami
kultdrneho dedi¢stva UNESCO. Najmenej ziadosti (v rozmedzi 28 - 33) smerovalo
na okresy vo vychodnej ¢asti PreSovského kraja tvoriace zemie Hornozemplinske-
ho regionu CR s iba regiondlnym vyznamom.

Z hladiska témy poziadaviek bola prva kategdria odlisna od nasledujucich, pre-
toze bola formulovana vseobecnejsie, t. j. smerovala na poskytnutie vsetkych do-
stupnych udajov z cestovného ruchu (tzn. pocet ubytovacich zariadeni, pocet izieb
a l6zok, pocet navstevnikov a prenocovani v ¢leneni podla krajiny trvalého pobytu,
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trzby za domacich a zahrani¢nych navstevnikov, priemernd cena za ubytovanie).
Tato kategoria predstavovala zaroven aj najvacsi podiel (38,1 %). Zaujem o takto
komplexné Udaje prejavili najma studenti, ktori v rdmci svojich rie3enych prac po-
trebovali prave takyto prierezovy charakter dat. Druhu najvacsiu skupinu tvorila ka-
tegoria — pocet zariadeni, navstevnikov a prenocovani v pocte 95 (23,6 %). Vyznam-
nu skupinu tvorili aj poziadavky na vyber z registra ubytovacich zariadeni (10,4 %),
ktory je v zmysle zdkona ¢. 540/2001 Z. z. o Statnej Statistike s i¢innostou od 1. aprila
2010 verejnym registrom. Podiel vacsiny ostatnych kategérii bol v intervale 5 — 9 %.

Tab.5 Prehlad poziadaviek podla témy z cestovného ruchu (2011 - 2015)

Obdobie Spolu
2011 (2012|2013 | 2014 | 2015| abs. | %
Vsetky ukazovatele z cestovného ruchu 48 29 32 32 12 | 153 | 38,1

Pocet zariadeni, navstevnikov
a prenocovani

Téma poziadavky

1 22 23 23 16 95| 23,6

Vybery z registra ubytovacich zariadeni 10 6 13 7 6 42| 104

Len pocet prenocovani 7 20 5 1 1 34 8,5
Publikécie z cestovného ruchu 4 8 6 8 6 32 8,0
i?ciri,ida\/ky na metodiku cestovného 3 3 9 1 5 21 52
Len pocet navstevnikov 2 13 4 0 2 21 52
Objem trzieb z cestovného ruchu 3 1 0 0 0 4 1,0
Spolu 88 | 102 92 72 48 | 402 | 100,0

Zdroj udajov: Pracovisko SU SR v Presove (vlastné spracovanie)

Tab.6 Frekvencia podavania poziadaviek z cestovného ruchu od toho istého ziadatela

Frekvencia Ziadatelia podla rokov Ziadatelia spolu | Poziadavky spolu

podania (2011|2012 (2013 | 2014 | 2015 2011-2015 2011-2015

1 55 60 53 46 26 187 72,8 % 187 46,5 %

2 12 15 5 6 45 17,5% 90 22,4%

3 1 1 3 3 13 51% 39 9,7 %

4 0 1 2 0 1 6 2,3% 24 6,0 %

5 0 1 1 1 0 3 1.2% 15 3,7%

6 a viac 1 0 1 0 0 3 1,2% 47 11,7 %

Spolu 69 78 65 56 36 257 | 100,0% | 402 | 100,0 %

Zdroj udajov: Pracovisko SU SR v Presove (vlastné spracovanie)
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NajziadanejSim ukazovatelom (témou poZiadavky) bol celkovo pocet prenoco-
vani (70,1 %), ktory sa vyskytoval v poziadavkach bud samostatne alebo v kom-
bindcii s inymi témami. Tento ukazovatel bol velmi Ziadany aj v suvislosti so za-
kladanim krajskych a oblastnych organizacii cestovného ruchu (zakon ¢. 91/2010
Z. z.), kde jednou z podmienok pre zaloZenie bolo potrebné deklarovat aj pocet
prenocovani navstevnikov v ubytovacich zariadeniach na izemi zakladajucich obci
v predchadzajicom roku.

Dalsou vyskumnou otézkou, ktora bola zistovand, bola frekvencia podavania
poziadaviek z cestovného ruchu od toho istého Ziadatela. Tab. 6 poukazuje na roz-
loZenie frekvencie podévania poziadaviek od jednotlivych Ziadatelov samostatne
podla rokov. Aviak vzhladom na to, Ze ten isty Ziadatel mohol v priebehu sledova-
ného obdobia poZiadat o Udaje viackrat, je ukazovatel hodnoteny za obdobie pia-
tich rokov spolu. Z analyzy vyplynulo, Ze aj napriek celkovo podanych 402 Ziadosti
za sledované obdobie, redlny pocet Ziadatelov bol 257, kedZe niektori z nich (70)
podali poZiadavku minimalne dva a viackrat.

Z hladiska typu Ziadatela najvacsiu frekvenciu podavania (minimalne dve po-
Ziadavky od jedného Ziadatela) za celé sledované obdobie spolu mali ucitelia, dok-
torandi (77,8 % Ziadatelov), za nimi nasledovali zdruzenia a neziskové organizacie
(75,8 %), dalej samosprava a statna sprava (60,0 %) a Studenti (43,9 %). Dokonca
jeden uzivatel poziadal o Udaje z cestovného ruchu pocas celého sledovaného ob-
dobia az 27 krat.

®jedenkrat (46 %)
&= dvakrat (22 %)
atrikrat (10 %)

= Styrikrat (6 %)

® patkrat (4 %)

& Sest’ a viackrat (12 %)

Graf 2 Frekvencia poddavania poziadaviek od toho istého Ziadatela (2011 - 2015)
Zdroj tidajov: Pracovisko SU SR v Presove (vlastné spracovanie)

Poslednou vyskumnou otadzkou bola analyza Ziadosti, v rdmci ktorych neboli
Ziadatelom poskytnuté vsetky udaje. Celkovo v 84 pripadoch pracovnici infor-
macného servisu pracoviska v Pre3ove nemohli Uplne vyhoviet Ziadatelom o udaje.
Naj¢astejsim dévodom neposkytnutia bola poziadavka na déverné udaje (19,0 %),
nasledovali pozZiadavky na udaje za katastralne Uzemia miest (12,0 %), udaje za
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obce (16,6 %, tieto sa publikuju az od roku 2005). Dalej ziadali Udaje za obdobie
(6,0 %), ktoré este nebolo spracované, resp. nevedeli dostatocne Specifikovat po-
ziadavku (2,4 %). Vela bolo poZiadaviek, ktoré sa vobec nezistuju v statistike ces-
tovného ruchu (miestna dan za ubytovanie, navstevnici wellness podla krajiny
trvalého pobytu, vekova struktura navstevnikov, lyziarske strediskd, vleky, najna-
vitevovanejsie pamiatky, vidiecky turizmus, horska turistika a iné). Z hladiska typu
Ziadatela, ktorym neboli poskytnuté vietky tdaje, ich bolo najviac medzi skupinou
Studenti (59,5 %), ucitelia, doktorandi (14,3 %), samosprava, statna sprava (13,1 %),
zdruzZenia, neziskové organizacie (9,5 %) a ostatni (3,6 %).

ZAVER

Udaje resp. informacie a zvlast tie kvalitné, aktualne a déveryhodné, predstavuju
v sucasnosti velmi dblezitu strategicki komoditu. Kto nimi disponuje, vie ich ana-
lyzovat a interpretovat, moze prijat v spravnom case potrebné rozhodnutia. K tejto
skupine Udajov patria jednoznaéne $tatistické data. Spifaju vietky vyssie spome-
nuté atributy a na viac st fundovane poskytované odbornou instittciou - Statistic-
kym dradom, ktory garantuje ich kvalitu. Na to, aby mala celd tato agenda zmysel
(teda zber, ziskavanie, spracivanie, Sirenie a poskytovanie Udajov), je potrebna aj
druhd strana, ktorou su ziadatelia resp. ,spotrebitelia” tejto sluzby a ich poziadav-
ky smerované na Statisticky urad. A prave na tento fakt bola zamerana pozornost
a hodnotenie realizované na zdklade dostupnych udajov o Ziadateloch, ktori adre-
sovali svoje poziadavky na informacny servis Pracoviska SU SR v Pre$ove. Z tohto
hodnotenia vzislo niekolko indpirujucich zisteni.

V prvom rade, v sulade so su¢asnym trendom digitalizacie a zvySovania dostup-
nosti Statistickych dat a novych databaz v rdmci internetového rozhrania, klesa po-
et Ziadosti (takmer o 2/3) smerovanych priamo na informacny servis pracoviska
v Presove. Tento trend je vitany, pretoze odbremenuje ¢innost Statistického uradu
a zdroven umoznuje uzivatelom vytvarat si vlastné statistické zostavy priamo z we-
bového portalu Uradu. Zvysujuca sa digitalna gramotnost sa prejavila aj v prevla-
dajucej elektronickej komunikacii ziadatelov so Statistickym Uradom, kde viac ako
4/5 Ziadosti bolo vybavenych prostrednictvom elektronickej posty.

Dal3im délezitym zistenim bola $truktura Ziadosti podla statistickych okruhov.
V tomto zmysle bolo zistenych najviac poziadaviek z oblasti cestovného ruchu
(27,5 %), ¢o len potvrdzuje spravnost zamerania pracoviska v PreSove na tuto ob-
last. Sucasne sa potvrdil aj predpoklad zavislosti pocetnosti vyskytu Uzemia v Zia-
dostiach a jeho atraktivnosti. Najcastejsie sa vyskytovali poziadavky na udaje za
Uzemie s nadregionalnym a medzinarodnym vyznamom v oblasti cestovného ru-
chu a preto sa okres Poprad ako stcast Tatranského regiénu CR vyskytol v kazdej
piatej Ziadosti, pricom aj Udaje za dalsie okresy z tejto oblasti boli tiez ¢asto poza-
dované. Z hladiska ukazovatelov v cestovnom ruchu najziadanejsim z nich bol po-
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Cet prenocovani (cca 70 % poziadaviek), ktory uzko korespondoval so zakladanim
krajskych a oblastnych organizacii cestovného ruchu.

Aj ¢asové rozlozenie ziadosti pocas jednotlivych mesiacov roka ma svoje zako-
nitosti a kazdorocne sa iba s mensimi obmenami opakuje. Tradi¢ne najvacsi zau-
jem o Statistické data je pocas prvého polroka (viac ako 70 % zo vsetkych ziadosti),
v rdmci ktorého vyrazne dominuju mesiace februér, marec, april (viac ako 50 % zo
vsetkych poziadaviek). Je to spdsobené jednak finalizaciou zavere¢nych prac u stu-
dentov ako aj so zverejiovanim ro¢nych uUdajov za obdobie predchadzajuceho
roka (napr. ostro sledovana priemerna mesa¢na mzda).

Najpocetnejsiu skupinu podla typu Ziadatela pravidelne tvoria Studenti
(44,7 %), ktori spolo¢ne so samospravou, $tatnou spravou (19,9 %) a neziskovymi
organizaciami (15,4 %) tvoria gro vietkych Ziadosti. A prave Studenti a ich Ziadosti
suvisiace s ich zavere¢nymi pracami tvoria hlavny ,naval” Ziadosti na prelome zim-
ného a jarného obdobia. Ak k tomu este prirdtame, ze 4/5 Ziadatelov v skupine Stu-
dentov tvoria Zeny, je zrejmé, Ze v Strukture podla pohlavia Ziadatela ako dalsieho
parametra budi dominovat Zeny aZ s 2/3 podielom.

Zaujimavym zistenim v rdmci vyskumu bola aj frekvencia podavania poziada-
viek z cestovného ruchu od toho istého ziadatela. Signalizuje potrebu opatovného
ziskavania Statistickych dat a budovanie si pravidelného kontaktu s pracoviskom
Statistického Uradu vyjadreného mierou spokojnosti Ziadatela. Aj tu plati zasada,
ze cielom kazdého poskytovatela sluzieb je uspokojit a udrzat si,zékaznika” Preto,
napriek az 402 Ziadostiam z oblasti cestovného ruchu, bol redlny pocet Ziadatelov
iba 257 a niektori z nich (70) podali poZziadavku minimélne dva a viackrat. Vracaju-
cimi sa ziadatelmi s najvacsou frekvenciou podavania (minimalne dve poziadavky
od jedného Ziadatela) predstavovali ucitelia a doktorandi (77,8 % Ziadatelov), ktori
tieto Udaje vyuzivaju v rdmci svojej edukacnej ¢innosti a vo vedeckom vyskume.

Poslednou, nie v8ak vyznamom, bola analyza ziadosti, v rdmci ktorych neboli
Ziadatelom poskytnuté vietky pozadované udaje. I3lo celkovo o 84 pripadov, kedy
nebolo mozné z réznych dévodov Uplne vyhoviet Ziadatelom o udaje. Vysledky
z tejto oblasti su velmi hodnotné pre Statisticky urad, pretoZe na zaklade toho
bude méct v buducnosti vylepsit a prispdsobit svoje portfélio statistickych pro-
duktov a sluzieb potrebdm a ocakavaniam pouzivatelov $tatistickych udajov.

Na zéklade uvedenych poznatkov je mozné konstatovat, Ze poznanie Struktury
Ziadosti a charakteristiky zZiadatelov je velmi délezitym elementom pre zefektivne-
nie fungovania $tatistického uradu ako instittcie a poskytovania udajov pre $irsiu
verejnost. Je potrebné poznat, na ktoru skupinu Udajov je potrebné sa zamerat,
kedy je pravdepodobné ocakavat hlavny ndpor Ziadosti, odhadnut na zéklade typu
Ziadatela jeho potreby, ¢i uz ide o Studenta, pracovnika samospravy, statnej spravy
alebo podnikatela, resp. predpokladat, ¢i sa dany ziadatel v budicnosti opat obrati
na Statisticky Urad so svojou poziadavkou.
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Je tiez déblezité poznamenat, Ze napriek trendu postupného znizovania poctu
Ziadosti, paralelne rastu naroky Ziadatelov na rozsah pozadovanych udajov (z Uzem-
ného aj casového hladiska) a zaroven pocet poZiadaviek do najnizsej urovne Uzem-
ného ¢lenenia (na Uroveri obci). Suc¢asne ruka v ruke s modernizaciou internetového
portdlu a spristupnenim novych databaz rastie potreba odborného a metodického
usmernovania Ziadatelov pri ziskavani Specifickych, nie beZzne publikovanych uda-
jov. No vzdy tu bude pritomna potreba odborne zdatnej a fundovanej osoby v po-
dobe pracovnika statistického uradu, ktory metodicky usmerni, ochotne poméze
a poradi ako spravne vnimat Statistické déta, ako s nimi pracovat a nasledne ich vy-
hodnocovat pre ten ktory ucel.
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SUMMARY

STATISTICAL DATA FOR TOURISM IN THE CONTEXT
OF THEIR APPLICANT’'S NECESSITIES AND EXPECTATIONS

The report concentrates on the specific group of data, which, by their character, are ver-
ified, trustworthy and up-to-date, and focuses on the problematic of tourism statistical
data. Though, it does not cover the analysis of chosen statistical indicators but detailed
attention is concentrated on the less traditionally evaluated element, which is on ap-
plicants and their requests directed to the informational service of the statistical office
in the period from 2011 to 2015 with emphasis on the area of tourism. Within the frame
of the empirical research, there was used the method of content analysis of text docu-
ments (requests for administration of statistical data with a file number). Considering
the extent of the available records, the whole set of 1 462 applications in the range of
the last 5 years has been investigated.

In the paper, the structure of submitted applications is monitored, based on various
criteria such as e.g. the influence of seasonality, the structure in dependence on group
and gender of applicants, rate of occurrence of the individual areas, frequency of re-
quests from the same applicant, as well as the domain of data not provided to ap-
plicants. These tourism data are the subject of interest of a broad spectrum of users
(organs of state and local administration, companies, non-profit organizations, asso-
ciations, academic researchers, students, media and public).

Regarding the evolution of the number of requests directed to the office since 2011
(416 applications), there has been registered gradual decrease up to the level of 160 re-
quests in 2015. The mentioned trend, however, is not the result of the eventual drop of
the interest in statistical data, but foremost of their increasing availability on the of-
fice’s website, enabling of the new databases (DATAcube, STATdat), which, at the same
time, allows to create own structure of tables with respect to time and area classification.

Increasing digital literacy also manifested in the prevalence of electronic commu-
nication of requesters with the statistical office, when more than 4/5 of requests have
been processed via e-mail.

Of the total number of requests (1 462), most of them regarded tourism: 27,5 %
(402). Most often appeared requests for data concerning areas with over-regional and
international importance in tourism (e.g. data for Poprad district has been demand-
ed in every fifth request). Regarding the type of indicator, the most requested was in-
formation on the number of stay-overs (almost 70 % of cases), which narrowly corre-
sponded to foundation of regional organizations of tourism.

Moreover, the time distribution of applications during the individual months had
its regularity. Traditionally, the greatest interest for statistical data was in the first half-
year (more than 70 % of total), within the framework of which strongly dominates Feb-
ruary, March and April (more than 50 % of total). This is caused, on one hand, by finali-
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zation of the final works by students as wells as by publication of the annual data for
the previous year (e.g. the closely watched average monthly salary).

The most numerous group, according to the type of the applicant, is traditionally
made up by students (44,7 %), who, together with the state and local administration
(19,9 %) and non-profit organizations (15,4 %) make the majority of requests. As per
the gender of applicants, women strongly dominated with a share of 2/3.

An interesting discovery has been the frequency of requests from the same appli-
cant. Despite the total of 402 requests regarding tourism, the real number of applicants
was 257 and, thus, some of them (70) submitted a request at least twice.

The number of requests to which there have not been provided, for various reasons,
all the requested data was 84.

Based on the listed findings, it is possible to assert that the knowledge of the struc-
ture of requests and characteristics of applicants is a very important element in making
the statistical office’s functioning as an institution and data providing to public more
effective. At the same time, the discovered information regarding some of the unsatis-
fied requests could serve as a motif for broadening of the portfolio of the watched in-
dicators in tourism.
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PODMIENKY ROZVOJA WILDLIFE WATCHING
TURIZMU NA SLOVENSKU

Sucasny stav ponuky wildlife lokalit
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DEVELOPMENT IN SLOVAKIA

Current Status of Wildlife Areas Offer

Natalia KOSCOVA ", Maria KOSCOVA®
Received: December 4, 2016 | Revised: December 18,2016 | Accepted: March 12,2017

Abstract

This article is focused on a wildlife watching tourism that is associated with
the observation of living nature and its components - flora and fauna. In
the world it records high growth and offer of wildlife products and des-
tinations is increasing. This type of tourism represents just a small part in
the tourism offer in Slovakia, but in terms of natural conditions for its de-
velopment it has a very good assumptions. Therefore, the development of
tourism can contribute to the attractiveness of Slovak tourism offer, as well
as regional development. It describes the current offer of wildlife locations
in Slovakia that are offered by a Slovak and foreign travel agencies and tour op-
erators. The locations are evaluated in terms of geographic location, of observed
kinds of fauna and flora and offer of tour operators products.

Key words
Wildlife tourism, wildlife holiday, wildlife watching, birdwatching, tourism offer

uvoD

Tak ako v kazdej oblasti zivota, tak aj v cestovnom ruchu je trendom dnesnej doby

byt viac ekologickejsi a priatelsky k Zivotnému prostrediu. Moderni turisti upustaju
od klasického masového turizmu, pasivneho relaxu a vyhladéavaju aktivne formy
turizmu, cestovanie do prirodnych oblasti, pozorovanie Zivota v prirode a aktivi-
ty, ktoré nielen uspokoja turistického ducha ¢loveka, ale tiez prispievaju k rozsi-
reniu vedomosti o zaujimavé poznatky. V tomto zmysle su ¢oraz viac preferova-
né nové formy turizmu - prirodny turizmus a ekoturizmus. Medzi sic¢asné trendy
turizmu vo svete patri wildlife watching turizmus, ktorého podstatou je pozoro-
vanie a spoznavanie zivej prirody a procesov, ktoré sa v nej neustale odohravaju
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(Shackley 1996, Higginbottom et al. 2004, Tapper 2006). Je to forma turizmu uzko
suvisiaca s ekoturizmom a tiez podporujica jeho principy. Tak ako ekoturizmus,
aj wildlife watching turizmus je zaloZzeny na principoch udrzatelného turizmu
a predstavuje zodpovedné cestovanie do prirodnych oblasti, ktoré je ohladuplné
k zivotnému prostrediu a zlepsuje kvalitu Zivota lokalneho obyvatelstva. Zakladna
vlastnost je udrzatelnost a primeranost danym podmienkam prostredia s ohladom
na stabilitu existujucich ekosystémov a vyuzivania dostupnych prirodnych zdrojov
(Tapper 2006, Delfina Rossi Silvano 2015).

V turistickej praxi vo svete je pre tento druh turizmu pouzivany pojem ,wildlife
tourism” alebo ,wildlife watching tourism” (Kos¢ova 2015). V literature je wildlife
turizmus oznacovany aj ako prirodny turizmus - ,nature tourism” alebo ako sucast
prirodného turizmu. (ROE et al. 1997). Primarne ciele prirodného turizmu su defino-
vané ako navsteva a poznévanie prirodne cennych Uzemi prostrednictvom aktivit,
ktoré nenarusaju jeho integritu a charakter. Zékladom jeho rozvoja je nenarusené
alebo len ¢iastocne zmenené prirodné prostredie (Matlovic¢ova a kol. 2015). Takéto
prostredie moze byt zaradené medzi cielové lokality - ,wildlife lokality” v produk-
toch prirodného alebo wildlife turizmu. Predmetom zaujmu wildlife watching tu-
rizmu su rastlinné a Zivocisne druhy a ich spoloc¢enstva.

Vseobecne wildlife turizmus mézeme definovat ako formu cestovného ruchu,
ktord smeruje do prirodnych lokalit a jej podstatou je pozorovanie a spozndvanie
prirody a zivota v nej. Rozsah aktivit tejto formy turizmu sa liSi najma v zévislosti
od prirodnych pomerov danej krajiny. Zakladnou podmienkou rozvoja wildlife tu-
rizmu je atraktivne prirodné prostredie s prirodzenym vyskytom vyznamnej fauny
a fléry (ROE et al. 1997, Higginbottom et al. 2004).

Na Slovensku je spominand forma turizmu relativne novym pojmom, v zadiat-
koch rozvoja. Predpoklady pre rozvoj tohto druhu turizmu su velmi dobré. Sloven-
sko je krajina s rozmanitymi biotopmi a vysokou ré6znorodostou zivych organizmov
(KoS¢ova 2013). O unikatnosti slovenskej prirody sved¢iaj 1 128 chranenych uzemi
narodnej sustavy, 382 tzemi eurépskeho vyznamu a 41 chranenych vtacich dzemi.
Na uzemi Slovenska sa nachadzaju chranené tzemia: 9 ndrodnych parkov, 14 chra-
nenych krajinnych oblasti, 383 prirodnych rezervacii, 219 narodnych prirodnych
rezervacii, 60 narodnych prirodnych pamiatok, 230 prirodnych pamiatok, 181 chra-
nenych arealov. Do svetovej siete biosférickych rezervacii programu UNESCO Clo-
vek a biosféra su zaradené 4 chranené Uzemia - Slovensky kras, Vysoké Tatry, Vy-
chodné Karpaty a Polana. Navyse na Slovensku sa nachadza 14 lokalit zaradenych
podla Dohovoru o ochrane mokradi (Ramsarsky dohovor) do zoznamu mokradi
s medzinarodnym vyznamom, najma ako biotopy vodného vtactva a 2 prirodné
lokality zaradené do zoznamu Svetového kultirneho a prirodného dedi¢stva UNE-
SCO - Karpatské bukové pralesy a jaskyne Slovenského krasu. V hodnoteni indexu
biodiverzity sa Slovensko umiestriuje na 1. miesto v Eurépe. Vysoka biodiverzita
je podmienena réznorodostou biotopov. Na Slovensku sa vyskytuje 9 zaklad-
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nych typov biotopov: lesné, sladkovodné, skalné, slanomilné, travnaté, pieskové,
raseliniskd, vresoviskd a kroviny. Za eurépsky vyznamné biotopy bolo vybranych
66 (MZP 2014). Velka ¢ast druhovej rozmanitosti sa viaze na lesné ekosystémy. Na
Uzemi Slovenska sa zachovali ¢lovekom v minimalnej miere narusené lesné kom-
plexy s pévodnym drevinovym zloZenim, mnohé s rdézom pralesa (Pralesy.sk), ktoré
predstavuju vyznamny potencidl wildlife lokalit. Vyznamné pre wildlife turizmus
a birdwatching su chranené vtéacie tizemia (Kos¢ova 2013), ktoré boli vytvorené
na ochranu ohrozenych vtéacich druhov a ich biotopov v Eurépe. Na Slovensku je
ich 41, vyhlasené su pre druhy eurépskeho vyznamu, ktoré na danom tUzemi hniez-
dia alebo migruju (MZP 2014).

Prirodné podmienky Slovenska ako primarne ciele rozvoja wildlife turizmu,
mnozstvo atraktivnych prirodnych lokalit a chrdnenych Gzemi, predstavuju vysoky
potencial pre ich vyuzivanie ako wildlife lokalit na zaklade principov udrzatelného
rozvoja regiénov a ochrany prirody. Analyzou wildlife lokalit sa zoberd nasleduju-
ca Cast prispevku. Problematika riesenej témy a ciele prispevku si zamerané na
mapovanie sucasného stavu ponuky wildlife lokalit na Slovensku.

METODIKA

Analyza sucasného stavu ponuky wildlife lokalit na Slovensku bola zamerana na
mapovanie lokalit z hladiska geografickej polohy, pozorovanych cielovych druhov
fauny a fléry, ponuky turistickych produktov slovenskych a zahrani¢nych tour ope-
ratorov. Sucasny stav wildlife ponuky na Slovensku bol hodnoteny na zaklade pro-
pagovanej ponuky. Okrem zverejnenej ponuky, wildlife sluzby obcas poskytuju aj
dalsie organizacie (napr. spravy narodnych parkov), ktoré ich nemaju ako hlavnu
napln, otvorene ich neponukaju a nepropaguju. Z dévodu nedostato¢nych infor-
macii, takéto sluzby neboli zaradené do vyskumu. Analyza sa uskutocnila na zak-
lade aktudlnych informacnych zdrojov, internetovych stranok slovenskych a zahra-
ni¢nych cestovnych kancelarii, cestovnych agentur a organizacii, ktoré ponukaju
wildlife turizmus a doterajsieho vyskumu (Kos¢ova 2013, Kos¢ova 2014).

VYSLEDKY A DISKUSIA

Wildlife turizmus je rychlo sa rozvijajica forma cestovného ruchu v zahranici, ale
na Slovensku tvori len maly podiel v ponuke cestovného ruchu.V poslednych rokoch
je zaznamendavany pomaly rozvoj, ktory sa prejavuje vyssou ponukou wildlife pro-
duktov a vznik Specializovanej cestovnej kancelarie.

Celkovo ponuka wildlife turizmu pre cielové lokality na Slovensku v sucasnosti
predstavuje 97 produktov, z toho 64 produktov (66 %) maju v ponuke slovenské
organizdacie a 33 produktov (34 %) zahrani¢né organizacie. Vychodné Slovensko
predstavuje najatraktivnejsiu destinaciu z hladiska ponukanych produktov (45 pro-
duktov, 46 %) a zaujmu tour operatorov. Pre zapadné Slovensko je vytvorenych
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Mapa 1 Wildlife lokality na Slovensku (vlastné spracovanie)

38 produktov (39 %), velmi nizka ponuka je pre stredné Slovensko - 14 produktov
(14 %). Cielové lokality hodnotenych turistickych produktov zobrazuje mapa wild-
life lokalit (Mapa 1).

Ponuka wildlife turizmu je sustredena zvac¢sa do chranenych oblasti narodné-
ho aj medzindrodného vyznamu. V sucasnej turistickej ponuke su najpocetnejsie
zastupené lokality na vychodnom Slovensku. V ponuke su lokality - Senné a Medzi-
bodrozie, Tatry, Slovensky raj, Slovensky kras, Poloniny, Vychodné Karpaty, Vihorlat,
Slanské vrchy, Volovské vrchy. Na strednom Slovensku cielové lokality predstavuje
Velkd Fatra, Mald Fatra, Murdnska planina, Orava, Cho¢ské vrchy, Liptov. Lokality
zapadného Slovenska predstavuju Malé Karpaty, Biele Karpaty, Dunajské luhy, Stra-
zovské vrchy, Zahorie a okolie Bratislavy.

Na slovenskom trhu posobi len niekolko organizicii, ktoré ponukaju wildlife
na na pozorovanie prirody Watching.sk a ekoturistickd organizacia Ekovylety. Jedi-
na $pecializovand cestovna kancelaria Watching.sk kazdym rokom roz3iruje svoje
aktivity, svojim produktovym portféliom zameranym na Slovensko nezaostava za
svetom a méze byt dobrym prikladom pre vznik dalsich takychto cestovnych kan-
celarii v nasej krajine. Druhu vyznamnejsiu ponuku tohto druhu ma organizacia
zamerana na ekoturizmus - Ekovylety. Obidve organizécie sidlia v Bratislave a aj
ponuka produktov je zamerana hlavne na zdpadné Slovensko. Chyba vacsie pro-
duktové a organizacné pokrytie hlavne stredného Slovenska. Wildlife watching
turizmus maju v ponuke aj organizacie zaoberajlce sa ekoturizmom a ochranou
prirody, napr. Carpatica, Slovak Wildlife Society, Liptov Active, ktoré su zamerané
predovsetkym na zahrani¢nu klientelu a ponukaju len niekolko lokalit, a to hlavne
- Tatry a Slovensky kras.
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V poslednych rokoch sa zvy3uje zaujem zahrani¢nych turistov o pozorovanie
Zivej prirody (,wildlife watching”) na Slovensku. Slovensko ako wildlife destinaciu
ponukaju najcastejsie cestovné kancelarie a agentury vo Velkej Britanii. Nachadza
sa aj v ponuke Ceskej republiky a USA. Naj¢astejsie su navitevované lokality Vysoké
Tatry, Slovensky kras a mokrade Vychodoslovenskej niziny. Pozorované druhy na
Slovensku predstavuje predovietkym vtactvo a Selmy.

Konkrétna ponuka jednotlivych skimanych lokalit z hladiska geografickej po-
lohy, pozorovanych cielovych druhov fauny a fléry, ponuky produktov tour opera-
torov je uvedend v tabulkach 1 - 5.

Tab.1  Wildlife lokality na vychodnom Slovensku — ndrodné parky

Lokalita

Pozorované druhy

Produkty
CcK

NP
Slovensky
kras

FAUNA

Bezstavovce: modrdcik Ciernoskvrnny, Zltdcik cucoriedkovy, modrdéik
bielopdsy, modrdcik bahniskovy, modrdcik krvavcovy, simracnik cCiernohnedy
Obojzivelniky: salamandra skvrnitd

Vtdky: pétik kapcavy, sova dlhochvostd, orol skalny, orol kriklavy, drozd
kolohrivec, jariabok hérny, krivonos smrekovy, sykorka chochlatd, murdrik
cervenokridly, tetrov, labtuska vrchovskd, vrchdrka cervenkavd, muchdrik
bielokrky, strnddka ciavd, datel bielochrbty, vyr skalny, pétik kapcavy, jari-
abok hérny, dubnik tajgovy, sova dlhochvostd, muchdrik maly, penica jarabd,
dubnik trojprsty, oresnica perlavd, kuvicok vrabci, glezg hrubozoby, jariabok
hérny, kuvicok vrabci, pétik kapcavy, sova dlhochvostd, sova obycajnd, vyr
skalny, dubnik trojprsty, datel bielochrbty, datel prostredny, datel'velky, datel
maly, datel hnedkavy, ZIna zelend, ZIna sivd, tesdr Cierny, krutohlav hnedy
Cicavce: podkovdr maly, podkovdr velky, netopier brvity, netopier brandtov,
netopier riasnaty, podkovdr juzny, netopier velkouchy, vecernica pozdnd,
uchdc sivy, lietavec stahovavy, netopier pestry, vecernica juzna, vecernica
severska, netopier brvity, netopier ostrouchy, netopier velky , myska drobnd,
rys ostrovid, vlk dravy, medved hnedy, sysel

FLORA: rumenica turnianska, tu¢nica alpinska, plamienok alpinsky, horci¢nik
Wittmanov, ¢rievi¢nik papuckovy, horec Clusiov, koralica lesnd, korttiza Mat-
thioliho, poniklec biely, vsivec karpatsky, soldanelka karpatskd

Produkty CK - SK (1): Watching.sk (vtaky)

Produkty zahr. CK (8): Limosa Holidays, Ecotours Wildlife Holidays, Arnika
Travel, The Travelling Naturalist

NP
Poloniny

FAUNA
Cicavce: medved'hnedy, vlk dravy, rys ostrovid, zubor

Produkty CK - SK: Watching.sk

NP
Slovensky
raj

FAUNA

Vtdky: drop velky, maly chriastel, sokol rdroh, orol vychodny, sova dlhoch-
vostd

Cicavce: medved hnedy, rys ostrovid, vlk dravy

FLORA Slovenského raja

Produkty CK - SK (1): Baby Bear Cottage (medved hnedy)
Produkty zahr. CK (2): Limosa (vtaky), Responsible Travel (cicavce, flora)
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FAUNA

Bezstavovce: Zltacik ¢ucoriedkovy, modrdcik bielopdsy, modrdcik bahnis-
kovy, modrdcik krvavcovy, sumracnik ciernohnedy

Obojzivelniky: salamandra skvrnitd

Vtdky: orol skalny, mysiak horny, tesdr cierny, dubnik trojprsty, trasochvost
horsky, labtuska vrchovskd, vodndr potocny, orieSok obycajny, vrchdrka
modrd, vrchdrka Cervenkastd, Cervienka obycajnd, krdlik zlatohlavy, krd-
lik ohnivohlavy, sykorka uhliarka, sykorka chochlatd, sykorka ciernohlava,
Cicavce: medved hnedy, vik dravy, rys ostrovid, kamzik vrchovsky tatransky,
TANAP | svist vrchovsky tatransky, jeleri lesny, srnec lesny, liska obycajnd, diviak lesny, 18
veverica stromovd, netopiere

FLORA: vcelnik rakusky, hadinec Eerveny, rumenica turnianska, tu¢nica
alpinska, plamienok alpinsky, horcicnik Wittmanoy, crievi¢nik papuckovy,
horec Clusiov, koralica lesnd, prvosienka najmensia, kortiza Matthioliho,
poniklec biely, vsivec karpatsky, soldanelka karpatskd

Produkty CK - SK (10): Watching.sk, Adventoura, AYGO Adventure, Slovak
Wildlife Society, Baby Bear Cottage, Sprava TANAPu

Produkty zahr. CK (8): Ecotours Wildlife Holidays, Arnika Travel, The Travel-
ling Naturalist, Naturetrek, Walks Worldwide, Responsible Travel,

Zdroj: internetové strdnky uvedenych cestovnych agentur

Atraktivne prirodné prostredie, lokality s malo narusenou prirodou, réznorodé
lesné biotopy, 5 narodnych parkov, medzindrodne vyznamné mokrade — Senianske
rybniky a Medzibodrozie, prirodné pamiatky UNESCO - Karpatské bukové pralesy,
vytvaraju kvalitnd zakladriu pre rozvoj wildlife turizmu na vychodnom Slovensku.
Medzi navstevované wildlife lokality patria Tatry, NP Slovensky raj, NP Slovensky
kras, NP Poloniny, CHKO Vychodné Karpaty, Senianske rybniky a Medzibodrozie,
Vihorlatské vrchy, NPR Morské oko, Slanské vrchy a Volovské vrchy.

Sucasna ponuka (Tab. 1 - 2) predstavuje 45 produktov (46 %), z toho je 21 pro-
duktov slovenskych organizacii (33 % z celkovej slovenskej ponuky). Vychodné
Slovensko je najzaujimavejsou oblastou Slovenska pre zahrani¢nych tour opera-
torov, ktorych ponuka obsahuje 24 produktov pre tuto oblast, ¢o predstavuje az
73 % z celkovej zahrani¢nej ponuky na Slovensku. Prevazne sa vyskytuje v ponuke
cestovnych kanceldrii a agentur vo Velkej Britanii. Zahrani¢na ponuka je zamerana
na TANAP, Slovensky kras, Senianske rybniky a Medzibodrozie. Vysoké Tatry pred-
stavuju celkovo najviac ponukanu wildlife lokalitu (18 produktov, 19 % z celkovej
wildlife ponuky na Slovensku), co vyplyva zo skutoc¢nosti, Ze Tatry su nasim najvy-
hladavanejsim narodnym parkom a prirodnou lokalitou s atraktivnou prirodou, zi-
vocisnymi a rastlinnymi druhmi, kvalitnou propagaciou a s najlepsie vybudovanou
materidlno-technickou zékladnou. K vyznamnym lokalitdm patri aj Slovensky kras
(9 produktov) a medzindrodne vyznamné mokrade s vyskytom Sirokého spektra
vodného vtactva — Senianske rybniky a Medzibodrozie (6 produktov). Tieto mokra-
de patria medzi medzindrodne vyznamne lokality pre birdwatching ako lokality
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Tab.2  Wildlife lokality na vychodnom Slovensku

Lokalita

Pozorované druhy

Produkty
CcK

oblast
Senianskej
depresie
a Medzibodrozia

FAUNA

Bezstavovce: jason chochlackovy, pestrori vikovcovy, vidlochvost
ovocny, ohnivdcik velky, modrdcik krvavcovy, modrdcik ¢iernoskvrnny,
modlivka zelend, rohdc velky, fazac velky

Obojzivelniky: kunka cervenobrucha, skokan zeleny, skokan ostro-
pysky, skokan rapotavy, rosnicka zelend, mlok bodkovany, mlok du-
najsky, korytnacka mociarna

Ryby: ¢ik eurépsky

Vtdky: belusa velkd, belusa mald, volavka purpurovd, buciak
velky, buciacik mociarny, lyZiciar biely, chochlacka bielookd, orliak
morsky, orol krdlovsky, karia mociarna, Zzeriav popolavy, chrapkdc
polny, Sabliarka modronohd, brehdr Ciernochvosty, corik bahenny,
kuvik obycajny, vceldrik zlaty, strakos kolesdr, svrciak riecny, svrciak
sldvikovity, sldvik velky, hrdzavka potdpavd, bocian biely, bocian
cierny, chavkos noény, hvizddk velky, kaluZiak cervenonohy, bre-
hdr ciernochvosty, tesdr cierny, datel bielochrbty, pétik kapcavy, vyr
skalny, sova dlhochvostd, orol kriklavy, tetrov holniak, jariabok horny,
dubnik tajgovy, murdrik ¢ervenokridly, buciacik mociarny, oresni-
ca, penica jarabd, ¢ervendk karminovy, trasochvost Zltohlavy, sokol
rdroh, kuvicok vrab¢i, dudok chochlaty Cicavce: vydra rie¢na, bobor
eurdpsky, los mokradovy, sakal zlaty, psik medvedikovity, macka divad

FLORA: korunkovka strakatd, bledula letnd, okrasa okolikatd, lekno
biele, leknica ZItd, salvinia pldvajtca, vstavac Ghladny, fialka nizka

Produkty CK - SK (3): Carpatica, Watching.sk (vtaky)
Produkty zahr. CK (3): Naturetrek, Limosa Holidays, Arnika Travel

CHKO
Vychodné
Karpaty

FAUNA
Cicavce: medved hnedy, vik dravy, jeleri lesny, bobry, lisky

Produkty CK - SK: Carpatica

CHKO
Vihorlat

FAUNA

Vtdky: belusa velkd, belusa mald, volavka purpurovd, buciak velky,
buciacik mociarny, lyZiciar biely, chochlacka bielookd, orliak
morsky, karia mociarna, zeriav popolavy, chrapkdc polny, sabliarka
modronohd, brehdr ciernochvosty, ¢orik bahenny, kuvik obycajny,
véeldrik zlaty, sldvik velky, hrdzavka potdpavd, bocian biely, bocian
cierny, chavkos noény, hvizddk velky, kaluziak ¢ervenonohy, brehdr
¢iernochvosty, kudelnicka luznd, muchdrik bielokrky, muchdrik maly,
tesdr cierny, datel bielochrbty, datel hnedkavy, pétik kapcavy, vyr
skalny, sova dlhochvostd, orol kriklavy, tetrov holniak, jariabok hérny,
dubnik tajgovy, murdrik ¢ervenokridly, buciacik mociarny, penica ja-
rabd, ¢ervendak karminovy, trasochvost Zltohlavy

Produkty CK - SK (2): Watching.sk
Produkty zahr. CK (1): Arnika Travel

Slanské
vrchy

FAUNA

Cicavce - netopiere: podkovdr juzny, lietavec stahovavy, netopier
pestry, vecernica juznd, vecernica severska, netopier velkouchy, ne-
topier brvity, netopier ostrouchy, netopier velky

Produkty zahr. CK: Arnika Travel
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1 y
FAUNA
Vtdky: jariabok hérny, kuvicok vrabdi, pétik kapcavy, sova dlhoch-
vostd, vyr skalny, dubnik trojprsty, datel bielochrbty, datel prostredny,
datel velky, datel maly, datel’ hnedkavy, ZIna zelend, ZIna sivd, tesdr
Volovské cierny, krutohlav hnedy
vrchy Cicavce - netopiere: podkovdr juzny, lietavec stahovavy, netopier 2

pestry, vecernica juzna, vecernica severska, netopier velkouchy, ne-
topier brvity, netopier ostrouchy, netopier velky

Produkty CK - SK (1): Watching.sk (vtaky)

Produkty zahr. CK (1): Arnika Travel (netopiere)

Zdroj: internetové strdnky uvedenych cestovnych agentur

vyznamného vyskytu vodného vtactva - 283 druhov vtactva v CHVU Senianske
rybniky a 212 druhov v CHVU Medzibodrozie.

na Siroké spektrum pozorovanych druhov. Vychodné Slovensko ma v produkto-
vom portféliu aj najvacsi pocet cestovnych kanceldrii a organizacii - 6 slovenskych
a 8 zahrani¢nych. Ponuka wildlife turizmu je zamerana predovsetkym na zahra-
ni¢nych klientov, ponuka pre domdci turizmus je minimalna. Napriek unikatnym
prirodnym podmienkam a najvyssej wildlife ponuke, na vychodnom Slovensku ne-
posobi Specializovana cestovna kancelaria alebo agentura zamerana na prirodny
a wildlife watching turizmus.

Na strednom Slovensku (Tab. 3 - 4) wildlife turizmus ponuka najmensi pocet
lokalit v pocte 6, ktoré su sucastou 14 produktov (7 produktov slovenskych organi-
zacii a 7 zahrani¢nych organizacii), ¢o predstavuje 14 % podiel na celkovej ponuke.
Tuto oblast maju v ponuke len 3 slovenské (Watching.sk, Carpatica, Liptov Active)
a 2 zahrani¢né organizacie (Arnika Travel - CR, Naturetrek — GB). Stredné Slovensko
je v sui¢asnosti zatial neobjavenym tzemim pre wildlife tour operatorov, ale vysky-
tom vysoko hodnotnych prirodnych lokalit, atraktivnych zivocisnych a rastlinnych
spolocenstiev, réznorodych biotopov predstavuje vyznamny potencidl pre rozvoj
wildlife turizmu.

K wildlife lokalitdm v sic¢asnej ponuke na strednom Slovensku patria narodné
parky Muranska planina, Mald Fatra, Velkd Fatra (Tab. 3) a CHKO Hornd Orava, Cho¢-
ské vrchy a Liptov (Tab. 4). Najvacsia ponuka produktov je pre NP Mala Fatra (4), za-
hrani¢nda ponuka je zamerana najma na NP Velkd Fatra a Chocské vrchy. V ponuke
je predovietkym pozorovanie vtactva - birdwatching.

Na zapadnom Slovensku (Tab. 5) posobia 2 slovenské organizacie - $peciali-
zovana cestovna kanceldria zamerand na wildlife turizmus Watching.sk a ekoturis-
tickd organizacia Ekovylety, ktorych portfélio tvori 36 produktov, predovsetkym
vylety a kratkodobé pobyty zamerané hlavne na okolie Bratislavy. Zdpadné Sloven-
sko maju v ponuke aj 2 zahranicni tour operatori - Limosa Holidays (Velkd Britania),
Arnika Travel (Ceska republika). Ponuka wildlife produktov na zdpadnom Slovensku
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Tab.3  Wildlife lokality na strednom Slovensku — ndrodné parky

Lokalita Pozorované druhy Protci:kty
FAUNA
NP Vtdky: hluchdn hérny, sokol stahovavy, orol skalny, kuvicok vrabci
Muranska Cicavce: Norik murdnsky, Hucul, medved hnedy, vik dravy, rys ostrovid 1

planina FLORA: lykovec murdnsky
Produkty CK - SK: Carpatica

FAUNA

Obojzivelniky: mlok horsky, mlok karpatsky, kunka zltobruchd

Plazy: uzovka obojkovd

Vtdky: penica sldvikovitd, penica obycajnd, penica Ciernohlava, vra-

bec polny, drozd trskota, drozd kolohrivy, tetrov holniak, tetrov hluchdn,

mysiarka usata, bocian cierny, orol kriklavy, orol skalny, sokol sta-

hovavy, chrapkadc polny, mociarnica mekotavd, sova dlhochvostd, kuvicok

vrabci, pétik kapcavy, vyr skalny, dubnik trojprsty, datel bielochrbty, zIna

siva, tesar cierny, trasochvost Zltohlavy, strakos velky, muchdrik maly,

muchdrik bielokrky, cervendk karminovy, kolibiarik sykavy, glezg obyca-

jny, krdlik ohnivohlavy, sedmohldsok obycajny, svrciak riecny, vceldr lesny,
NP haja cervend, haja tmavd, orliak morsky, karia mociarna, karia popolavd, 4

Mala Fatra | jastrab krahulec, jastrab velky, mysiak hérny, orol krdlovsky, sokol mysiar,

sokol lastoviciar, sokol rdroh

Cicavce: srnec lesny, jeler lesny, liska hrdzavd, zajac polny

FLORA: vstavacovec skvrnity, mecik strechovity, rosicka obrdtenovaj-
covitd, safran karpatsky, crievicnik papuckovy, vcelnik rakusky, hadinec
Cerveny, rumenica turnianska, tucnica alpinska, plamienok alpinsky,
horcicnik Wittmanov, horec Clusiov, koralica lesnd, prvosienka najmensia,
kortuza Matthioliho, poniklec biely, vsivec karpatsky, soldanelka kar-
patskd

Produkty CK - SK (3): Watching.sk
Produkty zahr. CK (1): Arnika Travel (fléra)

FAUNA
Vtdky: pétik kapcavy, vyr skalny, sova dlhochvostd, orol kriklavy,
orol krdlovsky, tetrov holniak, jariabok hérny, dubnik tajgovy, datel
bielochrbty, murdrik ¢ervenokridly, buciacik mociarny, chochlacka bie-
NP lookd, oresnica, penicajarabd, svrciak riecny, muchdrik bielokrky, muchdr-
Velka Fatra | ik maly, cervendk karminovy, trasochvost Zltohlavy, strakos kolesdr, sokol
rdroh, kuvi¢ok vrab¢i, jariabok hérny, dudok chochlaty, sova dlhochvostd,
sedmohldsok obycajny, strakos obycajny, strakos kolesdr, vceldrik zlaty,
kana popolavd

Produkty zahr. CK: Arnika Travel, Naturetrek

Zdroj: internetové strdnky uvedenych cestovnych agentur

pozostava z 38 produktov, o predstavuje 39 % z celkovej slovenskej ponuky a po-
kryta je predovsetkym slovenskymi tour operatormi (95 %). Zamerand je predo-
vsetkym na domdcu klientelu. Ponuka zahrani¢nych tour operatorov je minimalna
(2 produkty), najnizsia z hodnotenych tzemi.

Ponuka wildlife lokalit (Tab. 5) predstavuje reprezentativne pokrytie izemia
zapadného Slovenska, ¢o vyplyva z pritomnosti Specializovanych turistickych or-
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Tab.4  Wildlife lokality na strednom Slovensku

Produkty

Lokalita Pozorované druhy cK

FAUNA
Vtdky: orol skalny, sokol stahovavy, sovy
Cicavce: medved hnedy, vik dravy, rys ostrovid

FLORA: v¢elnik rakusky, hadinec Cerveny, rumenica turnianska, tu¢nica alpins-
Liptov | ka, plamienok alpinsky, horci¢nik Wittmanov, Erievi¢nik papuckovy, horec Clu- 2
siov, koralica lesnd, prvosienka najmensia, kortuza Matthioliho, poniklec biely,
vsivec karpatsky, soldanelka karpatskd

Produkty CK - SK (1): Liptov Active (vtaly, cicavce)
Produkty zahr. CK (1): Arnika Travel (flora)

FAUNA

Vtdky: orol kriklavy, orol skalny, pétik kapcavy, datel bielochrbty, muchdrik
maly, penica sldvikovitd, penica obycajnd, penica Ciernohlavd, vrabec polny,
drozd trskota, drozd kolohrivy, tetrov holniak, tetrov hluchdn, mysiarka usata,
orliak morsky, krsiak, sokol stahovavy, jariabok hérny, chrapkdc polny, sova dI-
hochvostd, kuvicok vrabci, vyr skalny, tesdr Cierny, dubnik trojprsty, krutohlav
hnedy, labtuska vrchovskd, strakos obycajny, muchdrik bielokrky, kolibiarik
sykavy, glezg obycajny, sedmohldsok obycajny, prhlaviar ¢iernohlavy, prhlavi-
Choéské |9 Cervenkasty, penica jarabd, sova obycajnd, pétik kapcavy, orol krdlovsky,
dubnik tajgovy, datel bielochrbty, murdrik cervenokridly, buciacik mociarny, 3
chochlacka bielookd, cervendk karminovy, trasochvost Zltohlavy, strakos
kolesdr, sokol rdroh, kuvicok vrabci, jariabok hérny, dudok chochlaty, sova di-
hochvostd, sedmohldsok obycajny, strakos kolesdr, vceldrik zlaty, karia popo-
lavd

Cicavce: medved hnedy, vik dravy, rys ostrovid

vrchy

FLORA: vstavacovec skvrnity, mecik strechovity

Produkty CK - SK (1): Watching.sk
Produkty zahr. CK (2): Arnika Travel (vtaky), Naturetrek (vtaky)

FAUNA

Vtdky: vceldr lesny, haja cervend, haja tmavd, orliak morsky, karia mociarna,
kania popolavd, jastrab krahulec, jastrab velky, mysiak hérny, orol kriklavy,
orol krdlovsky, orol skalny, sokol mysiar, sokol lastoviciar, sokol rdroh, sokol
CHKO | stahovavy, bocian biely, bocian Cierny, chrapkdé polny, trasochvost Zltohlavy,
Horna | Cervendk karminovy, muchdrik maly, muchdrik bielokrky, svréiak riecny, p6- 2
Orava |tk kapcavy, vyr skalny, sova dlhochvostd, tetrov holniak, jariabok hérny,
dubnik tajgovy, datel bielochrbty, murdrik ¢ervenokridly, buciacik mociarny,
chochlacka bielookd, penica jarabd, strakos kolesdr

Produkty CK - SK (1): Watching.sk
Produkty zahr. CK (1): Arnika Travel

Zdroj: internetové strdnky uvedenych cestovnych agentur

ganizcii na wildlife turizmus a ekoturizmus. Medzi navstevované wildlife lokality
patria: CHKO Strazovské vrchy, CHKO Biele Karpaty, CHKO Zahorie, CHVU Zahorské
Pomoravie, Devin, Devinska Kobyla, CHKO Malé Karpaty, CHVU Dunajské luhy, Bra-
tislava a okolie. Najvyssie zastupenie vo wildlife produktoch ma CHKO Malé Karpa-
ty (11 produktov) a CHKO Dunajské luhy (5 produktov). Vyssiu ponuku predstavuju
aj mensie lokality v okoli Devina (6 produktov) a Bratislavy (6 produktov). Z hladis-
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Tab.5  Wildlife lokality na zdpadnom Slovensku

Lokalita

Pozorované druhy

Produkty
CK

CHKO
Malé
Karpaty

FAUNA

Bezstavovce: modlivka zelend, vidlochvost feniklovy, sdga stepnd, mdjka
obyéajnd

Plazy: jasterica zelend, sleptch Idmavy, uzovka hladkd, uzovka obojkovd,
uZovka frkand, uzovka stromovd

Vtdky: bocian cierny, bocian biely, orol krdlovsky, vceldr lesny, véeldrik
zlaty, sokol stahovavy, sokol rdroh, sokol mysiar, vyr skalny, sova obyca-
jnd, mysiak hérny, mysiak seversky dudok chochlaty, ZIna zelend, ZIna sivd,
tesdr Cierny, datel’ hnedkavy, datel bielochrbty, penica jarabd, muchdrik
maly, muchdrik bielokrky, muchdr sivy, krutohlav hnedy, kavka tmavd, sld-
vik obycajny, strnddka obycajnd, drop velky, vrchdrka cervenkavd, potdpac
maly, kormordn maly, Cicavce: mufién lesny, srnec lesny, jeleri lesny, daniel
Skvrnity, zajac polny, diviak lesny

FLORA: scila dvojlistd, peceriovnik trojlalocny, hlavdcik jarny, poniklec
velkokvety, kosatec nizky, kavyl’ ivanov, jasenec biely, jaseri mannovy, pon-
iklec lucny cesky, hmyzovnik pavukovity, gulécka bodkovand, Salvia lticna,
mak pochybny juhomoravsky, hadomor rakusky, mliecnik chvojkovy, kokorik
voriavy, kamienka modropurpurovd, neotinea pocernd, vstavac obycajny,
jaseri mannovy

Produkty CK - SK (10): Watching.sk, Ekovylety
Produkty zahr. CK (1): Limosa Holidays

1

CHKO
Biele
Karpaty

FAUNA

Bezstavovce: ZItacik ¢ucoriedkovy, modrdcik bielopdsy, modrdcik bahnis-
kovy, modrdcik krvavcovy, sumracnik ¢iernohnedy

Vtdky: muchdrik maly, muchdrik bielokrky, viaceré druhy datlov, ZzIna zelend,
ZlIna sivd, tesdr Cierny, krutohlav hnedy, muchdr sivy, véeldr lesny, penica ja-
rabd, glezg obycajny, drozd trskotavy, viaceré druhy sykoriek, brhlik obycajny
Cicavce: daniel skvrnity, muflén lesny, srnec lesny, jeleri lesny, zajac polny,
diviak lesnym

FLORA: kvetena Bielych Karpdt

Produkty CK - SK (2): Watching.sk, Ekovylety
Produkty zahr. CK (1): Arnika Travel (bezstavovce, flora)

CHKO
Zahorie,
CHVU
Zahorské
Pomoravie

FAUNA

Vtdky: bocian cierny, buciak velky, buciacik mociarny, belusa velkd, kacica
chrapacka, hrdzavka potdpavd, chochlacka bielookd, lelek lesny, vceldr le-
sny, orliak morsky, orol krdlovsky, haja cervend, haja tmavd, sokol rdroh,
chriastel vodny, chrapkdc polny, chriast maly, chriast bodkovany, ¢orik
cierny, vceldrik zlaty, vceldr lesny, datel prostredny, ZIna zelend, ZIna siva,
tesdr cierny, Skovranik stromovy, sedmohldsok obycajny, svrciak zelenka-
vy, svrciak riecny, svréiak sldvikovity, penica jarabd, kérovnik krdtkoprsty,
kérovnik dlhoprsty, muchdr sivy, muchdrik bielokrky, sldvik modrdk, ZItoch-
vost horny, labtuska horna, sokol mysiar, karia mociarna, sova obycajnd,
trsteniarik velky,

Cicavce: bobor eurdépsky

Produkty CK - SK: Watching.sk, Ekovylety
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FAUNA

Bezstavovce: modlivka zelend, vidlochvost feniklovy, sdga stepnd, mdjka
obyc.

Plazy: jasterica zelend, sleptch Idmavy, uZovka hladkd, uzovka obojkovd,
uZovka frkand, uzovka stromovd

Vtdky: bocian biely, vceldr lesny, sokol mysiar, vyr skalny, véeldrik zlaty,

evin tesdr cierny, kavka tmavd, penica jarabd, sldvik oby&ajny, strnddka obycajnd 6

Devinska

Kobyla FLORA: hlavécik jarny, poniklec velkokvety, kosatec nizky, kavyl ivanov,
jasenec biely, jaseri mannovy, poniklec ltiény cesky, hmyzovnik pavukovity,
gulécka bodkovand, salvia luc¢na, mak pochybny juhomoravsky, hadomor
rakusky, mliecnik chvojkovy, kokorik voriavy, kamienka modropurpurovd,
neotinea pocernd, vstavac obycajny, jasert mannovy

Produkty CK - SK: Watching.sk, Ekovylety

CHVU Vtdky: kormordn maly, orliak morsky, karia mociarna, potdpky, husi, kacice,
Dunajské bahniaky, éajky 5
luhy Produkty CK — SK: Watching.sk, Ekovylety
CHKO Sulovské vrchy a Maninska tiesnava
Strazovské . 3
P kty CK - SK: Ekovyl
T rodukty CK - S ovylety
Bratislava | Stokeravskd vapenka, Sar, Trojhraniény kamen 6

aokolie | produkty CK - SK: Ekovylety

Zdroj: internetové strdnky uvedenych cestovnych agentur

ka pozorovanych druhov, produkty obsahuju Siroku skalu pozorovanych druhov
fauny a fléry s najvy3sim zastupenim pozorovania vtactva.

Sucasny stav wildlife turizmu ukazuje, Ze wildlife ponuka na trhu je nizka
a minimalne propagovana. Vysledky prieskumu dopytu a klientskych preferencii
(KoS¢ova 2015) poukazuju na zaujem verejnosti a klientov o wildlife turizmus. Pred-
poklady pre rozvoj z hladiska prirodného prostredia su velmi dobré. Preto je do-
lezité venovat pozornost kvalitnej propagécii wildlife turizmu, ale aj vyznamnych
prirodnych lokalit, ktora by znamenala zvy$enie zaujmu o spominany druh turizmu
a prispela by vyraznou mierou aj k zvyseniu navstevnosti mnohych hodnotnych
prirodnych oblasti. Uspe3nost wildlife turizmu, tak ako aj inych foriem turizmu, za-
visi od prepojenia ponuky s dopytom z hladiska kvality a ceny. DoleZité je plano-
vanie, vyber atraktivnych aktivit a ich zaradenie do vhodnych lokalit, aby zaujali
turistov na zdklade realneho zhodnotenia dopytu na trhu. Nastrojom rozvoja je
prepracovany marketing, ktory je podmienkou Uspesného rozvoja urcitej formy tu-
rizmu, ale aj destindcie. Potrebny je rozvoj destina¢ného manazmentu ako spéso-
bu systémového riadenia prirodnej lokality s i¢astou organizacie ochrany prirody
pre zabezpecenie rozvoja udrzatelného turizmu a ochrany prirody.
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ZAVER

Wildlife turizmus je na Slovensku relativne nova forma turizmu a tvori len malu ¢ast
v ponuke cestovného ruchu. Prirodné podmienky, vyskyt lokalit s nenarusenou pri-
rodou, eurépsky vyznamnych druhov fauny a fléry, biotopmi réznorodého charak-
teru vytvéraju dobré predpoklady pre rozvoj. Vhodnymi a cielovymi lokalitami su
uzemia s vysokou zoologickou a botanickou hodnotou, chranené Gzemia, izemia
eurdpskeho vyznamu, vyznamné mokrade medzindrodného vyznamu, prirodné
pamiatky UNESCO, ktoré su vo vieobecnosti znackou vysokej kvality turistického
zazitku. Wildlife turizmus predstavuje turisticky potencidl a moznost pre zatraktiv-
nenie ponuky slovenského turizmu. Je zalozeny na principoch udrzatelného tu-
rizmu. Preto rozvoj tohto druhu turizmu méze byt prinosom pre rozvoj regiéonov
z hladiska ekonomického, socidlneho a ochrany prirody.
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SUMMARY

CONDITIONS FOR WILDLIFE WATCHING TOURISM
DEVELOPMENT IN SLOVAKIA

Current Status of Wildlife Areas Offer

Wildlife tourism is tourism based on the observation of nature, fauna and flora. For
this type of tourism it has also used the term “nature tourism” or in the strict sense term
wildlife watching tourism. Wildlife tourism records strong growth in the world. Explor-
ing and observing nature may be the main objective of a holiday or it may be one of
the popular optional excursions during summer vacations. Interest in wildlife watching
with a professional guide is increasing. With the significant growth of wildlife tourism
in the world the number of travel agencies offering a wide range of wildlife products is
growing too.

Wildlife tourism in Slovakia is a relatively new form of tourism represents only a small
part of the tourist wich represents only a small part of the range of tourism products.
The most advanced form of wildlife tourism is birdwatching. Conditions for the devel-
opment of this kind of tourism are very good in Slovakia. Slovakia has a huge potential
for the development of wildlife tourism in terms of natural conditions - the existence of
areas of unspoiled nature, high biodiversity, diverse habitats, the occurrence of signif-
icant European species of fauna and flora. Suitable and target locations are areas of
high zoological and botanical value, protected areas, Sites of Community Importance,
important floodplains of the Ramsar sites. The largest number of sites in the current
tourist offer are in eastern Slovakia.

In addition to the district - Senne and MedzibodroZie, Tatras, Slovak Paradise,
Slovak Karst, Poloniny, Eastern Carpathians, Vihorlat, Slanské hills, Volovské hills. Loca-
tions that are offered - Senné Ponds and Medzibodrozie, High Tatras, Slovak Paradise,
Slovak Karst, Poloniny, Eastern Carpathians, Vihorlatské mountains, Slanské moun-
tains and Volovské mountains. In central Slovakia are offered - Velkd Fatra Moun-
tains, Mala Fatra Mountains, Murdnska planina plateau, Upper Orava, Cho¢ Moun-
tains, Liptov. Locations in Western Slovakia - the Small Carpathian Mountains, White
Carpathians, Danube floodplains, Strdzovské Mountains, Zdhorie, Bratislava and sur-
roundings.

Despite a wider range of sites the number of offered products is low. On the Slovak
market, there are only a few organizations that offer wildlife tourism products. Widest
range of locations has a travel agency specialized in the observation of nature Watch-
ing.sk and ecotourism organization Ekovylety. Wildlife products also have organiza-
tions involved in eco-tourism and nature conservation for example Carpatica, Slovak
Wildlife Society, Liptov Active. These offers only a few localities, mainly - High Tatras
and Slovak Karst. They are focused mostly on foreign clients.
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In recent years, the interest of foreign tourists in wildlife watching in Slovakia
isincreasing. Slovakia as a wildlife destination or “wildlife holiday” is provides most often
by travel agencies in the UK. Slovakia is also included in the offers of the Czech Repub-
lic and the USA. The most visited sites are the High Tatras, Slovak Karst and wetlands
of the Vychodoslovenskd niZina lowland. From the observed species are the most
common birds - eagles, falcons, woodpeckers, owls, bats and from carnivores - brown
bear, eurasian lynx and grey wolf.
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1. AIMS AND SCOPE OF THE JOURNAL

Folia Geographica is an international peer-reviewed scientific journal for
theory, research and practice of geography and related disciplines. The main
aim of the journal is to present innovative ideas and approaches to geogra-
phy research, teaching, and learning.

Folia Geographica welcomes article submissions and does not charge
a publication fee and article processing fee. Folia Geographica supports
an open-source model of scholarship which values free exchange of ideas
within geography and between geographers and other disciplines.

Folia Geographica publishes original research papers, all of which are refereed
by at least two anonymous reviewers (double blind review). To be accepted,
a paper must adhere a high standard of scholarship and make a significant the-
oretical, conceptual, methodological or empirical contribution to geographic
knowledge. It should be grounded in the relevant literature. The journal wel-
comes original contributions in human geography, regional geography,
political geography, physical geography and landscape ecology, geographic
information science, geographical thought and geographical education. It is
opened to papers in related scientific disciplines such as: spatial economics,
spatial sociology, demography, cartography, urban and regional planning,
tourism and place marketing, geopolitics and international relations, envi-
ronmental science, etc. Papers are welcomed on any theme involving the
application of geographical theory and methodology in the resolution of
human, societal and environmental problems and also problems connected
with natural-humans interrelations. Moreover, the contents of journal may
include review articles, technical reports, book reviews, invited essays, and me-
morials.
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2. TYPES OF PAPERS PUBLISHED

A. FOLIA GEOGRAPHICA PUBLISHES ORIGINAL RESEARCH
PAPERS DOMINANTLY.

Original research papers

These are detailed studies reporting original research. They used to include
theoretical-methodological framework, hypothesis, background study,
methods, results, interpretation of findings, and a discussion of possible im-
plications. Original research articles submitted to Folia Geographica should
be more than 3000 and no more than 6250 words; this limit does not include
references and figure captions, abstract. There should not be an excessive
number of figures, with a recommendation of no more than 5. We suggest
submitted manuscripts are not longer than 5000 words in order to allow
sufficient space for revision. Original research articles are subject of double
blind peer-review process.

B. MOREOVER, IN CERTAIN CASES THE CONTENTS OF JOURNAL MAY
INCLUDE REVIEW ARTICLES, TECHNICAL REPORTS, BOOK REVIEWS,
COMMENTS, REPLIES, INVITED ESSAYS, CONFERENCE REPORTS
AND MEMORIALS.

Review articles

These give an overview of existing literature in a field, often identifying
specific problems or issues and analysing information from available pub-
lished work on the topic with a balanced perspective. Review articles
submitted to Folia Geographica should be more than 2000 and no more than
3000 words. Review articles are subject of double blind peer-review process.

Technical reports

These describe important geographical data sets, new analytical methods
and other technical advances, including computer programs and instru-
mentation, and observations, including those that support innovative
research and theoretical developments published elsewhere. Technical
reports submitted to Folia Geographica should be more than 1500 and
no more than 2500 words. Technical reports are subject of double blind
peer-review process.

Book reviews

These provide insight and opinion on recently published scholarly
books. Book reviews can go up to 1000 words. Book reviews are not subject
of peer-review process.
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Comments

These elaborate, criticize, or correct papers previously published in Folia Ge-
ographica. Comments are limited to the equivalent of 2 pages (500 words).
Comments are not subject of peer-review process.

Replies

These are written by the authors of the paper being commented on. Replies
are limited to the equivalent of 2 pages (500 words). Replies are not subject
of peer-review process.

Invited essays

These are personal overviews of specialized research areas by distinguished
experts. They are published only by invitation of the Editor-in-Chief in ex-
ceptional cases. Invited essays are not subject of peer-review process.

Conference reports
These are limited to the equivalent of 2 pages (500 words). Conference
reports are not subject of peer-review process.

Memorials
These are limited to the equivalent of 3 pages (750 words). Memorials are
not subject of peer-review process.

3. MANUSCRIPT REQUIREMENTS

® To be accepted, papers submitted have to follow standard structure, recom-
mended length and required form. The journal accepts only manuscripts
using template providing detailed information on style and formatting (see
LETTER OF IDENTIFICATION and PAPER TEMPLATE).

e Folia Geographica uses double-blind review, which means that both the
reviewer and author identities are concealed from the reviewers, and vice
versa, throughout the review process. To facilitate this, authors need to
ensure that their manuscripts are prepared in a way that does not give
away their identity. Therefore, authors must submit separately two files:
LETTER OF IDENTIFICATION and BLINDED MANUSCRIPT OF PAPER

e LETTER OF IDENTIFICATION includes title page of the paper containing the
title and subtitle of paper, each author’s details with their affiliations, corre-
sponding author contacts and acknowledgements.

e BLINDED MANUSCRIPT OF PAPER does not include author’s details. Besides
the obvious need to remove names and affiliations under the title within
the manuscript, there are other steps that need to be taken to ensure the
manuscript is correctly prepared for double-blind peer review. To assist with
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this process the key items that need to be observed are as follows: authors
must use the third person to refer to work the authors have previously un-
dertaken, authors must make sure figures do not contain any affiliation
related identifier, authors should limit self-references only to papers that are
relevant for those reviewing the submitted paper, authors have to remove
any identifying information, including author names, from file names and
have to ensure document properties are also anonymized.

e Original research paper should contain title, abstract, keywords, main text,
and references.

The TITLE of paper should be clear, faithful and not overly long.

e ABSTRACT has to go up to 350 words. It should clarify motivation and main
objectives of paper and focus on approach, methods and data that were
used. Abstract should emphasize key results, which were achieved.

e KEY WORDS (five to seven) should clearly cover the factual, spatial,
temporal and methodological scope of contribution.

e The MAIN TEXT should be properly structured into sections and paragraphs
(for instance: introduction, objectives, theoretical framework, data and
methods, results and discussion, conclusions).

e FIGURES AND TABLES have to be placed in the text. Moreover, all figures
and tables must be submitted also as numbered individual files in suf-
ficient resolution in a common graphic format (.gif,.tiff, .jpeg, .eps). Tables
have to be submitted as editable text and not as images. Authors have to
be sparing in the use of tables and ensure that the data presented in them
do not duplicate results described elsewhere in the article. All figures and
tables must be referenced in the text. Each table must have a descriptive
title as well as informational column and row headings. Figures must be
designed to fit the page format of Folia Geographica. All figures must be
saved with a minimal resolution of 300 dpi.

e REFERENCES should be quoted in the text according to Harvard rules for
in-text citation. In-text citations are used when directly quoting or para-
phrasing a source. They are located in the body of the work and contain
a fragment of the full citation with name of author/authors and year. For
example ,text of quotation” (Michaeli, 2015) or (Matlovi¢ and Korec, 2011), or
(Haggett et al. 2012) or“Vil¢ek (2003a). Reference list has to be located at the
end of the paper and alphabetically display full citations for sources used in
the assignment. Each citation in a reference list includes various pieces of
information including the: name of the author(s), year published, title, city
published, publisher, pages used. Citation of a reference as‘in press’implies
that the item has been accepted for publication. Web references require
the full URL and the date when the reference was last accessed. Any further
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information, if known (DOI, author names, dates, reference to a source pub-
lication, etc.), should also be given. Web references can be listed separately
(e.g., after the reference list) under a different heading if desired, or can be
included in the reference list. Examples of most frequent styles:

BOOKS

BERTALANFFY, Ludwig von. (1969). General Systems Theory. New York:
Braziller. FITZGERALD, F. (2005). Geographical analysis. New York: Rou-
tledge.

FITZGERALD, F. (2018). Geographical analysis. New York: Routledge. In press.

FITZGERALD, F., SMITH, A, HOWARD, T. (2014). Geographical analysis.
London: Willey.

LAUKO, V., GURNAK, D.,, TOLMACI, L. et al. (2013). Geografia Slovenskej repub-
liky - humdnna geografia. Bratislava: Geo-grafika.

KOVACKA, M., ed. (2000). Bibliograficky zbornik 1992-93. Martin: Matica
slovenska. PLACEK, M., BONA, M., eds. (2007). Encyklopédia slovenskych
hradov. Bratislava: Slovart.

ARTICLES IN JOURNALS

MATLOVIC, R., SEDLAKOVA, A. (2007). The impact of suburbanisation in the
hinterland of Presov (Slovakia). Moravian Geographical Reports, 15, 2,
22-31.

LORBER, L., MATLOVIC, R., STIPERSKI, Z. (2016). Brownfields, Geography and
Geographers in CEE Countries - Holistic Approach. Geografski Pregled, 37,
9-33.

BERNASOVSKA, J., KOVAL, J., BERNASOVSKY, I. et al. (2007). Mortality
Reasons of Romany Children in Eastern Slovakia. Journal of Human
Ecology, 22, 1, 53-157.

CHAPTERS IN BOOKS
MATLOVIC, R, VLCKOVA, V., MATLOVICOVA, K. (2015). Religiosity in Slovakia
after the Social Change in 1989. In Brunn, S.D., ed., The Changing World
Religion Map. Sacred Places, Identities, Practises and Politics. Part V. Dor-
drecht: Springer, pp. 1031-1045.

CHAPTERS IN CONFERENCE PROCEEDINGS

ZEMANEK, P. (2001). The machines for “green works” in vineyards and their
economical evaluation. In 9th International Conference: proceedings. Vol.
2. Fruit Growing and viticulture. Lednice: Mendel University of Agricul-
ture and Forestry, pp. 262-268.

WEB REFERENCES

HOGGAN, D. (2002). Challenges, Strategies, and Tools for Research Scien-
tists. In Electronic Journal of Academic and Special Librarianship [online].
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vol. 3, no. 3 [accessed on 18 October 2015]. Retrieved from: http://
southernlibrarianship. icaap.org/content/v03n03/ Hoggan_d01.htm.

MINISTRY OF INTERIOR OF THE SLOVAK REPUBLIC, 2010. Euroregions. Re-
trieved from: http://www.minv.sk/euroregiony. Accessed on 18 October
2011.

THESES AND OTHER UNPUBLISHED DOCUMENTS

BAUMGARTNER, J. et al. (1998). Regional development in Slovakia. Research
report. Nitra: Slovak University of Agriculture.

METELKA, J. (2016). Gentrification in Prague. PhD. thesis. Prague: Charles
University.

BALCOMBE, R.J., YORK, 1.0. (1993). The future of residential parking. Project
Report 22, Crowthorne: Transport Research Laboratory.

ATLASES

Atlas krajiny Slovenskej republiky. (2002). Bratislava: Ministerstvo Zivotného
prostredia SR.

MUSINKA A., SKOBLA D., HURRLE J., MATLOVICOVA K., KLING J. (2014): Atlas
rémskych komunit na Slovensku 2013. Bratislava, UNDP, 120 p.

DATASETS

OGURO, M., IMAHIRO, S., SAITO, S. et al. (2015). Mortality data for Japanese
oak wilt disease and surrounding forest compositions. [dataset]
Mendeley Data, v1. https://doi.org/10.17632/ xwj98nb39r.1.

LEGISLATION

STN ISO 690: 1998 : Dokumentécia — Bibliografické odkazy — Obsah, forma
a Struktara.

Act No. 416/2001 Coll. on transfer of competencies from state adminis-
tration to communities and to higher territorial units adopted on 15
November 2001.

® The preferred language of papers is English. In certain cases, it is possible
to submit also papers in Slovak language. Quality of language and transla-
tion is responsibility of the authors. Authors should use American or British
spelling style consistently throughout manuscript.

e We strongly recommend to use this list to carry out a final check of your sub-
mission before you send it to the journal for review:

LETTER OF IDENTIFICATION (title page with all author’s details) is
attached, one author has been designated as the corresponding author
with contact details: e-mail address, full postal address

BLIND MANUSCRIPT OF PAPER is attached

Manuscript has been ‘spell checked’ and ‘grammar checked’
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— All references mentioned in the reference list are cited in the text, and
vice versa

- Permission has been obtained for use of copyrighted material from
other sources (including the Internet)

- Allfigures and tables as a numbered separate files are attached

- Scanned signed DECLARATION OF AUTHORSHIP is attached

4. SUBMITTING THE MANUSCRIPT

The papers are collected continuously. The manuscript together with other re-
lated files (letter of identification, figures and tables) and scanned signed dec-
laration of authorship should be sent via email to foliageographica@unipo.sk.
The declaration of authorship contains also statement on originality as well as
declaration denying multiple publishing of the contribution. It is inevitable part
of the submission process related to manuscript offered for publication in Folia
Geographica. Declaration form is available on the journal webpage (see sheet).

5. MANUSCRIPT PEER-REVIEW PROCESS

First evaluation

The executive editor is authorised for collecting of all manuscripts. Each manu-
script receives an individual identification code that is used in all correspond-
ence regarding the publication process.

Manuscript delivery is confirmed by the executive editor within 7 days after pa-
per's submitting. Editors deal only with the complete contributions submitted
in accordance with the instructions for authors. If contribution is complete, ex-
ecutive editor delivers editor in chief manuscript for first evaluation. There are
two decisions possible on this stage of process: accept to peer-review or reject.
The paper can be rejected without review, if the studies reported are not suf-
ficiently novel or important to merit publication in the journal. Manuscripts
deemed unsuitable (insufficient originality or of limited interest to the target
audience) are returned to the author(s). The executive editor will confirm the
acceptation of paper for peer-review process or the rejection of paper after first
evaluation within three weeks period.

Second evaluation

The editor-in-chief seeks advice from experts in the appropriate field. Original
research articles, review articles and technical reports are refereed by a min-
imum of two reviewers (second evaluation of paper). Folia Geographica uses
double-blind review, which means that both the reviewer and author identities
are concealed from the reviewers, and vice versa, throughout the review pro-

104 < Approved by Editor-in-Chief on 15th May 2017



mailto:foliageographica@unipo.sk

13

m,,» FOLIA GEOGRAPHICA - ISSN 1336-6157 (hard copy) + ISSN 2454-1001 (online)

cess. The review process normally takes two to three months and every effort is
made to respond as soon as possible.

The reviewers make an objective, impartial evaluation of scientific merits of
the manuscript. Reviewers are asked to comment on the following aspects of
submitted manuscripts: novelty and originality of the work; significance to the
field of study design and clarity; rigorous methodology, substantial evidence
supporting claims and conclusions; linguistic and stylistic level, quality and
relevance of attached figures and overall assessment of paper. If a manuscript
is believed to not meet the standards of the journal or is otherwise lacking in
scientific rigor or contains major deficiencies, the reviewers will attempt to pro-
vide constructive criticism to assist the authors in ultimately improving their
work. If a manuscript is believed to be potentially acceptable for publication
but needs to be improved, it is invited for reconsideration with the expectation
that the authors will fully address the reviewer’s suggestions. Once all reviews
have been received and considered by the editor-in-chief, a decision letter to
the author is sent. There are several types of decisions possible: accept without
revision, minor revision, major revision, reject.

Third evaluation

When revision of a manuscript is requested, authors should return the revised
version of their manuscript as soon as possible. Prompt action may ensure fast
publication, if a paper is finally accepted for publication. The revised version is
evaluated by editor-in-chief. The authors could be asked to make second re-
vision. After second revision is made the final decision by the editor-in-chief.
There are two decisions possible on this stage of process: accept or reject. The
final structure of articles

Final proofreading

Authors will receive a pdf file with the edited version of their manuscript for
final proofreading. This is the last opportunity to view an article before its pub-
lication on the journal web site. No changes or modifications can be introduced
once it is published. Thus authors are requested to check their proof pages
carefully against the manuscript within 3 working days and prepare a separate
document containing all changes that should be introduced. Authors are some-
times asked to provide additional comments and explanations in response to
remarks and queries from the technical editor.

Erratum

If any errors are detected in the published material, they should be reported to
the executive editor. The corresponding authors should send the appropriate
corrected material to the executive editor via email. This material will be consid-
ered for publication as soon as feasible.
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6. OPEN ACCESS STATEMENT

Folia Geographica is fully open access journal, which means that all articles
are available on the internet to all users. Unrestricted use and distribution in
any medium is permitted, provided the author and the journal are properly
credited.

7. REPOSITORY POLICY

Folia Geographica allows authors the use of the final published version of an
article (publisher PDF) for self-archiving (author’s personal website) and/or ar-
chiving in an institutional repository (on a non-profit server) publication. The
published source must be acknowledged and a link to the journal home page.

8. COPYRIGHT

Folia Geographica published under the terms of Creative Commons Attribution
4.0 International (CC BY 4.0) license, which permits unrestricted use, distribu-
tion, and reproduction in any medium, provided the original work is properly
cited.

9. DISCLAIMER

The publisher and Editors cannot be held responsible for errors or any conse-
quences arising from the use of information contained in this journal. The views
and opinions expressed do not necessarily reflect those of the publisher and
Editors.

10. PUBLICATION ETHICS AND PUBLICATION
MALPRACTICE STATEMENT

Folia Geographica follows and respects commonly used standards of publica-
tion ethics, which are in accordance with principles and rules introduced by
COPE - Committee on Publication Ethics and with the international standards
of the responsible research publication elaborated by E. Wager and S. Kleinert
(2011).
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Ethical responsibility and duties of the authors

The research being reported in papers submitted to Folia Geographica should
have been conducted in an ethical and responsible manner and should comply
with all relevant legislation.

Authors should present their results clearly, honestly, and without fabrication,
falsification or inappropriate data manipulation. Authors should adhere to pub-
lication requirements that submitted work is original, is not plagiarised, and has
not been published or submitted elsewhere in any language.

The authorship of papers must accurately reflect individuals’ contributions to
the work and its reporting. Authorship should be limited to those who have
made a significant contribution to the conception, design, execution, or inter-
pretation of the paper. Where there are others who have participated in certain
substantive aspects of the research project, they should be acknowledged or
listed as contributors. The corresponding author should ensure that all co-au-
thors have seen and approved the final version of the paper and have agreed to
its submission for publication.

Applicable copyright laws and conventions should be followed. Copyright ma-
terial (e.g. tables, figures or extensive quotations) should be reproduced only
with appropriate permission and acknowledgement.

Relevant previous work and publications, both by other researchers and the
authors’ own, should be properly acknowledged and referenced. The primary
literature should be cited where possible. Data, text, figures or ideas originated
by other researchers should be properly acknowledged and should not be pre-
sented as if they were the authors’ own.

Authors may be asked to provide the raw data in connection with a paper for
editorial review, and should be prepared to provide public access to such data.
Researchers should not generally publish or share identifiable individual data
collected in the course of research without specific consent from the individual
(or their representative).

Authors should disclose all sources of research funding, including direct and
indirect financial support, supply of equipment or materials, and other support
(such as specialist statistical or writing assistance) should be disclosed.

Original wording taken directly from publications by other researchers should
appear in quotation marks with the appropriate citations.

Authors should strive to describe their methods and to present their findings
clearly and unambiguously. Papers should provide sufficient detail to permit
experiments to be repeated by other researchers.

Authors should inform editors if findings have been published previously or if
multiple reports or multiple analyses of a single data set are under considera-
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tion for publication elsewhere. Authors should provide copies of related publi-
cations or work submitted to other journals.

Authors should inform the editor if they withdraw their work from review, or
choose not to respond to reviewer comments after receiving a conditional ac-
ceptance. Authors should respond to reviewers’ comments in a professional
and timely manner.

Authors should alert the editor promptly if they discover an error in any sub-
mitted, accepted or published work. Authors should cooperate with editors in
issuing corrections or retractions when required.

Ethical responsibility and duties of the editors and reviewers

Editors should strive to ensure that peer review is fair, unbiased and timely.
Editors and reviewers must avoid any conflict of interests during peer-review
process.

Editors and reviewers may not disclose any communication and material con-
cerning review process to other persons and not retain or copy the manuscript.
Editors have a duty to act if they suspect misconduct or if an allegation of mis-
conduct is brought to them. This duty extends to both published and unpub-
lished papers.

Editors should not simply reject papers that raise concerns about possible mis-
conduct. They are ethically obliged to pursue alleged cases. Editors should first
seek a response from those suspected of misconduct. If they are not satisfied
with the response, they should ask the relevant employers, or institution, or
some appropriate body (perhaps a regulatory body or national research integ-
rity organization) to investigate.

Editors should encourage and be willing to consider cogent criticisms of paper
published in Folia Geographica. Authors of criticised material should be given
the opportunity to respond.

Editors should consider retracting a paper if: they have clear evidence that the
findings are unreliable, either as a result of misconduct (e.g. data fabrication) or
honest error (e.g. miscalculation or experimental error); the findings have previ-
ously been published elsewhere without proper cross-referencing, permission
or justification (i.e. cases of redundant publication); it constitutes plagiarism;
it reports unethical research. Retraction should usually be reserved for pub-
lications that are so seriously flawed (for whatever reason) that their findings
or conclusions should not be relied upon. Retracted articles should not be re-
moved from printed copies of the journal (e.g. in libraries) nor from electronic
archives but their retracted status should be indicated as clearly as possible.
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